





IGHT BATTERY 





THIS AMAZING FLASHL 


STAYS FRESH 


EN FOR YEARS AND YEARS 
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BATTERY 


REG.US. PATOFF. 


STAYS FRESH 
FOR YOUR CUSTOMERS 






STAYS FRESH 
FOR OUR FIGHTERS 


LEAKPROOFS 
NOW AVAILABLE- 


(Subject to the demands 














RAY: Vac 


FLASHLIGHT BATTERIES 


RAY-0-VAC COMPANY, MADISON 4, WISCONSIN 
- SIOUX CITY, [OWA ~- FOND DU LAC, WIS. - MILWAUKEE, WIS. - KANSAS CITY, MO. 





i of the Armed Forces) 
= ORDER FROM YOUR JOBBER! 






OTHER FACTORIES AT CLINTON, MASS. - LANCASTER, OHIO 








GMENT PREFERS 


EXPERT JUD 
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CALF ROPING... 


American Manufacturing Company)—have been 
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The lariat is an essential piece of equipment to 
ranchmen who supply the vital war and peace- 
time food—BEEF! “LIGHTNING” Silk Manila 
Yacht Lariat, “AMERICAN” Manila Lariat and 
“ROYAL” Sisal Lariat Ropes—products of 
St. Louis Cordage Mills (western division of 


Care Saves Rope.. 


popular among ranchers for many, many years. 
These lariat ropes are made with infinite care. This 
strict manufacturing policy is applied tc all prod- 
ucts of American Manufacturing Company and its 
subsidiaries and is the reason why “AMERICAN” 
ROPE is preferred by exacting users everywhere. 


. a Vital War Material 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. - ROPE - TWINE + PACKING - OAKUM 


Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 





Sales Offices: BALTIMORE * BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
JUN 


March 











Building Your 
Lock Business for 
Years to Come... 





























. scheduled for the SAT- 
is designed to 


This advertisement . . 
URDAY EVENING POST... 
protect a property in which you and we have 


joint ownership. 

The value of a YALE Lock is in its Materials, 
Design and Workmanship, and its Reputation — 
a Reputation for dependable protection which you 
have helped to build up through the years. 

It is a reputation that makes YALE a specified 
brand — and helps you sell better and more prof- 
itable numbers. 

After the wars, we can resume manufacturing 
the same high-quality locks as before. (In fact, 
our products will be better.) One way to sustain 
our reputation is to continue advertising. That 
is why these ads appear during the period when, 
due to our war activities, the manufacture of 


locks for civilian purposes has been restricted. 


~YALE~ 


YALE PUTS 3 BIG SALES MOVERS 
INTO YOUR BUSINESS 
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COOL MILLION 
IN HOT SPoT * 


} vs And | the Feder Reserve Bank about to Close, . ‘ 
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This advertisement, in two colors, will be seen in the 
SATURDAY EVENING POST We 


thd comune VALE help: suinke.the Sake 


THE YALE & TOWN 


MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 
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Herdware Age, published every other Thursday by Chilton Co. ( Inc. ). 
March 3, 1879 ( Printed in U. 8. A. 


Entered as secsnd-class matter March 25, 
A.) $1.00 per year. Single copies, 25¢ eac 


1933, at the Post Office at Philadelphia under the. Act of 


155, No 





In your store the aristocratic Wear-Ever Aluminum Pressure Cooker 
will catch all women’s eyes. In their kitchens, the time it saves and 
the delicious results will make it a joy forever. And you know 


what that kind of customer satisfaction means in building 


preference for regu/ar buying in your store. Just as soon as 


war conditions permit, Wear-Ever Pressure Cookers will 
be on the way to you—backed by powerful, 


sales-making advertising. 


Genuine Wear-Ever is worth waiting for! 
Copyright, 1945, 
The Aluminum Cooking, 
Utensil Co., New Kensington, Pa. 


x ; aM 
. > in Te L Ss COOKER © 
Made of the metal that cooks best... easy to clean 
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For the perfect setting for Universal’s newly 
designed post-war appliances and house- 
wares, plan your store the Moderneering 
way—it’s the set-up fo step up sales designed 
by Universal merchandisers, 



















The Store Planning Set-up to Step Up Sales! 


The Moderneering Guide to Store Planning includes Sign Assn.; Interiors—The Celotex Corp.; American 
40 colorful pages of ready-to-work information pre- Store Equipment & Construction Co. ; Devoe & Raynolds 
pared under the direction of Richard M. Bennett, Co., Inc.; Display Fixtures—W. C. Heller & Co.; 
Professor of Industrial Design, Yale University in. American Store Equipment & Construction Co.; Floor- 
cooperation with the leading national manufacturers ing — Congoleum-Nairn, 
: of store materials who have contributed their expert Inc.; Lighting —Sylvania 
advice as follows: Store Fronts—Pittsburgh Electric Products, Inc.; Air- 


i eer Plate Glass Co.; Signs—National Electric Conditioning—Carrier Corp. 









: | vy” Plan Has in “Storecs ¢.% You! » 
_*) Wiere's what the tot 8 « Stores for You: | 
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‘ 2 43 F C7 2 SLA 4 
Store Planning Division HA ' 

Landers, Frary & Clark, New Britain, Conn. ; 

Gentlemen : t 

I plan to modernize my store—please send me complete ' 

vente , - Moderneering Guide to Store Planning. ‘ 

oe a ae 1 
eee : q ™~ Name_ _ t 
pile Tow ' 
. Address ‘ 

City. State : 
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CATCH A 
THREE-WAY 
PROFIT 






Number One—Be in the market 
early when the demand is high. 
Number Two — Handle a line 
whose quality, price and sales ap- 
peal give you a fast turnover. 
Number Three — Take advan- 
tage of the long profit margin in 
Dominion appliances — a Line \ 
Worth Waiting For! 


























Products ie 
Flat Irons Toasters Waffle lrons : . 
Sandwich Toasters and Grid-A-Bouts i 


Table Stoves Heaters Poppers 
Coffee Brewers and Stoves 
Soldering Irons Curling Irons 
Hair Driers Mixers Heating Pads 
Infra-Red Lamps Fans 





Support the 7th War Loan Drive 
May 14 — June 30! 


DOMINION ELECTRICAL MFG., INC. 
MANSFIELD, OHIO 


ominion —— 


NEES Se SE ER 
TRADE MARK | ECR AR MNES 
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Each of the thousands of Pearl-Wick 
Hampers made every day is checked as 
thoroughly as a show-room sample! 


Not an imperfection can pass the eyes of 
our Inspection Department. We watch 
eight* major points—from raw materials 
to completed hampers. 


After our inspectors approve the finished 


Self-Ventilating 





You can believe OUR EYES 


product for shipment, you can believe 
our eyes that you’re selling the finest! 


This kind of manufacturing has made 
Pearl-Wick first choice of consumers! 


*Our eight major checking operations 
1. Raw material 5. Painting 
2. Frame after assembly 6. Cover assembly 
3. Fibre wrapping 7. Cover (hinge) balance 
4. All glued parts 8. Over-all inspection 


PEARL-WICK 
hampers 


PEARL-WICK CORPORATION, 


LONG. !SLAND CITY 2. N. ¥ 
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**Wouldn’t a Thermos food jar be much simpler, dear ?” 2 








THE HEART OF 
THE LUNCH KIT 


¥* This is one reminder of “Thermos” 
convenience. 

Every day, in dozens of ways, your 
customers are reminded of Thermos 
brand vacuum ware . . . by a need for 
some vacuum-insulated product—by 
a desire for hot or cold refreshment 
—by “Thermos” advertising with 
human illustrations like the one 


above. 


1 These advertisements not only em- 
phasize the convenience of Thermos 
peacetime products, but also tell how 
Thermos brand vacuum bottles serve 
war-workers today. 

Appearing regularly in Time and 
Tue Saturpay Eveninc Post, 
Thermos advertising contacts your 
customers . . . builds good will... 

* strengthens your ““Thermos” market. 


THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 


Thermos Bottle Co., Ltd., Toronto 


Thermos Limited, London 
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FOOD JARS ARE AMONG 
WAR-CURTAILED 
“THERMOS” PRODUCTS 
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“*Excuse it, Mister,” he says. 
¢ My wife is French. You said 
“Shut the door’ which sounds like 
‘je t'adore’—and that’s French for ‘I 
love you’. Hold it a minute while 
I put her wise.’’ So he gives her 
some G.I. French and I rub my jaw. 


1, After erensian I open up with, 2 
“Notice, M how these two 
refrigerators, each with all modern im- 
provements, look exactly alike when I 
shut the door!” At this she gives me a 
stunned look and a left-hand slap in 
the jaw! The G.I. roars with laughter. 


SEEING is Believing 


Nornine so quickly sells the Crosley 
Refrigerator with the patented, exclusive 
Shelvador* as the Shelvador* itself. What is 
more convincing 
than the simple 
demonstration that 
Crosley refrigera- 
tors offer every 
modern improve- 
ment in home re- 
frigeration plus 
twice as much front 
row storage space. 
Remember, too — every Crosley household 
product gives your customers exclusive fea- 
tures they can see, feel or hear—features that 
sell for you because you candemonstrate them! 


CROSLEY 


THE CROSLEY CORPORATION, CINCINNATI 25, OHIO 


compisre: 
THE SuetvanoR* 


ORoinany 
Sit awk DOOR 





Twice aS MUCH 
FOOD TO THE FRONT 
WITHIN EASY REACH 








‘ 


FM : Sclsittes : Short Wave : 


Radios : inh cednouadiaglie 


Laundry Equipment : Ranges : Kitchen Sinks and Cabinets : 
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... the little French bride’s mother-in-law drops in later. She says 

e Marie sold her on the Shelvador* 
sales from one demonstration. 

Well, that’s the way with Crosley—always some exclusive, patented 

feature that anybody can see, or feel, or hear! — 

demonstrate in any language including the French. 


Electronics : 
The Crosley Car : Home of WLW, “The Nation's Station” 





| say 


“SHUT THE DOOR” 
and she slugs me/ 


| see this G.I. and his bride 
lookifg inside the ordinary 
refrigerator we use for 
comparing with the Crosley 
Shelvador*. | approach to do 
my sure-fire selling act. 





























3 Then she becomes very apologetic! So I open 
¢ up the ordinary refrigerator door—point to its 
blank inside. Then I flash the Shelvador*. Her eyes 
open wide. I say “Shelvador*!” and let the two open 
refrigerator doors do the talking. That Shelvador* 
says “Twice as much food to the front” in any 


language. That sale was a cinch — even better... 







just by opening the door. Two 







features that you can 
*Reg. U.S. Pat. Off. 


Home Freezers : 






Radar : Refrigerators : : 
























Get set for a swing to Steam Ironing with the 


G-E~-~~ STEAM IRON 


AUTOMATIG 
STEAM IRON 


— 
ed 











It’s the only Steam Iron with the Calrod Heating Your Customers Will Want 


Unit — permits changing from steam to dry ironing at General Electric Steam Irons! 

any time! 
They'll be looking for the quality and dependability 
that have made G-E Irons first choice with women 


® Steam-control varies the amount of steam to everywhere. 
suit the fabric. And they know steam ironing is the easiest ironing 


© G-E “Dial-The-Fabric” heat control. there is . . . that it’s the best way to iron everything 
from light synthetic fabrics to heavy linens. 


And it has all these extra G-E features! 





Double button nooks for ironing under buttons. 
® Comfortable, cool handle with built-in thumb 


rest. 


Start getting ready now! Plan your department with 
a full line of G-E Irons, and save a feature spot for the 
G-E Steam Iron. General Electric Co., Appliance and 
© Lightweight construction to cut ironing fatigue. | Merchandise Department, Bridgeport, Conn. 





FOR FUN: Don't miss Art Linkletter, in “The G-E House 
Party,” every afternoon, Monday through Friday, 4 p. m., Everything electrical for better living in your home 
E.W.T., CBS. Other G-E programs are “The G-E All-Girl 
Orchestra,” Sunday, 10 p. m., E.W.T.. NBC. “The 


EE Se ont Fe GENERAL @ ELECTRIC 
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For Final Victory —Buy And Hold More War Bonds 
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RANGE.-TEC 


Coffee Maker 
(Vacuum Type) 
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Efficient 
Sturdy 
Easy to Clean 


In narrow or wide mouth, the McKee Range-tec Coffee Makér brews a 
delicious beverage, easily, quickly and efficiently. And it is sturdy and 
easy to clean. You sell the housewife a good coffee maker when she buys 


this McKee product. And retailer and wholesaler both make a good 





profit. For details, see your wholesaler, our Sales Representatives or 


write us direct. McKee Glass Company, Jeannette, Pa. Established 1853. 


GLASEAKE RANBETEG 
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and little... STANLEY HARDWARE 
suits them all! 





The few hinges and a hasp on the 
corner news stand —and the thou- 
sands of items required to fit out a 
great office building — these tell the 
story of Stanley Hardware quality, 
variety, usefulness. 


With so great a selection of types and 
sizes in the complete Stanley line, you 
can go after every prospective con- 
struction job and satisfy every owner 
and tenant. Plan to meet each build- 
ing plan when construction time 
arrives. The Stanley Works, New 
Britain, Connecticut. 
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HARDWARE ACE 
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@A shackle is something more than a strong 

steel rod. It takes engineering skill to make 

sturdy shackles thgt can be depended upon. 

Rigid engineering standards, pride in the 

product and Master's reputation as the 

world’s leading padlock manufacturers have 

encouraged us year after year to make the 

shackles in Master Padlocks better and 

better. Every shackle is designed and built 

for maximum strength and maximum grip. 

Every shackle is rust-proofed so that corrosion will not clog the lock. Every 

shackle is inspected and tested for smooth operation. @ This is another reason 

why padlocks builf by Master are so widely preferred, in war as in peace. As 
wor needs permit, we hope soon to be “back in the harness” for you. 


Master Padlocks 


an en @ 0 ee ee ee ee ee 


Master Jock Company, Milwaukee. Wis. © Worlds Leading Padlock Wanufacturers 
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fibers, inc 
and plastic ropes- 


in 29 important FO 
d your ’ 
ortage ends! 


This machine is forming the strands for “Slevelay,” a 
superior rope pioneered by Plymouth for the Marine 
industry. Plymouth also makes many other kinds of 
rope for special jobs, such as Nylon, Saran or glass rope. 


PLYMOUTH 


CORDAGE PRODUCTS 


ROPE + TYING TWINE - BINDER TWINE - BALER TWINE 


ROPE YOU CAN TRUST 


OPE LAUGHS 


David Dietz, Science Editor cf Scripps-Howard, tells 
how science met an exacting rope job. 


“In a Southern plant, rope that 
could stand the heat of 800° F. 
was needed, to pull cars of ma- 
terials through fiery kilns a 
quarter of a mile long. Plymouth 
Rope engineers were consulted. 
They developed a special rope 
made of glass fibers, which laughs at heat 
waves and is giving perfect performance. 
“Making rope that does its job to perfec- 
tion is a matter of engineering it to exact 
specifications. That’s why every inch of 
Plymouth Rope is scientifically constructed. 
Rope is built from hundreds of tiny, hair-like 
fibers, spun into yarns, then into strands, then 
into rope. The load carried by each strand 
must be exactly equal, for tensile strength, 
and to withstand shearing across the grain. 
“Plymouth solves these problems by apply- 
ing uniform control to each step of produc- 
tion, from the selection of the right fibers to 
the drawing and degree of twist that turn 
those fibers into rope. The art of rope-making 
has advanced far at Plymouth, world’s largest 
rope plant, where rope is engineered to give 
greater strength, longer life, more useful per- 
formance . . . on farms, on the sea and in 


industry.” 


Plymouth Cordage Company, Plymouth, Massachusetts. District 
Offices: New York, Chicago, Houst San Franci Wareh 
Stocks: New York, Boston, Philadelphia, Baltimore, Houston, 
Chicago, San Francisco. 
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Alamos Hdenwced Design 
Shouels, bane and — 


The following features first introduced 
Open-Back Shov- 


by Wood and many still found exclu- | el with Steel I- 
ji Beam Handle Re- 


sively in Wood made tools, have estab- vt i inforcement. 
lished new standards of quality and 
value in shovels, spades and scoops. 


1911—Heat-Treated Shovels and Scoops 


1920—Mo-lyb-den-um Steel Shovels and 
Scoops* 


1921—Moly “‘Split-D" Handles* 
1922—Turned Steps on Plain Back Blades 
1931—Aluminum Shovels and Scoops* 
1932—Rolled Shoulders on Open Back Blades 


1933—"‘Arrow - Point” on Round Point 
Shovels* 


1934—“Closed-Back”” Shovel Blades 
1939—"‘Steel I|-Beam Handle Reinforcement’’* 


* Exclusive with WOOD 


a perky’ Organization Specializing 
Exclusively in Shovels, Spades and Scoops. 
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Dropit, Packer 


HARDWARE 
leat td styled ta sell — 


CASH IN ON ITS 


1000 '1:: 


ano SUMMER 


The Spring house-cleaning season 
brings added opportunities for 
every hardware dealer to cash in, 
more than ever, on Strip-Seal. 
This “magic mastic strip” is an 
essential item in every home. It 
plugs openings around warped 
window screens, baseboards, sills 
. . « fills cracks in brick, masonry, 
floor boards . . . seals auto wind- 
shields...stops leaks around bath- 
tubs, shower connections, toilets 
.-.is, in reality, the answer to DISPLAY % 
1000 plus one household problems. BOARD 


PLUGS + PUTTIES + CAULKS DEAL 
Seals EveRvTHING 
When a homeowner tells you he 


S wants to “do a little caulking job”, | 
RE “ | sell him Strip-Seal. It will caulk pe | An Assortment that you have waited for 


—= “iy ™ a 
> fectly...can be painted over...re- ; , 
SEALS WINDSHHELOS quires no tools...anyone can use it. | eran design ye ae yw Py aaN and 
ate nobs in attractive Bright Zinc Plated Finish are 
4 f emco Manufacturing Co., elend,O. | . ; ‘ 3 : j 
_ cman ranean available in this fast selling deal with counter dis- 
play board. If preferred, each item may be purchased 


separately. Order your selection TODAY. 
INDIVIDUAL ENVELOPE PACKING 


a= | 
SEALS BATH FIXTURES ain o> everyone gees \ To protect finish, facilitate handling and prevent 
\ loss of parts, each item is individually packed com- 
\ plete with screws in a strong envelope. Catalog 
\ number, illustration of product and installation 
| data are clearly printed on face of envelope for 
= quick identification. 


ATTRACTIVE, STURDY CARTONS 
Each carton, attractively labeled, con- 
tains one dozen products of a kind, fa 


packed in. separate envelopes as de- 
scribed above. 


PUT IT OM DISPLAY, IF SELLE ITSELE 















































Your “All From One Source” Hardware Manufacturer 





HARDWARE AGE 





ufacturer 


A FRIENDLY 
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RADIO 
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Cordially yours, 
TURING .CORP 


WARWICK MANUFAC 


4 there wil 


es promotion: 


e CLARION fact 
share ° 


LETTER 


ome jnven— 


1 be @ 


CLARION 


nization so 
nen it is 


ory will see. 


LARION 


ORATION 


president 


YEA 
|: a) Oo F PROVED 


JUNE 21, 1945 


P 
ERFORMANCE 














The World’s Finest Grass Shear 


The minute the war is over we will be out with our complete new 
D6s-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and 
the same aggressive policy of advertising and merchandising will 
be back of the line. e It will pay you to remember D66-Klip. 


THE LEWIS ENGINEERING & MFG. CO. 
ALLIANCE e« 


} {iita fida@re- 


Ny) ae Hy 
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Weatherproofs the Cartridges that 


All Winchester cartridges and shotshells are weather- 
proofed. Their priming mixture retains its remarkable 
stability under extremes of heat, cold or humidity. 
So important is this weatherproofing feature that to- 
day, as in World War I, all U.S. military ammunition 
has been standardized to a priming mixture developed 
by Winchester. 
When ammunition is again available, tell this “‘good- 
will” building story to all your customers as you 
sell: them cartridges and shotshells in bo 
bearing the world-famous Winchester Red 
WINCHESTER REPEATING ARMS CO. 


New Haven, Connecticut 
Division of OLIN INDUSTRIES, INC. 


Making his home in the swamps, from 
the southern part of North Carolina to 
the Rio Grande, the alligator Mississip- 
piensis grows to 12 feet in length. Mother 
Nature protects him with overlapping 
bony scales of armor and so “‘weather 
proofs” him that, according to some 
writers, he can retire to his cave (in the 
water) to hibernate during the cooler, 
winter months. 


DIVISION OF | 


When the War Guns Cease Firing... Watch WIN CHES TER ‘OU 


The Ammunition that’s Weatherproofed {7 
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THE NEWEST, 
FINEST EQUIPMENT... 


4000-pound Chambersburg drop bammer 

— most up-to-date model—for forging 

books, turnbuckles, sockets, shackles, 
wire rope clips. 


THE UPSON-WALTON COMPANY 


€%r2 4 | 
f 2 og ete One ere age Fittings ackle Gloc J 
| 7, Z W Y= * the é ke 
- Pes N OFFICES AND FACTORY: CLEVELAND 13, OHIO | 

Broc Street 737 

ah e 73 West ackson Boulevare 741 

New Y k 4 Chicago 6 ad oe: 

ittsburg 22 





FREE! 


store. Use the advertisements. . 


Tell your customers that nationally adver- 
tised NoDrip Tape can be purchased at your 
. ask for free RADIO SCRIPTS, sales- 


getting minute announcements for your local radio program... 


CIRCULARS, to distribute to your customers. . 


. WINDOW & 


COUNTER DISPLAY, 15” high, 10” wide, printed in 3 colors. 


@ USE THESE ADS 





New! A modern sur@ 
cure for condensation 
drip from cold water 
pipes. 
Pliable, cork- filled No- 
Drip Tape forms a tight- 
fitting sealed jacket 
around pipes—eliminates 
hazardous wet floors, 
makes idle space usable. 
Quick, Easy to Apply 
No tools needed. Covers 
joints as well as 
straight pipes. 
EFFECTIVE IMMEDIATELY 
Roll, enough for $425 
7 ft. of wate pipe 12 


W-513M Mat for newspaper use 
W-513 Electrotype for newspaper use 








STOP THAT DRIP 


New!A sure cure for conden- 
sation drip from cold water pipes. Pli- 
able,cork-filled NoDrip Tapeeliminates 

* wet floors, makes idle space usable! 
Quick, Creae, Bae msey So" to Apply 


No experience, no 
a as oars as po bed 


oy for 
7 feet of Yyinch $ 125 
pipe. . « « « e 
W-512M Mat for newspaper use 
W-512 Electrotype for newspaper use 
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@ LET THE 
Silent Salesman 
WORK FOR YOU 


A piece of NoDrip Tape is wound 
on a pipe 5” long. Customers 
feel the texture, see how it’s ap- 
plied . . . sell themselves! 





WITH OUR 
NoDrip TAPE 


Advertisements appear regularly in ° SATURDAY EVENING 

POST © TIME © BETTER HOMES & GARDENS * AMERICAN HOME * POPULAR 

MECHANICS © POPULAR SCIENCE * PARENTS’ MAGAZINE * HOUSE BEAUTIFUL 
SCIENCE & MECHANICS 


———— 


_w. MORTELL co. 
7 Burch St. 
Kankakee. mM. aler helps: 


paid the following de RADIO SCRIPTS 


UNTER DISPLAY 


Send us free and pre 
window & CO 
“SILENT SALESMAN 








Model No. 4304 


110 Yee Cycle AC Hi-Line 
All Electric Controller 


Other Models from 
$10.50 to $27.50 


FARM FENCE CONTROLLERS 


Dealer Loyalty... 
. Customer Goodwill 


The prestige Electro-Line Farm Fence Con- 
trollers have earned through years of lead- 
ership in the electric fence industry im- 
poses added responsibility — to maintain 
that prestige. 

Electro-Line has earned dealer loyalty 


through fair dealing and vigorous sales sup- Returning Servicemen 
port. Electro-Line has earned customer good- 
7 ; Will Want Them 


‘will through valué and dependable service. 
Electro-Line continues & policy of caréfuj 
technical research and alert sales 
procedures. Electro-Line is a 
worthwhile tie-up for you. 
Write for new illustrated 
Electric “Fencing Manual”. 


Sold Through Jobbers Only a Good time to get acquainted with Dia- 





The men who are using Diamond Tools 
today, in every corner of the world, to 
keep our mechanized forces moving, will 
be the men who call for Diamond quality 
when they get home. 


mond Tools now. Write for a Catalog, to 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 


ELECTRO-LINE FENCE COMPANY DULUTH 7 MINN. 


120 NORIiH BROADWAY + MILWAUKEE 2, WIS 
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WATER SYSTEMS 


Forward looking hardware and implement dealers are 
lining up now with the line that opens the door to peace-time 
profit opportunity! F«W Water Systems sell on sight and reputation. Their 
modern design reveals advanced engineering, compactness, efficiency — 
their reputation for dependability insures customer 
satisfaction and a minimum of service. F&W installations 
build permanent good will, permanent profits. 
Your inquiry is welcomed. 
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ANG bigger than ever in the summer months . . . when the home front, 
too, needs greater protection against pestiferous flies and insects. 

Naturally, the requirements of the Armed Forces come first. Limited 
quantities for essential civilian needs are being distributed through our 
jobbers. 

If you have to wait before getting even a small amount of this good 

Cyclone Hardware Cloth screen cloth, please be patient. Your jobber will do his best to let you have 
your fair share of what is available when he receives his supply. 

And, remember, U-S-S Cyclone Red Tag Screen Cloth, Hardware Cloth 
and other Cyclone Red Tag Hardware Products won’t always be so hard 
to get. After the war, you'll be in position to do a bigger business than ever 
on these famous, fast-selling products. 


In war or peace, this famous tag is an assurance 
of lasting satisfaction. It means that the products 
which carry it are top quality in every respect. 





CYCLO 


rerene CYCLONE FENCE DIVISION 


HARDWARE Waukegan, Illinois - Branches in Principal Cities 
PRODUCTS United States Steel Export Company, New York 
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OO BAD! They have to 

forget about those gay 
nights out when American 
Fence is on the job. And the 
farmer doesn’t have to waste 
valuable time looking for them, 
either. 

Even the “tough guys” 
among farm animals can’t push 
over American Fence. It keeps 
them where they belong. Farm- 
ers know this. That’s why they 
buy more U-S-S American 
Fence than any other brand. 

The government is permit- 
ting more fence to be manufac- 
tured but there is still not 
enough to go around. Keep in 
touch with us .. . and in the 
meantime check up on these 
other American Products — 
Poultry Fence and Netting, 
Gates, Posts, Barbed Wire, 
Staples, Tacks, Bale Ties, 
Welded Fabric, Roofing. 

If you want more informa- 
tion on any of these products, 
write for our catalog of fence 
and wire products, 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York . 


UNITED STATES STEEL 
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@ Hardware dealers all over the country are cash- 
ing in on the sale of Stewart products. A few are 
shown below. There are many others in iron, wire 
and bronze. You make no investment, and you are 
not required to carry any stock. Plan NOW to get 
your share of a tremendous backlog of this business. 
Write for complete details. There is no obligation 
whatever. 








GARDEN HOSE 


The Lucky Strike No. 5 is 

a good washer. It locks fast; it 

holds tight; it prevents leaks. 

But it can be taken off and used again 

and it still holds fast. That is why 

you, Mr. Dealer, can Stock — Feature — 

Sell — Lucky Strike Garden Hose 

Washers and KNOW that you have 
performed a neighborly gesture . 


















































in recommending this item 
to your regular trade. Today, 
talk Lucky Strike 

to your Jobber. 











COLORFUL COUNTER DISPLAY 


















































12 Washers packaged in 
a clean, easy-to-handle 
envelope. 25 envelopes 
to the compact, 2-color 
counter display carton. 





THE STEWART IRON WORKS CO., INC. 
1237 Stewart Block Cincinnati 1, Ohie 
Experts in Metal Fabrications Since 1886 


IRON 
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SET... with : 


Yes, get set to “GO” with new PINCOR Products. 
The result of careful planning and research, skillful 
designing and engineering, PINCOR Products are 
precision-made for lasting and satisfying operation. 


Built with many exclusive construction and operat- 
ing features, PINCOR Products make up a fast-sell- 
ing, profitable line for the aggressive, salesminded 
dealer who has his eye on the future. 


Get set NOW! Write for more information about 
the new dependable PINCOR Products. Be ready 
for those Better Days Ahead! 


" 
@ 
a 

: 


PIONEER 
GEN-E-MOTOR 


CORPORATION 
5841-49 DICKENS AVENUE 
CHICAGO 39, ILLINOIS 


EXPORT ADDRESS: 25 WARREN ST. 
NEW YORK 7, U. S. A. 
CABLE ADDRESS: 
SIMONTRICE, NEW YORK 


Keep on Buying Bonds for liclory 
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Kcoswvermona WASHERS 
CONVENTIONAL IRONERS 
PORTABLE IRONERS 
AUTOMATIC WASHERS 
AUTOMATIC DRYERS 
AUTOMATIC IRONERS 


er String 
7 aS 

‘OU can handle Blackstone’s Complete Quality line—“Everything for vee sa 

the Home Laundry”— without being burdened with other inferior 
"me too” items. Leading the Blackstone parade is, of course, the perfected 
Blackstone Automatic Washer, followed by an improved Automatic 
Dryer and a brand new Automatic Ironer—all in modern, matching 
cabinets. When the three are sold as a unit, they make up the Blackstong 
Combination Laundry ... the first complete home laundry ever offered 


by any manufacturer. 


To make your sales line really complete, Blackstone also offers a full, 
redesigned line of conventional washers and ironers—combining many 
practical, sales-getting features to match even the smallest pocketbooks. 


If you want to sell A COMPLETE LINE—everything for the home laun- 
dry—sell BLACKSTONE....the line with every item a sales leader, 
with no misfits to swallow your profits. 








BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 
A Division of Jamestown Metal Equipment Co., Inc. 
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PRODUCT OF y/ 
AMERICAS OLDEST WASHER MANUFACTURER / ye, senahey 
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RADIO 
For HOME and CAR 


ON STORE FRONTS 
AND HIGHWAYS 


ALL LINKED 10 MOTOROLA > al ag 
NATIONAL MAGAZINE AND NEWS? Ray 


GALVIN MANUFACTURING CORPORATION + CHICAGO 51, ILLINOIS 
F-M & A-M HOME RADIO + AUTO RADIO » AUTOMATIC PHONOGRAPHS « TELEVISION + F-M POLICE RADIO + RADAR « MILITARY RADIO 


JUNE 21, 1945 29 








Soon, we hope — 
these sales-building 


jtLLEEO0_ SOV 
Sheet Metal Products 


will again be available to 
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We will start Pro- 
duction in extremely 
limited quantities as 
soon as possible 
and increase those 
quantities as raw 
Materials become 
available, 
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Stove Pipe Elbows 
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MILCOR, STEEL COMPANY 


MILWAUKEE 4, WISCONSIN 


t 
5 
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’ 


Baltimore 24, ‘Maryland ® Chicago 9, lilinois *© Kansas City 8, Missouri 


Los Angeles 44, California © Rochester 9, New York 
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DISFRIETORS! 
DEALERS! 


Every Farmer Needs It 
7 Handy Tools in 1 


Now, while farmers are getting equipment ready 
for haying and harvest, you can sell them this 
popular, helpful Queen Farm Service Repair 
Block. Makes possible common repairs for mowers, 
binders right on the farm. Combines seven opera- 


Sell Popular 
Queen Oil Burning 
TANK HEATERS 
for Quick Profits! 


The only Down Dratt 

Oil Burning Tank 
Heater! Gives eco- 
nomical, _trouble- 
free service. Flame 
won't blow out in 
strongest wind. 


i. Attachment for removing sec- 


tions from sickle; 
2. Section rivet punchout hole; 


3. Riveting post for attaching 


sections; 


4. Guard holder for removing 
rivets and changing plates; 


The market for this 5. Guard plate riveting post; 


popular tank heat- 
er is BIG; respon- 
sive. Order early. 
Don't be caught 
empty - handed as 
many dealers were 
last year. Order 
today! 


6. Knife straightening edge; 


ri Link detacher for various 


chains. 


dads | 


Here's a Complete Line You Can 
Sell For Bigger Profits 


Yes, sell this fast-selling, popular 
Farm Service Line now for bigger 
sales, greater profits, customer satis- 
faction. Sell these popular items 
now—some on future delivery. Dis- Queen “A” Cop 
oune > 3 : tributors! Dealers! You'll enjoy Poowants fom Gai. 
ater . handling the Queen Farm Service "Needed on 
Conductor Cup ; 2 Line. Write today! 54 <->. fRone Tg 


Gume Fountain Heat- Queen Oil 
ing Attachment Burning Brooder 


Stove 


bape . ¢ Red Poul- Ones. ine Rake 
oa 


Albert Lea Foundry Company 


DIVISION OF QUEEN STOVE WORKS, INC. @ ALBERT LEA, MINN. 
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..-And in the public’s answer is the answer to 


WHICH NAMES IN CLOCKS 
WILL BE FIRST IN POSTWAR SALES 


Westclox, Big Ben—these friendly familiar names 
are first in the public mind because in American 
homes they’ve been first in dependability for 
many years. This means that these names will be 
your postwar best sellers—the clocks your Ccus- 
tomers will demand . . . the clocks with the names 
people know, and know they can trust. Just 
when they’ll be available we cannot say. In the 
meantime our national advertising is keeping 
these popular clocks in the public eye—and in 
the public mind! 


Electric and spring-wound alarm clocks, 
time clocks, wrist and pocket watches. 


nc8 WESTCLOX, LA SALLE-PERU, ILLINOIS 


Keeps America On Time 


WESTCLOX 


Pret of GENERAL TIME Instrument Coyp 














Current Events make 
“Current Use” a good policy 
in stocking 


SUPERBLEEN BRUSHES 


Bristles from China, tin and rubber from the Far East, 
clamped in the reptilian embrace of a crafty foe, are 
being gradually brought closer to us by our valiant 


Armed Forces. 


Retailers, distributors and manufacturers of Paint 
Brushes will help the forces of liberation by operat-. 


ing, so far as possible, on a “Current Use”’ basis. 


This policy offers ample compensation when the 
Legions of Democracy triumph, as it will mean that a 
minimum stock of close-out materials will remain to 
be disposed of as standard raw materials are again 


made available to us. 


Paint consumers, from the casual Home Decorator to 
large Painting Contractors, will benefit from this policy 


as it will assure faster ultimate return to normalcy. 





ft SUPERKLEEN BRUSHES Oi 


DEVOE & RAYNOLDS CO., INc. 


PRINCETON, INDIANA 
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Rid-Jid will be ready... 


@ Wonderful post-war models of household equipment will be ready for the new brides and 
those who want and need new equipment. You can depend upon Rid-Jid products to be 
ready to take their place with other smartly designed and more efficient equipment. 
Motivated by Rid-Jid’s constant policy to offer products that help make Work easier 
and results better, Rid-Jid products will play a leading role in your post-war plans. 


RID-JID IRONING TABLES > LADDERS* CLOTHES RACKS 


Products A Wert situce 1878 
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Hardware dealers 
O'MALLEY VALVE CO. 


Inexpensive line of improved — AUTOMATIC — Self- 
Centering Valve and Faucet RESEATERS ON THE 
MARKET. 


Renews worn or scale encrusted valve seats with 
patented cutter head that rolls brass away and pol- 
ishes at the same time leaving no scratches and 
insures a flat bearing surface for new washer. 


THIS IS THE FINEST LINE OF FAUCET & VALVE 
RESEATERS SOLD WITHIN MANY DOLLARS OF 
THEIR PRICE. 
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that retails at the low price of 32c. 







Leading jobbers through-out 
United States and Canada are 


OTHER POPULAR MODELS OF O'MALLEY 


= VALVE & FAUCET RESEATERS IN DEMAND . . 
ast euey S00 ee ead O'MALLEY DELUXE MODEL... ea, 
address. Accommodates 34", '/2", 54" and 34" faucets, 
equipped with long shank to take care of built-in 
PE aad FOR PROMPT tubs and showers. Retails at........0..0000000.0c0000.0.. $0.75 
pte oe cme Al os Aen O'MALLEY RED-HEAD MODEL 
and Plumbing jobbers every- Accommodates 34", !/,", 54" and 34" Faucets as 
where. well as 34", '/2", 34" and 1" Jenkins Disc Valves. 


Y . 
a aeaemnnes Gaanameee LEO ee Taree ae Te ee Gane MOE $3.00 


EDWARD O'MALLEY VALVE CoO. 


7604 GREENWOOD AVE od 5 | LO -0C] oman | & 


CANADIAN REPRESENTATIY 


DORKEN BROS. & CO. 






408 McGill Street Montreal, Canada 


“ HARDWARE AGE 
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SERV-WELL 


OIL BURNING 
-COOK STOVES 


CH27¢ F25W 


8 models —fo heat 1 WATER HEATERS _ No flue necessary. Will heat 12 to 
15 gallons per hour for 30 gallon 


— ROOM HEATERS boiler. 
RANGE BURNERS 


SERV-WELL 
BURNER CORP. 


250 FRONT ST. 
HARTFORD 5, CONN. 


Made also in Made also in 3-burner model. 
3-burner cabinet. 


3B 
Available without back shelf. Available without back shelf. 
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new! “/uo Fast Selling 
MmeUCAU MOLDED PLASTIC UNITS 


AMERICAN MOLDED PLASTIC AMERICAN 


SINK STRAINER MOLDED 
PLASTIC 


HAT AND 
COAT HANGER 


{Also handy for cloths, uten- 
sils, etc., in closet, bathroom 
and kitchen.) 

Will carry the heaviest over- 
coat. Sketch shows steel rein 
forcement for rigidity. Steel 
plate backs plastic base panel. 
Steel arm extends entirely 
through hollow hook and is 
integral with steel base plate. 
Base measures 1%”%x2%”, ex- 
tends out from wall 2%”. 
Furnished with two screws. 


Here is a strong, colorful, de- 
pendable hanger that will not 
chip nor fade. Beautiful solid 
colors. Smart new style Iv 
stant appeal wheréver shown 


Wire or write at once for illustrated descriptive Bulletins 
and prices. 
















BE Seid tk 

















Note cross brace rib design for greatest strength. Prevents sagging. 
Maintains rigidity. 


300 PER CENT more draining area than in ordinary strainers e 

Square openings for faster draining. MORE QUICKLY AND 

EASILY CLEANED. Will not stain, scratch, nor mar sink. Will 

NOT RUST, WILL NOT CORRODE. Retains original handsome 

finish. Light and easy to handle, and—made of tough plastic for 1758 N. Honore Street, Chicago 22, Illinois 
longest service. Telephone: ARMitage 3045 
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FAST WORKER... 


It mixes fast... just add cold water. It spreads 
... ON THE JOB! fast ... apply it cold. It sets fast ... jobs can be 
handled a few hours after clamping. 

And it sells fast... just put Weldwood Glue 
on your counter and watch it go! 

Packed im an eye-catching, sales-producing 
display carton, this modern plastics bonding 
agent gives your customers everything they 
want in a glue. 

Weldwood Glue is quick and easy to use. It is 
tremendously strong and permanent. Add such 
qualities as: stain-free, rot- and bacteria-proof, 
and you have a steady stream of easy sales to 
home-tinkers, hobbyists or professional 
cabinet-makers. : 

Your jobber can supply you with Weldwood 
Glue packed in 10¢, 25¢ and 50¢ sizes; also 
1 Ib. (85¢) and 5, 10 and 25 Ib. 
cans . . . or send the coupon 
below. 


OS SS 2 OSS Seta Swear, 


J UNITED STATES PLYWOOD CORPORATION I 
Y 


ept. 179, 55 W. 44th St., New York 18, N. Y. 
WE 7 D WwW 0 0 D : Please send literature, prices, dieconaa samples and infor- | 
J mation on WELDWOOD GLUE Dealer Pian. " 









OFF YOUR COUNTER... 
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WATERPROOF GLUE ; 
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ON-THE-JOB PROOF 
in the 
Cleveland Terminal 
Tower Building! 











For NEARLY THREE YEARS in the bustling Cleveland Terminal Tower 
Building, tough, long-lasting Rubberlike has stood up under multitudes of pound- 
img feet. Into this great Terminal, three railroads funnel 90% of all Cleveland’s 
rail passengers; a trolley line spills out its thousands; hordes of shoppers head 
for the Terminal entrance to a big department store, and the army of Terminal 
Building workers tramps through twice daily. 

At ramp approaches, at all main”entrances to the rotunda, Rubberlike meets 
the test of this tremendous traffic and comes through with flying colors. Long 
use proves it withstands terrific punishment. 

Everywhere the verdict is the same. In hospitals, institutions, schools, restau- 
rants, offices, apartments and factories — wherever foot traffic is heavy — Rub- 
berlike wins on-the-job endorsement. Ideal for any floor that takes a beating, 
Rubberlike is waterproof and resilient. The skid-proof corrugated surface cush- 
ions footsteps, banishes the bugaboo of slippery floors. Requires 00 cementing 
to install. Just roll it down, and let the traffic roll. 

This non-priority runner, available in 36” width, 25 yards to the roll, GIVES 
PRACTICAL FLOOR PROTECTION FOR LESS THAN 6¢ PER SQUARE 
FOOT. ... Order from your local supply house. Or write to Bird & Son, inc., 
Dept. 166, East Walpole, Mass., for free sample. 


THE 10-SECOND STORY OF RUBBERLI KE 


WATERPROOF - HEAVY DUTY - NO SPECIAL UPKEEP 
SKID-PROOF - QUIETS TRAFFIC - HUGS ANY FLOOR 
NO PRIORITY - EXTRA RESILIENT - PRESERVES FLOORS 
LOW COST - LONG LIFE - NO CEMENTING NECESSARY 
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THE NEW FREEDOM 
GAS KITCHEN 


vfine 
ROPER GAS RANGE 


Bride, mother and grandmother alike will enthusi- 
astically acclaim the new Roper gas range of today | 
— and tomorrow. For they know that, year after 
year, Roper offers the finest, most complete cook- | 
ing service imaginable. 


The exclusive Roper "Staggered" burner top is a 
sure-fire top favorite. Other practical features 
also rate high in customer preference. You'll find 
Roper the ideal range to take a prominent place | 
in the New Freedom Gas Kitchen to come. 
GEO. D. ROPER CORPORATION, Rockford, 
Illinois, manufacturer of ROPER, "America’s Finest 
Gas Range”, for all gases including L.P. (Liquefied 
Petroleum) gas. 





« Offices and Warehouses in Atlanta 

- Chicago - Cleveland - Dallas - | 
Denver - Los Angeles - Oakland - | 
Philadelphia. 











COFFEE MAKER WIN 


National Coffee Association’ 
new Seal of Recommendatic 


RECOGNITION snow 


RECOGNIZED AUTHORITY 
















































































Trade Mark Reg. U. S$. Por. Of. 


“... awarded only to manufacturers of brewing 
devices... which prove, ‘by accurate and impartial 
tests, that coffee brewed according to manufacturer's 
instructions meets the standards set up by the Asso- 
ciation’s brewing committee.” 


y pee: as soon as the ink had dried on the 
announcement of its new Seal of Recom- 
mendation, the National Coffee Association 
awarded that Seal to Silex for a new Silex model, 
to be available when production can be set up. 
The Coffee Association’s bestowal of that Seal 
on Silex will confirm your own opinion that out 
of the continuous study and research at the Silex 
laboratories is coming today’s...and tomorrow’s... 
important improvements in coffee maker design. 
Watch Silex—now, and postwar! 


tHE A ILEX co. 


HARTFORD 1, CONN. «© ST. JOHNS, P. Q., CAN 
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“DL” Float Valves Help Protect Rolling Field Kitchens 


In the last war, someone was always shooting the cook—just about 
dinner time. The smoke from coal or wood-fired rolling kitchens made a An Important 


fine target for enemy artillery and bombers. “DL” FLOAT VALVE FEATURE 


Our army field kitchens are now fired by gasoline or oil. There is no 
telltale smoke to reveal the location of the kitchen and the mealtime 
concentrations of men. Meals can be cooked after nightfall because the 
kitchens do not glow. 

Thousands of these field ranges, tent heaters, water heaters and fur- 
naces—wherever our men are fighting—are equipped with “DL” Float 
Valves. 

“DL” Float Valves are in demand by manufacturers of war equipment 


because of their simplicity of design. A screw driver is the only service 
tool needed. 


When our soldiers return, thousands of them will remember the re- 


liable service rendered by “DL” Float Valves, making much more sale- AUTOM ATIC TEMPERATURE 


able the postwar stoves, furnaces and heaters equipped with these 
valves. COMPENSATION 


Fuel oil viscosity increases as temperature 


d . 2 id underfeedi h il i 

Detroit LusricatoR COMPANY celdoverfecdng’ what: warm, the "DU" 
RIT Hin wcet?? —_—_—_—_—————— Float Valve has a simple temperature 
General Offices: DETROIT 8, MICHIGAN compensation which automatically main- 


tains constant fuel delivery regardless of 


Division of Amenicay Rapuator & Standard Sanitary corroration temperature. 
Canadian Representatives: Railway and Engineering Specialties Limited, Montreal, Toronte, Winnipeg 
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Write this down in letters a foot high in your 
»ostwar “Want Book” ... RM-12 Rubbermaid 
Drainboard Mat. It was one of the fastest selling 
items in a fast selling line before the war. All of 
its old sales points will be twice as effective after 
the war . . . An _ honest-to-goodness quality 
product... A reversible mat that can be used on 
either side . . . Flexible . . . Longer wearing . . . 
Size, 16 x 23. (Also a smaller size, RM-14, 16 x 17). 
There’s no telling when we will be able to make 
this and other Rubbermaid Houseware, but 
drainboard mats are one of the items we plan to 
concentrate on as soon as we can reconvert from 
war production. We'll shout when that happens. 


Cubbermaid © 


THE WOOSTER RUBBER COMPANY 


WOOSTER OHi 





@ A product with proved demand — mii- 
lions of these original “Insect Repellent’ 
Lamps were sold prior to ‘Pearl Harbor’’. 
Get your share this year. Two sizes, 60 
and 100 watts, now being made again. 
Cuts night flying insect attraction up to 
92%. For porches, gardens, amusement 
parks— wherever people spend summer 
evenings out-of-doors. 


wz 6 


GET THIS 


EYE-CATCHING 


DISPLAY 


@ Ask for details on the 
small unit packed Deal ‘’L” 
including the prewar dis- 


penser display and literature. 


| All orders filled in their order 


of receipt. 
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oe e THAT WILL PUT 
SALES PUNCH 
INTO YOUR 
BUSINESS 


Be the first to feature these related 
kitchen ensembles in your locality and 
watch the women cheer their space- 
saving qualities. Designed to build up 
sales volume, these items will bring you 
more units per sale, and more profits 
per customer. Show room samples 
prove the demand—order yours today! 
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Model 43466 















DISH and SERVING Zact i. 
> 
I Boon for the crowded kitchen—designed 4 
a to make every inch of additional stor- Fd 
1 age space easily accessible. 2 routed # 
shelves in upper compartment so dishes 4 i 
0 can be stacked standing. 2 door utensil 
. compartment has built-in half shelf, gal- 
| vanized steel rack for pot covers. All- 
° wood dish rest. Detachable 6” grill at 
if top. Overall size: 34” wide x 14” deep x 
- 72” high. 






Woda 444 
KITCHEN Plaxaing DESK 


This desk provides a planning and organiza- 
ion center where it is most useful — in the 
kitchen. 18" drawer and 3 side drawers allow 
space for reference material. Black or red 
marbelized linoleum top is routed so stainless 
steel binding fits exactly, forming surface free 
‘rom dust-catching ridges. With arm rest. 
Overall size: 42" wide x 24" deep x 35” high. 


* ORDERS SHIPPED IN ROTATION RECEIVED 
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Permanent Displays: New York Furniture Exchange. Chicago Furniture Mart. San Francisco Western Furn. Mart. 
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BETHLEHEM 
BOLTS 


gETHLEHEN 
STEEL jonnel 


A buzzer gives the get-ready signal. Almost instantly 
a long hot bar is ejected from a roaring oil-fired furnace. A 


workman grasps the leading end of the bar with tongs, guides 
it to the automatic hot header a few feet away. 


Now this huge forging machine goes to work. Powerful dies 
forge the bar into bolts. And, still glowing with heat, bolts 
tumble from the hot header onto a conveyor which speeds 
them toward the threading and finishing operations. 


Starting with the making of the steel, all the way through 
to shipment of the finished product, every step in the manu- 
facture of Bethlehem Bolts is rigidly controlled to insure 
better, stronger-bolts, for you and your customers. Years of 
bolt-making experience, plus modern equipment and critical 
metallurgical supervision, add up to this: Bethlehem Bolts are 
strong, accurate, dependable—good bolts for the man who 
buys them—and good bolts for the dealer who sells them. 
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BOX AND OPEN END WRENCHES 


Efficient tool design gets a metallurgical lift! Yes, the 
new “Barcaloy” steel adds new strength, new serviceabil- 
ity to Barcalo’s popular Combination Box and Open End 
Wrenches. 

These eye-catching tools provide maximum convenience 
ona wide variety of jobs. Drop-forged of ““Barcaloy” steel 
and carefully hardened, the ends—box and open—are 
precision built to securely grip nuts, prevent slippage and 
rounding of corners. The design of these “Barcaloy” tools 
embodies thinner end construction, facilitating work in 
close quarters. Supplied in a variety of sizes from 34"' to 
15¢.’’) Full details and prices on request. Write Dept. HA. 


MANUFACTURING COMPANY 
BUFFALO 4, N. Y. 
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WATCH SNELL! After V-Day 

we will supply auger bits of the 
same high quality as always, 
in a modern package produced 
on new modern equipment in 
our recently enlarged plant. 


SNELL MANUFACTURING CO. 
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BOMMER 
GRAVITY PIVOT-HINGES 
ARE THE BEST 


SINGLE DOUBLE 
ACTION ACTION 


TYPE 1381 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in con- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 
practically eliminates friction and reduces 
wear to a minimum. 

The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 


SOMMER SPRING HINGE CO.. INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER ORIVE 








PORTABLE ELECTRIC 


Mahl Plane 


FOR DOOR WORK 


| Carpenters, woodworkers, and maintenance men go for this handy, 


fast cutting plane that accurately planes hard or soft wood 10 times 
faster than a hand propelled jack plane. Operator simply guides 
the plane across the work. The plane makes cuts up to |/g" deep by 
2/2" wide. Cutter is easily adjusted while planing 0" to '/s". Plane 
is full ball bearing mounted with grease incased gears, trigger switch 
and comfortable handles. A beveling fence can be supplied for fitting 
sash and doors. Nationally advertised in leading trade magazines. 


Ask your Jobber TODAY or write direct 
MALL TOOL COMPANY 
7702 South Chicago Ave., Chicago 19, lil. 


PORTABLE | 
; POWER TOOLS | 





~ MILF ORD 
DUPLEX 


-- « The only 
\HACK SAW BLADES 
with 
EASY- STARTING 
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Are the blades 
that sell! 
gth of blade 
any angie 


“i eens off cutting line 
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AU things considered” 
I'S A BETTER TOOL 


It takes more than one good feature to 
make any tool better, handier, more de- 
pendable in use. Take the famous Crest- 
oloy End Cutting Nippers as an example. 
Many thousands of skilled workmen find 
them an indispensable item in 
their tool kits. Yes, all things con- 
sidered ...*the width of the blade, 


the clearance in the throat, the leverage 

ratio of handle to blade, the angle at which 

blades meet... these and other factors 

have all been scientifically perfected to 

give the user what we believe is A BET- 
TER TOOL. That’s why they are 
entitled to be called .. .“another 
Crescent Best Seller.” 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 





CRESCENT TOOLS \~” 
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Make Your Store FOR 
£6 fi Coutrol 


Waterproofing Headquarters Fiage 4 


You can stand 


squarely back of 
KAY-TITE 4 GARCY 


It willl positively 


prevent the seep- —— ——— 
age of water. = BALL BEARING 


It’s guaranteed to 2 = ¥ 
Any gue =n DRAWER 


Any one can apply 


oe Oe » i? ti SLIDES 


For— 


Celler Walls and Pioers Pi 
aoe om a 





HEAVILY LOADED DRAWERS 








No. 361 Drawer Slide 
e Large, heavy drawers pull out at a touch. 
Field and Quarry Sterne BIG No sticking or jamming. 
e Bali bearing action ... smooth and quiet. 


also can be used as a mor- DEMAND 
tar for pointing up bdriek for pantry and @ Drawers pull out all the way. All contents 
a  aeernee, also to patch closet drawers, easily reached. 
le s, 
Users are always enthusiastic boosters. _ will boost your oe aah. © Drawers easily lifted out, but cannot fall 
store as the place to get real waterproofing satisfaction. filing cabi- out. 
Kay-Tite is packed in 10 Ib. packages and 60 1b. drums. It comes i lide- out e Standard lengths from (5” up. 
Grey and White. A 10 Ib. package will waterproof 100 to 160 eq. ft. pron eae 4 : 
WRITE FOR BULLETIN Ne. 39-30 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. GARDEN CITY PLATING & MFG. CO., INC 


OGDEN BLVD & TALMAN AYE CHICAGO 8, ILi 


DO YOU WANT adi 
CoM: peed DEARBORN 
P 1), See WORLD'S FINEST, SAFEST 


from MAINE to FLORIDA? | . GAS HEATERS 
Inerease profits. wins 
: — te D tommy the otet ine - 
Fi you have a new product to in- vented and unvented heaters offering 
P ou Safety and Convenience 
troduce, or, if you want additional : “eavumes Matchless Performance. 
leoributi ¥ line that in sales 
distribution NOW on the East © Ate mpd 
coast, then you’ll want to meet up 
with these efficient men of McAleer. FEATURES THAT SELL 
They’re seasoned salesmen—who Ultra-smart Appesrance—Air Insulated 
recognize product advantages, know ; a. 
market needs, and the outlets that 
serve them best. Let McAleer put : s Dearborn heaters truly 
: " They Offer a Talkable — Visible and 
your new appliance or houseware Saleable difference. 
product into the best, tested, turn- WRITE FOR LITERATURE 


over markets, @ E. J. McAleer & Co. 
is one of Philadelphia’s largest dis- AlR COOLED CABINETS 
tributors of nationally famous house- 


ware products—including Pyrex ware 4. 
lor Safety 


and the complete O-Cedar line. Our fa- 

cilities enable us to establish quick con- Air Insulated Cabinets end the fire hazard. The cabinet sever ~~ hot. Yes, you 
tact with all major Eastern outlets. Ae A gy Fo Fy 
Inquire now for complete details. Your poe Nl = Dearborn’s famous cool cabinet feature is major con- 


inquiry will be handled in confidence. 


Reservoirs 




















In peacetime, in addition to being a NAT 
leading distributor of housewares, we MFG. 
make metal kitchen and wall cabinets. MIX. 


FAMOUS HI-CROWN BURNER 
with Blue Fiame Pilot Light 
this costlier but definitely superior Hi-Crown Burner 
Sutomatic Lighting - 
of Automatic 


an aes DEARBORN STOVE COMPANY 


1422 M, Oth Street 
OURASTIOEN 22, OA. 3256 Milwaukee Ave., Chienge, tl. 3625 S. Grand Ave., Lee Angeles, Calif. 
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It's not How Many Colors You Carry, 





but lhe colors Your Customers carry oe thi counts 


Most paint merchants have had 
the experience of finding several 
paint colors warming shelves. 

Still other dealers have tried to 
buy all the available colors, Re- 
sult, they have choked themselves 
with an inventory that could not 
turn fast enough to show a profit. 

Obviously therefore the prob- 
lem of stocking the right colors is 
one of every dealer’s most impor- 
tant postwar problems. 

Lowe Brothers Color Research 
plan as developed and available 
for immediate postwar operation 
is designed to enable Lowe Broth- 
ers dealers to stock—and sell 
quickly—the colors most wanted 
in their own locality. 

We wish we could reveal com- 
plete details about how this 
scientific and continuing Color 
Research Service will operate. 
We can’t do that until later, but 





we can tell you that this proved 
method of determining color 
trends and the colors wanted by 
your customers will enable you to 
get more sales and faster turnover 
on a minimum investment. 


Lowe Brothers 


PAINTS*VARNISHES ee" 7 
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KEEP ON BUYING WAR BONDS 


75 YEARS OF MASTER PAINT-MAKING 


Perhaps it does sound revolution- 
ary to suggest that dealers will lose 
less sales, have fewer shelf warm- 
ers and more cash to turn over at 
a profit, because of Lowe Broth- 
ers Color Research. 

It is! Furthermore all this plus 
Lowe Brothers continuing re- 
search on products, manufactur- 
ing methods, advertising and 
selling developments will be 
worth waiting for. 

So, remember the key to suc- 
cessful paint retailing is not how, 
many colors you carry 
but the colors your 
customers carry out 
that counts. 

THE LOWE BROTHERS 


COMPANY 
Dayton, Ohio 
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No. 4488Z—BOOKENDS 
That ‘Aim To Be Different” 


In a shade of Ancient Chinese Rust, 
toned down by a Mottled Green Finish, 
made of terra cotta composition 


Plume « Cornucopia « American Eagle 


Height; 842”, 712”, 7%". 


Packed '/, doz. pair in assortment 


Price: $30.00 per doz. pair. 
Sold in the 3 pair asst. only 


We carry a tremendous assortment of GIFT GOODS, ranging in price 
from $1.80 to $90.00 per doz. Complete set Z of illustrated price 
lists mailed to any HARDWARE DEALER on application. 





115-119Z 
South Market St. 
Chicago 6, Ill. 


LEO KAUL 











VAUGHAN NOVELTY MFG. CO., Inc. 
Con Openers and Bottie Openers 
AVENU CHICAGO, II S.A 


w i's lergest Monvufacturer of 
3211-25 CARROLL 


* BUY WAR BONDS AND STAMPS 


“7 44 q eS 
You sell sakety aud durability 


4 j 
WHeun YAn arden 


TXe)\ Ba le);41: 


OILY WASTE CANS 


Constructed in accordance with Un- 

derwriters Laboratory Specifications. 
| Approved by Associated Factory 
| Mutual Fire insurance Companies. 


| Reinforced top—extra strength to 
stand up under rough treat- 

| ment. Gravity closing for safe- 

| ty—tan’t stay open. 

| Opening mechanism hugs can ex- 

| terior—no place for clothing to 

| catch. 

| Man-size handles—securely rivet- 

| ed, make moving and handling 
much easier. 





Full apron body amply ventilated for 
| @ir circulation. Firm foundation 
| eliminates tipping. Constructed 

of galvanized steel. 


ROCHESTER CAN COMPANY 


| 82 GREENLEAF STREET ROCHESTER 9, N. Y. 








[Larsor] 


SAW HORSE 
Ra, BRACKET 


A STRONG — DURABLE LOW COST 
EASY-TO-USE BRACKET SET FOR 
ALL SAW HORSE CONSTRUCTION. 








See Your Jobber 


STERLING, ILLINOIS 








CHAS. O. LARSON CO. 
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All of the members of this sturdy 
hardware family will serve you again! 


Yes, and with renewed vigor, 








after the many long months when 
they have been diverted from 
peacetime channels. There will 
be new members too which will a ot & 
join the National family to fully 1. a = ‘ 
round out every modern building 4 , Tarn? 


: BUILDERS’ 


requirement for hardware. HARDWARI 


Natienal 


Past performances should be your 
buying guide for hardware, and 
we can justify our claims for 
National Hardware as being 
among the preferred in the opin- 





ion of architects, contractors and 


builders. 


You can well profit from those 
best informed on the importance 
of buying hardware that is mechan- 
ically sound in design, constructed 
of the best in basic materials and 
guaranteed to give smooth, preci- 


sion performance. 








Your trade will want to specify 


\ j 4 ag Tol 
National Hardware for postwar me gua 


homes and for modernizing and RAE: Mecetat! ashen 


repair jobs. Satisfaction always 





follows installations. 


4 
STERLING 


National lan ceaneatii Co. titinors 
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No. 822—Display for Pocket Hones 


This striking point of sale display, when filied, is in 
four colors, red, blue, ‘yellow and black. It holds 12 
Pocket Hones individually boxed. A fast and easy sell- 
ing item, these Silicon Carbide Pocket Hones are in 
great demand for sharpening pocket knives and small 
tools. The twelve individual Hones are placed in slotted 
spaces of display card and are easily removed for quick 


sale. 
No. Size Wt. Per Doz. List 
Price 
154 %x %x 3 1% Ibs. $ .20 
No. 822—Twenty-four Pocket Hones and Display—Total 
List $4.80. 
‘ The extra dozen will enable you to keep your card 
lled. 


Write for full particulars on the Macklin Sharpening 
Stone line, other available displays and the complete line 
of Grinding Wheels. “Sharpen up with Macklin.” 


MACKLIN COMPANY 


Manufacturers of GRINDING WHEELS AND OTHER ABRASIVE PRODUC 
JACKSON, MICHIGAN 


‘oan En EE 
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In this day of half-empty shelves, when a merchant’s biggest problem is 
“getting something to sell”, many alert retailers have found DUST-STOP* 


Air Filters a fast-moving and highly profitable item—now, and for the future. 

DUST-STOP Replacement-type Air Filters are standard equipment in prac- 
tically all forced-warm-air furnaces and summer conditioning units. With 
nearly two million such units in use (and many more to come in postwar 
years), there’s a big market for Dust-Stops, as each requires two or more 
replacement filters at least once a year. 

Powerful magazine advertising and “dealer promotion” programs help you 
get your share of this profitable business . . . with little effort and expense, 
and a minimum investment. Contact your DUST-STOP Distributor today! 


Owens-Corning Fiberglas Corporation, 1934 Nicholas Bldg., Toledo 1, Ohio. 


In Canada: Fiberglas Canada Ltd., Oshawa, Ontario. 





BUSTOR su 
—a FIBERGLASS product 
*T.M. Reg. U.S, Pat. Off. 

Every owner of a forced-warm-air 


furnace needs two or more Dust-Stop 
Air Filters ...at least once a year. 

















Shooters 
KNOW 


and 


USE 


HOPPE’S No. 9 Solvent 
HOPPE'S Gun Cleaning Patches 
HOPPE'S Lubricating Oil and 

HOPPE'S Gun Grease 


These forty-two-year-old products for the 
cleaning, care and protection of all firearms 
are the FIRST choice of practically every 
shooter—soldier or sportsman. EVERY re- 
tail dealer—EVERY wholesaler or jobber— 
will tell you that the HOPPE LINE is the 

easiest, fastest and best 

selling line of gun 

cleaning accessories he 

has ever handled. 

YOUR jobber can sup- 

ply you. So, why not 

stock up NOW for 

early Fall. 


FRANK A. HOPPE, Inc. 


2314A North 8th St? 
Philadelphia 33, Pa. 

















STOPS SLIPPING BELTS 
EATSLENE CO. OMAHA, NEBR. 


NEATSLENE 
(s STICK BELT DRESSING 





Contains ne resin. Meade in stick and liquid. 
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Onan ween 


Made In three grades. Pure—Prime—No. 1 
Softens—Preserves Leather 





Sold by jobbers everywhere. Inquire of salesmen 


NEATSLENE COMPANY 


OMAHA 8, NEBRASKA 




















Buy Bonds and More Bonds for Victory! 
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Accuracy learned 
yesterday serves 
him well today 


The accepted use of aperture rear sights on 

military rifles in this war will surely increase 

the demand for similar sights by sportsmen 

after the war. 

_Lyman has pioneered in designing and 

adapting Aperture Rear Sights to rifles for 

sportsmen and soldiers for many years. 
There will be Lyman Aperture Rear Sights 

designed for shooters after the 

war. Jobbers and dealers who 

plan to handle Lyman Products 

will be offering their customers 

the best. 


The Lyman Catalog free to dealers. Also free 
folders on individual products 


LYMAN 


APERTURE SIGHTS 


famous Lyman 
THE LYMAN GUN SIGHT CORP. Aperture asishts 
Middlefield, Conn. 5 











@ Deluxe Model, 
Double Plated, 
Highly Polished 


@ Tubular Bail 
Adjustable for 
101 Positions 
and Uses 


@ Tarnish-Proof, 
Focused-Beam 
Reflector 


$475 
LIST 


ee postwar PORTA-LITE today! Seven 
sales-making features, the handiest portable 
electric lantern ever devised. Minimum weight 
with maximum ufility. 101 uses . . . in-home, store, 
office and factory, for sportsmen, trainmen, motor- 
ists, truckers, farmers, boy scouts, watchmen, etc. 
Weighs only 29.ounces. Uses 2 or 4 flashlight 
the only type battery replaceable anywhere. New 
patented circuit eliminates corrosion due to elec- 
trolysis, prevents faulty contacts, adds years to 
life of lantern. Beautiful, streamlined all-metal 
case. Weatherproof, fool-proof switch. PORTA- 
LITE is a volume seller, a profit-making traffic 
builder. DEALER PRICE: $38.00 
od dozen F.O. B. Packed 12 to cas 

um order 1 doz. Shpg. wt. 241b 


MASON-WILLIAMS CO. 
Dept. A-7, 663 NO. WELLS ST. 
CHICAGO 10, ILLINOIS 
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inhed Rusewin 


for every door, window, and cu 


cast enass AnD BRONTE 


7 of 
_. . wRovew Basic ane WORKMANSHIP 


Rich in reader interest and dealer benefit, this 
new campaign is really loaded for bear. Its two- 
fold objective» (1) to take hardware out of the 
elass of a tail-end “allowance item”; (2) to help 
make RUSSWIN the leading postwar builders’ 


hardware line. 










This compelling national advertising starts this 
SINCE 1839 


month — in House & Garden — and during the next 


R DISTINCTIVE HARDWARE 
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cm follows function” 







... RUSSWIN’S new national advertising program 
to appear month after month in House & Garden 


4 Dealers lllunys Have the Edge 










































Every month for 
6 big building 
months thousands 
of business build- 
ers for you! 














$878 80 
$20 2) 22 23 4% 
“a7 
. 2 
2 
























six months it will deliver more than 1,223,000 
business-building, full-page messages on Russwin 
hardware to trend-making readers of this outstand- 
ing home service magazine. 







The seed is being sown now — the harvest comes 
later. It’s another sales-making “edge” for Russ- 
win dealers! Russell & Erwin Manufacturing Co., 
New Britain, Conn. 










TENNES2 =O ond 


TOP 


= 











ith Di XS 
ScRAP-TRAP Wax Kratt Bags! 


NTRODUCED just a few months ago, “SCRAP-TRAP?” is already a best seller 

from coast to coast. Alert dealers are cashing in on this impreved postwar house- 
ware item .. . available today! Endorsed by editors of leading women’s magazines, 
housewives are also quick to see the many advantages and conveniences of the 
nationally advertised “SCRAP-TRAP.” A repeating-profit traffic builder,“SCRAP- 
TRAP” users come back again and again for more and more bags. SO DON’T 
DELAY ... don’t miss out on this proved moncy-maker! WRITE FOR DETAILS 


AND DISCOUNTS TODAY. 
PERMANENT, SELF-SELLING DISPLAY DEMONSTRATOR 


An attractive, permanent, self-selling display 
demonstrator will be included—at no extra charge ed 
REPEATING —with every initial order for “SCRAP-TRAP” 

PROFITS units and moisture-proof bags. This automatic IMMEDIATE DELIVERY 


merchandiser will sell“SCRAP-TRAP” to your : “1.1 
customers without effort on your part. Write today! Write for Details! 


“SCRAP-TRAP” it @ traffic ARBEE PRODUCTS CO., Kansas City Food Terminal, Kansas City 17, Kansas 


eaeeeteegem CASH IN on SCRAP-TRAP NATIONAL ADVERTISING 


supply of special Waxed-Kraft 


Bags. Smart dealers always order 60 43 : 
os 4 aaa extra packages of : s You “ - | 
rp Rka sf 











“SCRAP-TRAP” Bags...inorder 
to profit by the steady, month-after- mi +} * 7 . 
month repeat! ie : ae ase | 
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GILLETTE Broadcasts Boxing 
Every Friday Night 
To Boost Your Postwar Profits 


; ae a ee 


JOE BAKS! FRITZIE ZiVIC 


Above: Some of the principals matched in recent boxing events reported on Gillette's 
Cavalcade of Sports ever Mutual Broadcasting System at 10 o'clock EWT Friday nights. 


w™ an eye to the future, Gillette airs the major boxing event of 

the week every Friday night the year around . .. keeping your 
No. 1 men’s items constantly in the spotlight of public preference. 
Thus in the face of continuing stock shortages the value-of your 
Gillette franchise is not only being maintained, but strengthened. 


ae ll Cell 


@ @ Production of Gillette Blades for civilians is still drastically 
curtailed and no razors or shaving cream are available except for 
the military. So far, V-E Day has not lifted WPB manufacturing 
restrictions nor lessened the heavy requirements of our armed forces. 
Everything, however, that can be done is being done to distribute 25e 
the limited supply of Gillette Blades as equitably as possible. 


GILLETTE SAFETY RAZOR COMPANY 
BOSTON 6, MASSACHUSETTS 
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go New Meulber 
OF THE ATLAS FAMILY 


For more than twenty years, Atlas asbestos products have been 
recognized for quality and performance. Now TOP NOTCH WICKS 
join the well-known Glaswik, Flamemaster and Victory to win and 





hold new customers for you. 


TOP NOTCH WICKS will give long, trouble-free service in most 
y’ popular makes of oil cook stoves and room heaters. Made of 
Top Notch Wicks are burned off to highest quality cotton, perfectly woven to insure against binding 


an angle which assures the highest Se 
efficiency in burning. and sticking. Order some today! 


ATLAS ASBESTOS COMPANY, NORTH WALES, PA. 


Producers of Asbestos Products for 21 years 





Acme 


BALL BEARING 


CASTERS 


“Acme” Casters roll on balls . . . they roll quietly and 
easily in any-direction. Always in demand, these ball 
bearing casters provide a profitable, fast-selling item 
for any hardware dealer. 




















THE SCHATZ MANUFACTURING COMPANY 
POUGHKEEPSIE, N. Y. 
Detroit: 2640 Book Tower—26 + Cleveland: 402 Swetlond Building~-| 
Chicago: 902 S. Wabash Ave.—5 + Los Angeles 5410 Wilshire Blvd.—36 
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... for lower cost 
product identification 


If your post war product requires identification, trade marking, 


lubrication instructions, patent or operating data...investigate Meyercord 
Decalcomania name plates. They’re easily, quickly applied at production line 
speed ...to any commercial surface...in any size, colors or design. No screws, 
rivets or bolts required. Easy to use,’lasting adhesives do the job. Meyer- 
cord Decals can be made resistant to water, oil, acid, dirt, fumes, tempera- 


ture extremes...even vibration and abrasion. Address inquiries to Dept. T1 1-6. 


SEP 
NS . 
FREE DESIGNING SERVICE... > we 


Manufacturers and designers are invited to avail Ww 
themselves of Meyercord’s free designing and techni- 
cal consultation service on postwar identification problems. 








World’s Largest Decalcomania Manufacturers 


5323 WEST DewmeeweeeeT - © * CHICAGO 44, ILLINOIS 
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FEATURE THIS DISPLAY\ E> 


Fray OR 


-you'tt FIND IT'tt PAY! JOyp 


Millions of home gardeners 
are being told and sold on 
Palco Pete’s Mulch through 
a continuous advertising 
program in leading national 
garden magazines and 
metropolitan newspapers. 
“Cash-in” on the established 
demand. Place your order 
today. Keep your stock out Baia or Nationally 
on display. ‘ 4) ; Advertised 
ys eae Soil 
= Conditioner 








Finely Shredded Redwood Bark i ae ASK 
Why not set-up an attractive garden display FOR 


a in your windows or on sales floor? When you FREE 
. sell garden tools or allied items always sug- DEALER 
gest a few bags of PalcoPete’sMulch.It'llpay! gpgegpg [| 


MULCH 
THE PACIFIC LUMBER COMPANY 


The Year Round Soil Conditioner 100 BUSH ST. _@ SAN FRANCISCO (4) 
NEW YORK e@ CHICAGO e LOS ANGELES 














For those Grueling 
PHOENIX and JUNIATA 


Horse and Mule Shoes 


For those long work hours... 
tough jobs . . . that require good 
shoes properly fitted, Phoenix 
work shoes are always first 
choice. They're expertly made 
from annealed forging steel for 
long wear-and complete pro- 
tection. Be prepared to supply 
the constant demand for these 
economical shoes! Check the sizes you need, NOW 
. . for the busy season ahead. 








Free. «+ This book tells how to care for the 
feet of horses and miles. Explains how proper 
shoeing can prevent lameness. Authoritative 

. concise . . . fully illustrated. Endorsed by 
leading horsemen and veterinarians. Write 
today for your copy and the facts about our 
plan of FREE distribution to your customers. 


PHOENIX MANUFACTURING COMPANY 
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If products earned discharge “‘points’”” American 
Wire Fabrics Insect Screen Cloth would probably be 


back in civies. Its service at home, overseas, and in 





combat areas would make it eligible for early release. 


But its many good points make its continued service a 





WICKWIRE SPENCER 
HARDWARE PRODUCTS 


matter of military necessity, particularly in the Pacific 
theatre where insects are as annoying (and sometimes 


as dangerous) as the Japs. 







Insect Screen Cloth Hardware Cloth 
Until; the day of final victory, the small percentage of es | ae 
our production allocated for “‘essential civilian use” is corey eine Nails and Brads 

i istri i i i P Straight Line Clothes Line 

being distributed as fairly as possible. Meantime, don’t a a dE 
forget the good points about Wickwire Spencer Hard- Wire Rope Door Springs 

Both Regular and “Perfection” 
ware Products. Preformed Brand 









WICKWIRE SPENCER STEEL COMPANY 


and Subsidiery, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH AVENUE NEW YORK 18, N: Y. 
Qhilene - Boston - Buffalo - Chattancoga - Chicage - Clinton (Mess.) * Detreit > Houston > Les Angeles - Philadelphia - Sen Francisco - Tulsa » Worcester 
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> RESISTANT 


me TH MAT 


[i - =a dealers can't 
get enough of them! 


Terrific repeat newspaper promotions 
by Macy’s, A. & S., Loeser’s, Gimbels 
and other leading stores prove this 
the hottest housewares item in years. 
Tough, durable, rubber-like composi- 
tion. Every home needs two or three. 
In black, red, and green. Size 13'/2x23. _. 
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ABOUT THE 
KROMEN 
KOOKIE SHEET 


ALBERT 
ALBERT 
MORLEY 
MORLEY 


MORLEY 


Nationally advertised in 
HOUSE BEAUTIFUL HOUSE & GARDEN 


JENKINS 
JENKINS 
JENKINS 
JENKINS 


THE 


KROMEX 


CORPORATION 


118 St. Clair Avenue, N. E. 
Cleveland 14, Ohio 


New York Office: 
1150 Broadway 


4 Manufacture 
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PARTIAL LIST OF 
tee | GOODWILL 
L&H GAS AND ELECTRIC @@ @ 
BUTT’S ELECTRICAL SUPPLY CO. 
Charleston, S.C, , 10 Y DPD) 
DUTTON LAINSON COMPANY 4 l, 1% 
stings, Nebr. } 
EMMONS HAWKINS oo CWO CE 


Huntington, W. Vo. 
neue FIXTURE & SUPPLY CO- 
Omaha, Nebs. 


































GOUGH INDUSTRIES, ad 
ios 


UGH INDUSTRIES, a 
— San Diego, Calif. 
LONE STAR wacsmeAlans, INC. 





§ eww artisanship which etched it will 
soon assume its regular role in the 
peacetime world. Our determination is 





























llas, Texas 
ALBERT MATHIAS & bay to concentrate on the manufacture of 
ALBERT MATHIAS & COMPANY quality cooking and heating appliances, 








after the war. 

The L&H line has always been mod- 
ern — so acclaimed by every generation 
... its progressive stability recognized 
by dealers and users alike. New L&H 
models will have improved time-and- 
labor-saving devices, temperature and 
time controls — features to excite the 
admiration of vast peacetime markets. 

Again, as for the past 70 years, the 
L&H franchise will merit the approval 

of appliance merchants who know you 
RADIO TELEVISION & "APPLIANCE . ¥ can’t beat go-getting, hard-hitting, spe- 

COMPANY OF Wisite Ween. a cialized experience. Dealers seeking a 

ee ee | well-known, firmly established cooking 
and heating appliance line should get the 
story back of the|famous L&H trademark. 


MORLEY BROTHERS 
Saginaw, Mich. 


MORLEY BROTHERS 
Detroit, Mich. 


Rapids, Mich 
MUTUAL APPLIANCE 
DISTRIBUTORS Buffalo, N. Y. 


E. M. O’/DONNELL COMPANY 
Syracuse, N. ¥. 


MORLEY BROTHERS 
Grand 
















ROSKIN BROTHERS 
Albany, N. ¥ 






APPLIANCE WHOLESALERS OF 
OREGON, INC. Portland, Ora 


HARRY COOPER SUPPLY CO. 
Springfield, 
EFENGEE ELECTRICAL SUPPLY 
COMPANY, INC. Chicago, Ill. 
MAYTAG ELECTRIC COMPANY 






























SUPERIOR DISTRIBUTING CO. 
Kansas City, 


TRI-STATE SUPPLY COMPANY 


Chattanooga, Ten 
WICHITA BUILDING MATERIAL 
co. Wichita, K 


ZION COOPERATIVE MERCANT 
INSTITUTION 
Salt Lake City, 


















L&@H ELECTRIC 
ALCAZAR GAS 


CREST tenes 
it. 


Low! 
MONROE HARDWARE CO. y 
New Orlec 


STANDARD SALES COMPAN 
Spokane, 













LaH GAS i. | 


JENKINS- WHOLESALE Divi 

Kansas @ 

JENKINS bee = DI 

Oklahoma C 

JENKINS ee 
it. 

























JENKINS WHOLESALE D' }} 


LIQUID GAS EQUIPM FSG 
San Fran¢ : 


ALCAZAR G et i 
DALC SION oe 
DALUMAN, SUPPLY fea, THE SHERIDAN 







ALLMAN SUPPLY 
San Fra 7 


THE BILTMORE 


KEROGNS aLCALAR 
A. 3. LINDEMANN & HOVERSON CO. 


MILWAUKEE 7, WISCONSIN Ws 


Wanufacturers of ELECTRIC RANGESE+ ELECTRIC WATER HEATERS « GAS RANGES © OIL STOVES + PORTABLE OVENS * OIL HEATERS « Wicks 
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TWIN PROFIT 
PRODUCERS / 


ADVERTISED mau 
gh COMPANION PRODUCTS : 


LUBRICANTS NEEDED IN EVERY 
HOME, OFFICE AND SHOP 
Colorful Action- 
Compelling Displays 
THEY SELL ON SIGHT 


Onder Today! 
elole) S174) 3 AMERICAN 
TAUBRICANT RAPID REPEAT SALES Shee: oe 





See 
NGS TH STICK OR SQUEAK 


DOOR-EASE 19° 








LUBRICANT 
r windows, drawers, doors cenihe ts dik at 
sauaut oh? hed o Bag ; ee = * 200° F.. Won't gum at — 
Aut ae ae v1 0 be = A bee . or drog 
Attractive Full Color Abe" eS m os siream oF @ : 
Display With 1 Dozen OS os ‘ ; New 3 Color Display With 
Stieks per Display. Sek tere” Each 2-Doz. Dealer Carton 


‘ a ' Selis for e n 
Sells for |0c a stick Sells for 25c a ca 





puns FOR EXTRA PROFITS 
<i a feature LIBERTY 


ALL METAL KNITTED 
POT CLEANERS 


Be cae mg . 
iia a Pm sg ee piel 5 ie 
a all never @ we 


wry 
our your Hands" 


~ 


* Made of galvanized rust-proof steel now 
. « » in gleaming copper when released 


‘* Nationally advertised 
* 10c Retail—OPA approved 


LETRAW MANUFACTURING COMPANY 
229 West Illinois Street ° Chicago, Illinois 








HARDWARE AGE 








EX 














GENEVA FORGE | < 

CUTLERY | 

: 4 

GENEVA FORGE blades are 

fine stainless steel, hardened and | ' 
tempered in our electrically controlled best ‘ 
furnaces — then skilfully ground ar - 


“back-to-front” for a long life of cutting 
usefulness. Handles are treated to protect 
the wood, preserve the finish. No other 
line in this price-range offers the features 


of GENEVA FORGE Curlery. We hope to 





give you all you’ll need when 


restrictions are ended. 


EKCO / wil 


PRODUCTS COMPANY i 


Founded in 1888 os £ 
1949 North ( 


ae 


ER CO tousewares 
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YOUR STORE 


... with a full line of Colts and 
other sports equipment can be 
G.H.Q. for ex-Private Jones 
and his outdoor friends after 
V-Day. This and other Colt 
advertisements will be busy in 
the meantime — honing-up ap- 
petites and softening-up pock- 
etbooks for glorious days on 
target range and trail—with 
more profits to you! 
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CARTRIDGES 
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Actual Size 
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Once a boy tries Xpert 22’s he 
quickly learns how they help him 
to be a better shot. From then on 
he’s a steady customer for these 
accurate, dependable rim fire car- 
tridges that are so popular with 
small bore rifle shooters everywhere. 


WORLD CHAMPION AMMUNITION 


SHOT SHELLS 


When commercial ammunition can 
again be supplied in.unlimited 
quantities, cash in on the big de- 
mand “or Xpert and Super-X car- 
tricges and shot shells. Western 
Cartridge Company, East Alton, 


Ill., Division of Olin Industries, Inc. 


DIVISION OF 


INDUSTRIES. 
INC. 
TRAPS 


AND TARGET 


s 
65 





eae. 
THE SPECIAL PURPOSE 
AND THE STANDARD 


Almost a century of saw designing and 
manufacture has brought to Ohlen-Bishop a 
wealth of experience in meeting the special 
needs as well as the conventional require- 
ments of the woodworking trades. 


The up-to-the minute supplier carries these 
saws to meet the call of customers who quick- 
ly recognize the value of a saw specially 
designed for the job. 


SE ne 
OHLEN-BISHOP MFG. COMPANY, wr NOt SH OP ——") 
<a 


901 Ingleside Ave. 
Columbus, Ohio ~ No. 15 NEST OF SAWS 





GENERAL 


POWER AND HAND SICKLE GRINDERS 
KEEP YOUR FARM TOOLS NEW 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods + + «+ more and more of them 
to keep in fighting trim. "General" power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 
tools in fighting trim. Buy from your regular jobber. 


POWER SICKLE 
GRINDER > gant , —_ 
general utility HAND SICKLE GRINDERS 
Srtader ken all farm Y ws Sly built for pos Jenn usage. Accurately mas 
six_ sections 
cally fused. All sizes, time. V or Flat belt drive. . shined gears and pinions, - Giscirically fused 


GENERAL HARDWARE COMPANY 


3616 W. PIERCE STREET MILWAUKEE, WISCONSIN 
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After forging and hardening, high quality 


heavy hand tools are tempered to relieve 
stresses and strains set up during quenching. 


The tempering operation must be closely 
controlled as to time and temperature so 
the tool is finished at the optimum hard- 
ness with toughness which will result in a 
long-lived reliable tool. Hence, the sixth 
sense which the old-timers used cannot 
achieve the uniformity and reliability which 
the fully automatic electric controls obtain. 


Care in manufacture, step by step, pro- 
duces quality Warren Heavy Hand Forged 
Tools which have sharp, tough edges and 
points, accurate radii on striking faces, and 
a bevel at the right angle. 


The Devil Tools brought out by Warren 


Tool Corporation 23 years ago were the . 
i Now he looks at the control and says: “The furnace will auto- 
first alloy tools in the field and have been matically shut off in 2 minutes, and I had better get ready 


” 
the constant leaders ever since. to pull it. 


" 
4 
a 

: 


He used to say: “I guess batch four has a little while to go.” 


Automatic controls eliminate guesswork in the manufacture of Warren-teed and Devil Tools for 
the railway and hardware industries—sledges, mauls, picks, mattocks, hoes, adzes, track chisels, 
track wrenches, lining bars, claw bars (including the famous Flex-Toe), and other types of tools. 
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MAKE EXTRA SALES 
AND PROFITS IN- 
STALLING “A-P”’ 
TEMPERATURE CON- 
TROLS ON OIL-BURN- 
ING SPACE HEATERS 


© HERE’S a service you can do for your oil- 
burning space heater customers this sum- 
mer that will help them conserve next 
winter's fuel rations and assure more 
uniform warmth and heating comfort. 


EVERY OIL BURNING SPACE HEATER 
equipped with an “A-P” Model 240 DR or UR Manual 
Control can be quickly and easily fitted with this efficient, 
fuel-saving “A-P” Thermostatic Temperature Control. 


\Were's Hou You Do I: 


To this "A-P" Con- 


Spece Heaters 
Now) 


THEN INSTALL thir 

“AP” Thermostat on 

the wall. The result will ' this "A-P" Temperature Control now 
be COMPLETELY —tor installation yo! the summer 
AUTOMATIC HEAT months. it means PROFITS for you— 
CONTROL—always un!- fuel economy and heating satisfaction 
form and dependable. a for your customers. 


Es. Aeieas as 3 


AUTOMATIC PRODUCTS COMPANY 


2442 North 32nd Street Milwaukee 10, Wisconsin 


DEPENDABLE 
D On Controls 








Di 
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GOOD BUSINESS | 


When architects and contractors recommend at least 
2% of the contract price for hardware in new homes, 
you can do a satisfactory job for all concerned. 


Then the owner is sure of adequate hardware, quality 
hardware, and has an unhampered choice in selecting the 
designs that match the architectural charm of his home. 


Then you can sell the kind of hardware you like to 
sell—the kind that satisfies and endures . . . and is most 
satisfactory to you both as to profit and reputation. 


McKinney has held up this banner of good building 
practice for years—consistently urging 2% for hardware 
among architects and contractors. Don’t sell yourself 
down the river by suggesting shoddy, inferior and inade- 
quate hardware that can be bought for less. You won't 
go wrong by handling McKinney quality hardware—it 
is good business for you. 


Write for a copy of McKin- 
ney’s new booklet —* Details 
and Data on Hinges.” 


McKINNEY 


SINCE 1865 
5 MANUFACTURING COMPANY 
PITTSSURGH 12, PENNS TLVANTA 
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AN *4djustadle HOLE CUTTER 


BRUNO No 100— 
Ya" straight shank, 
cuts: ¥” to 12” 
or 
BRUNO No 101— 
Ye” straight shank, 
cuts: 1” to 2/2” 


BRUNO No. 100-8 
—Square bit stock, 
cuts: ¥%e” to 12” 
or 
BRUNO No. 101-B 
—Square bit stock, 
cuts: 1” to 22”. 


1945 


FOR PORTABLE DRILL 


HAND BRACE OR 
DRILL PRESS 


FOR METAL, PLASTICS, WOOD 
Bruno Adjustable Hole Cutters cut tool costs—cut clean, 
accurate holes quickly in sheet metal, boiler plate, Dural, 
plastics, wood, masonite die stock, hard rubber, fibre and 
other materials. 
Only two sizes needed to cut any diameter hole from %”" 
to 22”. Designed by cutting tool engineers for use in port- 
able drills (as illustrated), drill presses 
or hand braces. Guaranteed against de- 
fects either of material or workmanship. 


@ From %” to 1%” with 
one Bruno Adjustable 
Hole Cutter! The larger 
model cuts from 1” to 
2%”. Both sizes avail- 
able with square bit 


stocks for hand braces. 


9330 SANTA MONICA BOULEVARD 
BEVERLY HILLS, CALIFORNIA 


For additional information, write for Bulletin HA-6 
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not just “\Nindow Glass 
















Architect: Myron A. Jordon W illiam G. Kaelber onsultin: 
, , c is 


> 
BIG BUILDINGS? Pennvernon has the trans- 
parency, beauty, and good visional, properties 
to assure quality glazing—as in this Penn- 
vernon-glazed Central School at Richfield 
Springs, New York. 










MODEST HOMES? The same high standards of 
Pennvernon quality assure satisfaction for the 
customer who buys Pennvernon Window 








Glass from you to replace a broken window 






pane. 






Sell Pennvernon ... the window glass that 





has made a name for itself! 






iad 
Ye dl 


~ OR LITTLE ONE 


PENNVERNON Window glass 


PITTSBURGH PLATE GLASS COMPANY 


2242-5 GRANT BUILDING, PITTSBURGH 19, PA. 
‘PITTSBURGH’ stand for Duality Glass and tint? G 
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WHERE DO THEY 
GET THAT STUFF ? 










- Duo-THERM 


AUTOMATIC FUEL OIL 
WATER HEATER 





















sulting 

e 

rans- We get it straight from the figures! According to We give it to you straight from the shoulder! 

orties reliable sources*—2 out of 3 homes do not have You’re dealing with one of America’s great in- 

enn- automatic hot water! dustrial organizations, Duo-Therm Division of 

field That’s the national average, and chances Motor Wheel Corporation, and you’re selling a 
are the opportunity ih your own market is product with an unrivaled record of 18 years of 
pretty close to this tremendous potential! satisfactory performance in thousands of homes. 
It may be even bigger! Duo-Therm dealers—thousands of them 

We get it straight from the facts! Duo-Therm— —have made good profits consistently — 

ds of a fuel oil water heater— provides hot water auto- have never had to throw profits back into 

. the matically for less than half as much as it would service. 

ee cost with either electricity or gas. What a sales Here it Is straight to the point! Get the whole 

i story that is! story of this great opportunity in appliance mer- 
And a Duo-Therm can be installed any- chandising, and see for yourself where we ‘“‘get 
where—needs no gas or electric connections! that stuff.”” Send the coupon now! 

, Duo-THERM 





DIVISION OF MOTOR WHEEL CORPORATION ye LANSING 3, MICHIGAN 





America’s Largest Manufacturer of Fuel Oil Heating Appliances and Pioneer in Fuel Oil Water Heating 














©1945, Motor Whee! Corp. 


DUO-THERM Division of Motor Wheel Corporation 

Department L-11, Lansing 3, Michigan 

Please send me your new booklet, "24,000,000 PROSPECTS”, and addi- 
tional information on the water heater market and dealer franchise. There 
is no obligation to me. 










& DUO-THER M 
Automatic Fue} 
Oil Water Heaters 

sag Now te Ming: 
ited Production 

for essential ciyj]- x 

tan needs, Sa RRR Mn RINSE ney heey Sere eee 



















*Most recent available 
surveys made by leading 
trade journals in the house- 
hold appliance and fuel 
industries field, combined 
with the latest applicable 
U. S. Census figures. 
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MORE GOOD NEWS! 


FRESH, DATED 


“EVEREADY” BATTERIES ARE BACK! 





Suen PrARL HARBOR, virtually all “Eveready” Batteries have been going to the 
Armed Forces or essential war industries. 
Now the War Production Board has authorized production for civilian use. 
These “Eveready” Batteries are now available to you in reasonable quantities: 


1. Flashlight Batteries 4. "A" Batteries for Portable Radio 

2. Farm Radio Batteries 5. No. 6 Dry Cells 

3. “Eveready” “Mini-Max” “BY” 6. Eveready” “Hot Shot” 

Batteries for Portable Radio Batteries 

As in the past, the famous date-line assures freshness ... the only way to be certain 
of dependability and long life. 

Throughout the period of shortage, our advertising has reminded customers 
of the importance of this date-line on “Eveready” Batteries. 


5TH ARMY-NAVY “E”! The Charlotte, N. C. plant of National Carbon 
Company, Inc. has recently been awarded the Army-Navy “E”. . . the FIFTH 
National Carbon Company plant to be so honored. 


EVEREADY 


BATTERIES 


NATIONAL CARBON COMPANY, INC. 
Unit of Union Carbide and Carbon Corporation 


ucc) 
General Offices: 30 East 42nd Street, New York 17, N. Y. 
Division Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
The registered trade-marks “Eveready,” "Mini-Max” and "Hot Shot” distinguish products of National Carbon Company, Inc. 
POEL A TE 
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in addition to Top Flight Radios, the 
coming Arvin Products will include: 
Metal-Chrome Dinette Sets . . . Out- 
door Metal Furniture . . . Roil-a- 
Round Laundry Tubs... Automatic 
Electric trons ... Portabie Electric 
Heaters for bathrooms and other 
places... Hot Water Car Heaters 
and other things you need. 


THE FAMILY HOME can be Arvin Radio-furnished 
completely and economically, when war demands on 
production facilities have passed. . 
Then, there'll be a complete new line of Arvin T: 
Flight Radios, including a wide choice of models for 
every one in the family — for every room and outdoors, too 
— little radios, big ones, middle-size ones, table and floor 
models, radio- phonograph combinations with automatic 
record changers and FM, portables and rural battery sets. 
Top Flight designers and engineers have the new Arvin 
Radios ready for production. Veteran craftsmen will build 
into them their many years of war and peacetime radio 
experience. And you'll get really dependable values from 
ARVIN —in radios and other products the family enjoys. 
While you’re waiting for them — buy more War Bonds. 


NOBLITT-SPARKS INDUSTRIES, INC. 
General Offices: Columbus, Indiana 
Eleven piants in five indiana cities — 25 years in manufacturing 
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Hardware-store customers like to 
talk to a sales clerk who shows that he 
knows certain types of merchandise espe- 
cially well. They are impressed with the 
completeness of his information and the 
sound ring of his advice. They usually 
come back when problems of the same 
nature come up. 

And the customer who “just drops in to 
get some information” often goes out with 
a purchase he hadn't thought of making 
when he entered the store. 





Train at least one sales clerk to know 
files thoroughly 


One clerk may “specialize” on paint, an- 
other on builders’ hardware, and so on 
. . « but be sure that at least one knows 
files from “A to Z.” 

We've considerable literature that will 
prove helpful in providing a “‘course”’ on 
files and filing. If you'll send us his name 
and address, we'll gladly send it to the 
sales clerk you've elected to become your 
“file specialist.” 


NICHOLSON FILE CO., 25 Acorn St., PROVIDENCE 1, R. I. 


(In Canada, Port Hope, Ont.) 
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Wallpa 
Immacu 
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Furnitur 
Hardwa 
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Prioritie 
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Hardwa 
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Published Every 
Other Thursday 


“The Hardware Dealers’ Magazine” 


Editorial and 
Executive Office Advertising Offices 


Chestnut and S6th Sts, 100 East 42nd St., 
Philadelphia 39, Pa., U. S. A. New York 17, N. Y., U. S. A. 


Established 1855, succeeding and embodying “Hardware” of 

New York; “Stoves and Hardware Reporter,’ St. Louis; “The 

Western Hardware Journal,” Omaha; “Iron Age Hardware,” 

New York City; “The Hardware Reporter,” St. Louis; “Hard- 

ware Salesman,” Chicago; “Hardware Dealers Magazine,” New 
York, and “Good Hardware,” New York. 


® 


EDITORIAL CONTENTS 


JUNE 21, 1945 


Vol. 155 


Just Among Ourselves, by Charles J. Heale 


Credit Management and the Post-War Period, 
by O. H. Berryman 


Nine Years of Paint and Each Year Has Brought 
Greater Sales 


So You're Going Into Business!, by Loyd E. Williscroft.... 
Wallpaper Sales Zoom 25 Per Cent for Three Years 
Immaculate Stocks and Displays Attract the Ladies 
Farmers Have a Field Day in Display in This Store 
Furniture Moves Into Spot Vacated by Pre-War Appliances 
Hardware Age Window Displays 

News of the Trade ........ 

Priorities and War-Time Orders 

How's the Hardware Business? 

Hardware Age Fifty Year Club 

What's New 


Copyright 1945 by Chilton Company (Inc.) 
ADVERTISING INDEX—Page 160 


Subscriptibn Prices—United States, its pos 
sessions: one year $1.00. Mexico, Central 
America, South America, Spain and its 
Colonies: one year $1.00. Canada $2.00. 
Foreign countries not taking domestic rates 
one year $2.50. Single copies 25 cents each. 
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GRIF Company 


ERIE, PENNSYLVANIA 





Agents: 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 


SAN FRANCISCO: 703 Market St. 























ACCO—REGULAR TYPE 


CAMPBELL—HAMMERLOCK TYPE 


Acco and Campbell Cotter Pins 


Acco and Campbell Cotter Pins are doing 4 
first-rate job for many essential industries. 

We draw our own wire for these good 
cotter pins to assure uniformity. Their 
shanks are parallel—and they close all 
the way to the shoulder. Users sometimes 
say a blind man could insert these pins. 

Other good features: easy, positive lock- 


York, Po., Boston, Chicago, Denver, Detroit, Los Angeles, New Y ork, Philadelphia, Pittsburgh, San Francisco, Portland, Bridgeport, Conn. 


ing — quick removal — cleaned by tum- 
bling — packed in substantial boxes with 
clear, legible labels and numbers. 

In addition to regular materials, both 
types are available in Monel, stainless 
steel, brass and bronze. Steel cotter 
pins may be had in electro-galvanized, 
cadmium plated and coppered finishes. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


In Business for Your Safety 
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Informal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 


? 








“Dont Expect Too Much Too Soon” 
Even With L-236 Withdrawn: 


\ ‘em withdrawal 


of the familiar L-236, affect- 
ing so many hardware items, 
was widely hailed as most 
welcome news by the hard- 
ware industry. So was the 
previously announced liberal- 
ization of most metals as of 
July 1st. Both are welcome 
and important steps on the 
way back to a civilian econ- 
omy in basic hardware store 
lines—but to reiterate a fa- 
miliar word of caution fre- 
quently expressed in_ these 


pages — “DON’T EXPECT 


TOO MUCH TOO SOON!” 
You won't get it. 

These two release measures 
bring us much closer to ci- 
vilian goods production and 
distribution, but obviously 
the materials, the manpower 
and the equipment must be 
geared up to the job before 
much of a tangible nature can 
be expected in actual ship- 
ments through hardware chan- 
nels. 

As civilian goods produc- 
tion is resumed, the first de- 
liveries may come very slowly, 
just a trickle in most cases, 
with some -form of allocation 


necessarily continued. You 
won't get everything you want. 
nor as much of it, even when 
civilian production appears to 
be back in full swing. 

And most important, realize 
that practically no manufac- 
turer can immediately provide 
complete lines in the early 
stages of resumed production 
for civilian use. There will 
necessarily be restriction of 
sizes, numbers, patterns, etc., 
so that reasonable progress 
can be made in_ providing 
goods most urgently needed. 
That in itself will prove a 
major task, 


Good Time for Simplification | 
In Most Hardware Lines:— 


AS a matter of fact, it has 
~% long been our deep rooted 
conviction that hardware man- 
ufacturing and _ distribution 
might very well never resume 
many of the long lines shown 
in both producers’ and whole- 
salers’ catalogs. Almost all 
hardware store lines could be 
greatly simplified and re- 
stricted to the more active and 
popular numbers and _ sizes. 
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This should provide econ- 
omies all along the line and 
place the hardware business in 
a more favorable competitive 
position for the post-war era. 

Certainly, there never was 
a better opportunity for wide- 
scale simplification. Whole- 
sale and retail inventories are 
depleted and few, if any, pro- 
ducers have any sizable re- 
serve stock. Merchandise that 


might well have been con- 
sidered under “liabilities” 
when the war started was 
eagerly bought up under war- 
time pressure. Much of it 
should never return to either 
manufacturers’ or whole- 
salers’ catalogs. 

If a sufficient number of 
wholesalers agree with this 
viewpoint and make it clear to 
manufacturers some such sim- 
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plification” program will re- 
sult—but, if they do not show 
sufficient interest, producers 


. 


Grass Seed Sales Through 
Retail Hardware Stores:— 


SALES executive, in po- 

sition to know, advises us 
that 1945 has been the-dargest 
grass seed selling year“in the 
history of his company. He 
writes: 

“We've enjoyed our fin- 
est vear since we have been 
selling lawn seed. This 
has been done largely 
through hardware mer- 
chants—for there have been 
practically no landscapers 
and very few, if any, small 
gardeners taking care of 
lawns. The result has been 
that almost every home- 
owner has had to go to a 
hardware store, buy his 
seed and do his own work. 





* 


“Co-operative Retailing Class” Means 
Something Else in Louisiana:— 


UR apologies are offered 

to the State of Louisiana 
and its Departnient of Educa- 
tion, because of unintended 
misinformation offered in 
these pages in our April 12, 
1945, issue on page 88. 

The “Co-operative Retail- 
ing Course” available in Lou- 
isiana high schools is actually 
a program which tax-paying 
retail dealers, in all states, 
should welcome and not as the 
name obviously implies today 
an effort on the part of this 
particular state to force, aid 
and abet further spread of the 
“Consumer-Co-operative oper- 
ated retail business without 
taxation on profits in compe- 
tition with tax-paying  re- 
tailers.” 

The Louisiana “Co-opera- 





will a’sume they» wish ulti. 
mately to return to long lines 
and that is what will happen. 
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While some of this ‘plus’ 
business is due to the facet 
that. many.of them planted 
too*much seed or used their 
seed wrongly —and_ with 
varying. results, there has 
been a great deal ot seed 
sold.” 

If a banner grass seed sell. 
ing year has been enjoyed for 
a season when sales were pri- 
marily through hardware 
store channels—this fact alone 
should inspire all hardware 
stores to maintain interest in 
this product. It fits in well 
with their lawn and garden 
equipment and has always 
been an important item for a 
majority of hardware stores. 




















for 


The sit 
give ga 
lock N« 
dependz 
and pin 
to your 











* 






tive Retailing Course” com: 
bines schooling and_ practical 
retail store experience, with 
the full and appreciated “co- 
operation” of retail stores. In 
other -words, Louisiana high 
schools are helping tax-paying 
fetailers of that state obtain 
the services of graduates who 
are better prepared for retail 
selling and management, etc 
For this, Louisiana high school 
merit a hearty salute from al 
retail ranks, 

However, it remains ou 
opinion that the designation ol 
this very worthwhile activil 
as a “Co-operative Retailing 
Course” invites misunder 
standing such as our own me 
tioned in the first paragrap 
of these comments. 
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» stores. The situation at the moment indicates that we can 
give good delivery (on rated orders) of ILCO Dead- 
lock No. 203. This sturdy “square bolt” provides 
dependable security with its heavy, long-throw bolt 
ns and pin tumbler lock. It will be a valuable addition 
to your postwar stock of ILCO night latches. and 
to dead locks — the line you remember as a quick 
e cal moving profit maker in prewar days. 
practica’§ ‘Look to ILCO for dependabl ity H 
ae ce) ‘or dependable Security Hardware. @ 1LCO DEADLOCK 
6 No. 203 
ted "cof Independent Lock Company . 
ores. In : Five pin tumbier type, cast 
na_high Fitchburg, Massachusetts bronze cylinder. Cast Iron 
x-paying Branches in All Principal Cities case and strike; black wrinkle 
a-pey™ finish. Steel bolt. Right or left 
e obtain hand doors. 
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THIS COULD HAVE BEEN 
A LOCK 


But locks won't keep out Tojo, while 
enough of these will help stop him 
cold. So, we're concentrating 
on this type of Hardware 
until V-Day. 
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©. H. BERRYMAN 


C REDIT manage- 


rgént has reached maturity, it has 
grown up and become a science 
and a profession. The new Mer- 
riam Webster Dictionary defines 
science as: “Any branch or de- 
partment of systematized knowl- 
edge considered as a distinct field 
of investigation or object ' of 
study.” 

Credit management since the 
organization of the National As- 
sociation of Credit Men in 1896 
has had intensive, comprehensive 
and thoroughly systematic study. 

Through the National Institute 
of Credit, which is the Educa- 
tional Department of the National 
Association of Credit Men, certain 
standards have been set up and 
definite requirements established 
for the credit executive. To give 
you some idea of the scope. those 
requirements are listed. 








To obtain the award of “Asso- 
ciate” of the National Institute of 
Credit: 

Hours 

Economic 30 

Credit and Collections 30 

Fundamentals of Account- 

ing 30 
Business English (empha- 
sizing credit and collec- 
tion correspondence)... 30 
120 

To obtain the award of “Fel- 
low” of the National Institute of 
Credit in addition to the above: 


Hours 
Business Law i 30 
Merchandising 30 
Public Speaking ». 3 
Problems of Credit Man- 
agement 30 
120 


This work is completed either 
through a direct correspondence 





By O. H. BERRYMAN 


Assistant Secretary and 
Credit Manager, 
John Pritzlaff Hardware Co. 
Milwaukee, Wis. 


course with the National Institute 
of Credit or by a course through 
a recognized college or university. 

The present day credit. execu- 
tive is a highly trained, experi- 
enced busjness executive. Intelli- 
gent, forward looking manage- 
ment has earefully selected these 
men because of their broad vision, 
wide experience and their general 
knowledge of conditions as they 
affect business. Management has 
given these credit executives stand- 
ing, authority and pay ¢computr- 
able to the heads of the sales 2n« 
advertising departments. 


Service Recognized 


Sales managers and merchan- 
dise managers have recognized the 
great service the credit manager 
is able to give them furnishing 
profitable outlets for sales, by, giv- 
ing information that will permit 
the sales department to judge po- 
tential buying power of those cus- 
tomers, by rehabilitating and 
maintaining those outlets in such 
condition that they are able to 
buy to capacity. They realize that 
the crédit manager can keep them 
posted on new or desirable pros- 
pects on the various territories, 
dormant or inactive accounts and 
accounts whose condition has im- 
proved and are, therefore, outlets 
for increased sales. 

The credit executive spends 
much time in the field and makes 
valuable contacts both for man- 
agement and the sales department. 
He securgg for them much valu- 
able information. 


“They shall beat their swords into;ploughshares 


HARDWARE AGE 





















Credit Management andj th 












ind) the Post-War Period 


. 
/O., 


itute 
ugh 
sity. 
ecu- 
er i- 
elli- 
age- 
hese 
ion, 
eral 
hey 
has 
ind- 
¥.tT- 
2M 


an- 
the 
ger 
ing 
iV - 
mit 
po- 
us- 
ind 


ich 


hat 











“A great deal of our happiness in the post-war 


era is going to depend upon the wise and judi- 
cious use of our credit power. By the same token. 
the abuse of this great power can bring us suf- 
fering and humility . . . Let's make the proper use 
of this great, vital, driving business force which 
we have and see both the credit department and 


the credit executive 


The intelligent, progressive mer- 
chant, manufacturer and other 
users of credit has come to recog- 
nize the credit executive as their 
confidant and friend. He more 
than anyone else has studied their 
entire set of problems and is con- 
cerned with helping to solve them. 
The credit executive is able to 
help them analyze the situation. 
He is eager to help them to oper- 
ate profitably, earn their addi- 
tional profit-cash discounts, and 
to meet their competition by oper- 
ating om thewsame economical 
basis. Most dealers recognize that 
one -of the important features’ of 
any of the so-called group, co- 
operative buying or associate 
plans is the furnishing of regular 
financial and operating statements 
to the credit executive of their 
source of supply. The great value 
of this is not so much in what the 
credit executive does with the re- 
port as in the fact that the dealer 
or manufacturer wishes it to make 
a good showing and is more care- 
ful in his operation and in the fact 
that he is also more currently fa- 
miliar with his own sales, expense 


and profit. 


Benefits the Dealer 


Where management has given 
this recognition and freedom to 
the credit executive, where sales 
and merchandise managers have 
pooled their experience and wis- 
dom with his and used the ser- 
vices he offered to them and 
finally where credit users have co- 
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in the true perspective.” 


operated there has resulted a 
smooth runnfig, profitable organ- 
ization, providing maximum sales 
with minimum losses to the sup- 
plier and maximum purchasing 
power and an improved competi- 
tive position for the dealer. 

David E. Golieb, treasurer, In- 
ternational Handkerchief Mfg. 
Co., in his book “Credit and Col- 
lections,” written for the Alexan- 
der Hamilton Institute, has this 
to say: 


“Credit is a vital driving force 


in business. Only by its use is thé’ 


hugé volume of business transac- 
tions made* possible. In“a typical 
year, for instance, the total retail 
and wholesale business of the 
United States amounted to 97 bil- 
lion dollars, although the total 
gold stock was only some 16, bil- 
lion. Thus the extent to which 
credit is being used’ in the financ- 
ing of trade is obvious not only 
for its every day transaction but 
also to meet the needs of season- 
able business and large scale pro- 
duction. Credit expands the pur- 
chasing power of every member 
of the business family from the 
original producers to the consumer 
and of every type of enterprise 
from the neighborhood store to 
the international business institu- 
tion.” 

He further says, and I quote: 

“Tt is upon the skill and judg- 
ment of the credit man that a 
house depends to make the most 
of the opportunities offered by the 
use of credit. A éredit man natu- 


and their spears into pruning hooks.”... . it. 4 Michah. 1v. 3 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


rally works with the salesman in 
addition to gaining the good will 
of customers by intelligent, con- 
siderate treatment, he draws the 
attention of the salesman to de- 
sirable prospects as well as inac- 
tive and dormant accounts. In the 
planning of new territories par- 
ticularly, the credit man can be 
very useful to the sales depart- 
ment. The credit department. 
therefore, is kept fully informed 
and participates in the planning 
of sales policies and campaigns. 
It is,” naturally, important that 
sales efforts be so directed that a 
minimum of expense and time is 
spent on transitory and trouble- 
some accounts. For tHis reason 
credit men and salesmen realize 
the mutuality of their interest. 
” > 


Credit and the War 


During this war period we are 
all fully aware that the great pro- 
duction. and the gteat lend-lease 
and, in fact, the entire operation 
of the war has been.to a very 
great’ extent dependent upon 
credit. Credit has made these 
things possible. It is just-possible 
that the sales department and, in 
many cases management, is not 
fully informed on the present im- 
proved valuable position the 
credit department holds in their 
organization. 

The credit department is very 
definitely the profit department of 

(Continued on page 97) 









Paint is shown on 
sidewalls but it 
is also featured 
in mass displays 
in the center of 
the store and is 
accorded frequent 
space in windows. 


Nine Years of Paint and Each 


Walter W. Ray's five-point recipe | . 

includes distribution of color R. os. tine saoeasins 
° . years, Walter W. Ray, o vi- 

charts, mass displays, suggestive dere, Ill., has increased his paint 

selling, advertising and advice business by means of a definite, 


far-reaching merchandising cam- 
paign which has brought ever- 
increasing results. 

“Our paint volume has _in- 
creased every year since we took 
on our present line,” says Mr. cotta 
Ray. “We like to merchandise paint 
paint and there is a reason for it. For { 
We have certain definite things we the t 
do and it is this program which 
brings results.” 


age Pp 


Five,Point Program 


Here are the chief points in the 
Ray paint merchandising pro- of th 
gram: somet 
1. Yearly distribution of color or an 
cards throughout the Belvidere it car 
area. tomer 


One of the mass paint displays supplementing the sidewall section. 2. Window and mass floor dis- holdi 
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plays of paint to supplement wall 
displays. 

3. Suggestive selling. 

4. Newspaper advertising. 

5. Giving the customer compe- 
tent advice about painting prob- 
lems. 


Distributes 1800 Charts 


Mr. Ray believes that the aver- 
age paint prospect is more or less 
confused regarding the colors of 
paint to use on certain jobs. 
For that reason, he has gone to 
the trouble of distributing once a 
year a complete color chart to the 
1800 homes in Belvidere which 
has a population of 8000 at the 
present time. 

When the prospect receives one 
of these charts he keeps it. It is 
something he can use at one time 
or another and he usually studies 
it carefully. Mr. Ray reports cus- 
tomers walking into his store, 
holding the chart, pointing at a 
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certain color and saying, “I want 
some of this paint.” 

“IT think that when people be- 
gin to look at colors they begin to 
think of buying paint,” says Mr. 
Ray. “When they can actually 
figure out color combinations and 
the colors available, then they are 
ready to buy both paint and the 
necessary accessories. The reason 
we send a new color chart to 
every home every year is that we 
want to make certain that all our 
prospects and former customers 
have the right color charts that 
are up to date. Furthermore, this 
is a wonderful yearly advertising 
idea which I can recommend to 
any dealer.” 


Proper Display 


The second point in this paint- 
selling program is proper display. 
Mr. Ray finds that in addition to 
the display at the main sidewall 
location, it also pays him to fea- 


Small cans under 
the pint size are 
in rows of metal 
trays with curled 
edges. When sales 
are made the tray 
is pulled out. In 
this way. a great 
deal of confusion 
is eliminated. 


ture paint out on a center aisle 
counter where he can give it a 
mass showing. With this type of 
display, hardly a customer can 


enter the store without being 
aware of the large paint stock 
carried. This naturally results in 
more sales. 

“The advantage of a mass dis- 
play of paint on a center aisle 
table, aside from the fact that it 
brings the line to the attention of 
prospects,” declares Mr. Ray, “is 
the fact that it encourages people 
to pick up a can or two and read 
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the directions. When a prospect 
does this he starts thinking about 
the paint job he can do on his 
premises. He is not so likely to 
pick out a can from a wall dis- 
play and read the directions.” 


Suggestive Selling 


The third point in the program 

suggestive selling—is used with 
customers who inquire about 
paint jobs. A salesman will call 
the attention of the purchaser to 
a varnish or an enamel—after he 
has made his original purchase— 
and mention that if he is going to 
do additional painting requiring 
the suggested products they will 
give excellent results. This arouses 


the interest of the prospect. Fre- 
quently he comes back at a later 
date and asks for some of the rec- 
ommended paint or varnish. 

Point number four—newspaper 
advertising—is an important asset 
according to Mr. Ray. Occasional 
ads in the local newspaper 
throughout the year stimulate in- 
terest in painting jobs and help to 
heighten the impression made by 
the distribution of the color 
charts and the displays at the 
store and in the windows. 


Advice to Customers 


The last point concerns giving 
the customer help with his paint- 
ing problems. Mr. Ray and his 
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“Hardware and History” in the May 24, 1945, issue of Hardware Age stated 

that Richard Miller of Huntington Beach, Cal., held the world’s record for fly 

casting with a cast of 403-1/3 ft. This was incorrectly given in that it is the 
record for bait casting—not fly casting. 
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salesmen always try to help every 
customer who needs assistance 
and who asks for it. Usually each 
customer is asked if he has all the 
accessories needed for the job— 
scraper, sandpaper, brushes, etc. 
Some will say, “Oh, do you think 
I must sandpaper that room be- 
fore I paint it?” and will describe 
the room he is going to paint and 
the condition of the walls and 
woodwork. 

By getting the customer to talk 
about his problems, Mr. Ray is 
often able to suggest the proper 
steps he should take. This type 
of advice or suggestion is given 
in a diplomatic manner and leaves 
the decision to the customer, for 
there are many who pride them- 
selves on their painting ability 
and who resent any suggestion on 
the part of the dealer to give in- 
formation. 

This hardware dealer likes to 
see every customer secure satis- 
factory results on each paint job 
he performs, for he knows that 
then the customer will feel en- 
couraged to try another job. 
Therefore, ‘Mr. Ray believes that 
any time spent with a customer 
making sure that he knows what 
he must do to ensure a good paint 
job is not only helping the cus- 
tomer with his present paint job 
but is laying the groundwork for 
more work of this kind and an- 
other sale of paint. 


Avoids Confusion 


In order to make it easier to 
handle the small cans below the 
pint size, the firm has constructed 
a number of metal trays with 
curled edges. These trays slide in 
and out of the shelf area and will 
hold five or more cans. When 
making a sale of a paint can this 
size the salesman merely pulls out 
the tray, selects a can and pushes 
the tray back. Such an arrange- 
ment sidesteps the necessity of 
reaching far in and eliminates the 
possibility of tipping the small 
cans. 

Mr. Ray sells considerable paint 
to farmers as well as to people 
who live in Belvidere. He does 
not mail color charts to farmers 
but tries to see that they are given 
to them when they come into the 
store. In this way, additional 
farm sales are promoted, 
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\ / have heard a 


great deal recently about how the 
Government plans to help small 
business men after the war. The 
people who are setting up these 
programs seem to feel that all a 
man needs to go into business for 
himself is a guaranteed loan and 
a little advice. 

Perhaps those things will help, 
but if the Government really wants 
to do a favor for the man who 
would like to start a little business, 
there are many things that would 
be more helpful. 

The Government could, for in- 
stance, relieve the little man of his 





*This article, which is reprinted by 
special permission, originally appeared 
in Nation’s Business for May, 1945. 
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So You're Going Into Business! 


The man who would 
open his own store 
today needs more 
than a stock of 
goods and the 
willingness to 
take a risk. 
First he must 
qualify as 


a tax collector 






job as tax collector and give him 
time to run his business—or, for 
that matter, time to listen to the 
advice the Government has pre- 
pared for him. He doesn’t have 
much time for that today because 
he is so busy collecting taxes for a 
half dozen government agencies, 
filling out complicated forms and 
trying to avoid being fined. 
Better to understand this tax 
collecting job let’s meet John Doe. 
He is a man about 50 years old, a 
painter working in a shipyard in 
Washington State. The dampness 
around the water front is causing 
him to have rheumatism. He must 
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get out of the shipyard if he wants 
to keep healthy. 

Through the years John has ac- 
cumulated enough tools to put four 
or five men to work, and now has 
found a small store for rent. Out 
of his savings, tools, and the va- 
cant store comes “Doe’s Paint 
Company.” Nothing very big. 
Just a small store in a shopping 
district where he can have some 
$800 worth of merchandise, and a 
back room where he can keep his 
painting tools. 

In the old days John could have 
rented the store and gone into 
business. As his retail sales in- 
creased, he could enlarge his store 
—and as his painting business 
grew he could put a painter on his 
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pay roll, and then another, and 
another. 

It isn’t so simple now: 

1. Since he isn’t working for 
wages any more, he must file at 
the Internal Revenue Office an 
estimated income tax return and 
pay a quarter of it. Now John 
hasn’t the slightest idea of how 
much he is going to make out of 
his business venture. He is rea- 
sonably sure he is going to make at 
least $25 a week, and also quite 
sure he won't make more than 
$100. Nevertheless he must make 
a guess as to how much he is go- 
ing to make, and that guess is sup- 
posed to be right within 20 per 


cent. 


More Government, More Tax 
John realizes that if we have 


government, we must have taxes, 


and the more government we have 
the more taxes we must have. He 
is convinced that the income tax 
is one of the fairest taxes ever 
devised. He also knows that the 
Government passed the “pay-as- 
you-go” income tax law to sim- 
plify income tax. In the old days 
he would have had to make out 
one long form in March. Now he 
still must make out the long form 
in March —and quarterly wild 
guesses in addition. Since this is 
part of going into business John 
makes his guess. 

2. While he is at the Internal 
Revenue Office he also applies for 
an account number so he can col- 
lect “withholding taxes” from his 
employees. John, like everyone 
else, is familiar with “withholding 
taxes,” or so he thinks. 

Now he finds that he must make 
out a report and turn the taxes he 
has collected over to the Collector 
of Internal Revenue every three 
months. He has one month in 
which to do this. After this grace 
period he is delinquent and fined 
10 per cent. After another period, 
if he still hasn’t made his report 
and turned over the money, he is 
fined another 10 per cent. 

At the end of the year he must 
give each employee a_ receipt 
showing how much he made and 
how much was deducted for in- 
come taxes. A copy of this receipt 
must be turned over to the Collec- 
tor of Internal Revenue along with 


(Continued on page 102) 
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Contact These Officials for Data 
On Surplus Goods Sales Not Listed 
In Dept. of Commerce “Surplus Reporter” 


N addition to surplus property 

listed im the U. S. Department 
of Commef€e’s “Surplus Reporter” 
each regional office has, from time 
to time, other surplus materials and 
goods in such limited quantity that 
listing in the regular bulletins is not 
practical. Those hardware dealers 


and wholesalers wishing to be in- 
formed of other surplus goods offer- 
ed by the various regional offices of 


the Office of Surplus Property, U. S. 
Department of Commerce, should 
inform their Regional Director of 
the types of goods on which they 
would like information. Below is 
published an up to date list of the 
11 Regional Directors, Office of Sur- 
plus Property, of the U. S. Depart- 
ment of Commerce, from whom bid 
forms may be obtained which list the 
property to be offered. 


Office of Surplus Property 
U. S. Department of Commerce 


REGIONS 
Region I 
Connecticut, Maine, Massachusetts, 
New Hampshire, Rhode Island, 
Vermont 


Region II 
New Jersey, New York 


Region III P 
Washington, D. C., Pennsylvania, 
Delaware, Maryland, Virginia 


Region IV . 
Indiana, Kentucky, Ohio, West Vir- 


ginia 


Region V 
Illinois, Michigan, Minnesota, North 
Dakota, South Dakota, Wisconsin 


Region VI 

Alabama, Florida, Georgia, Mis- 
sissippi, North Carolina South 
Carolina, Tennesgee 


Region VII 
Arkansas, Louisiana, Oklahoma, 
Texas 


Region VIII 
Iowa, Kansas, Missouri, Nebraska 


Region IX 
Colorado, New Mexico, Utah, 
Wyoming 


Region X 
Arizona, California, Nevada 


REGIONAL OFFICE 


M. D. Smith, acting regional director 
Office of Surplus 

U. S. Department of Commerce 
Park Square Bldg. 

Boston 16, Mass. 


Col. Frank L, Seymour, regional director 
Office of Surplus Property 

U. S. Department of Commerce 
Empire State Bldg., 350 Fifth Ave. 

New York 1, N. Y. 


M. P. Schlesinger, regional director 
Office of Surplus Property 

U. S. Department of Commerce 

499 Pennsylvania Ave., N.W. 
Washington 25, D. C. 


R. D. Schell, regional director 
Office of Surplus Property 

U. S. Department of Commerce 
Commercial Arts Bldg., 704 Race St. 
Cincinnati 14, Ohio 


F. A. Mapes, regional director 
Office of Surplus Property 

U. S. Department of Commerce 
209 S. LaSalle. St. 

Chicago 4, Ill. 


H. E. Harman, Jr., regional director 
Office of Surplus Property 

U. S. Department of Commerce 
105 Pryor St., NE. 

Atlanta 3, Ga. 


Hamilton Morton, regional director 
Office of Surplus Property 

U. S. Department of Commerce 
609 Neil P. Anderson Bldg. 

Fort. Worth, Texas 


Thomas C. Stephens, regional director 
Office of Surplus 

U. S. Department of Commerce 

2605 Walnut St. 

Kansas City 2, Mo. 


Alden W. Pool, acting regional director 
Office of Surplus Property 

U. S. Department of Commerce 
Exchange Bldg., 1030 15th St. 

Denver 2, Colo. 


John F. Hough, regional director 
Office of Surplus Property 

U. S. Department of Commerce 
30 Van Ness Ave. 


- San Francisco 2, Calif. 


Region XI 
Idaho, Oregon, Montana, Washing- 


ton 


* Russell E. Blackburn, regional director 


Office of Surplus 

U. S. Department of Commerce 
2005 Fifth Ave. 

Seattle 1, Wash. 
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The circle il- 
lustrates how 
stocks are 
kept in be- 
hind the pat- 
terns. 





Wallpaper Sales Zoom 25 Per Cent 


Here are some of the 60 sample patterns shown from 
which customers make selections for 











room. 


For Three Successive Years 


i L. GOODSON. 


owner of the Quality Hardware i: 
Macon, Mo. (population: 5000), 
has given a new twist to long-used 
wallpaper display technique that 
is paying him handsome divi- 
dends. 

The effectiveness of the idea is 
in its simplicity. Mr. Goodson has 
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«ranged his display area so that 
:.pproximately 60 samples can be 
seen quickly, easily—and profit- 
ably. He has attached patterns of 
the wallpaper to special metal 
doors. A small black section at the 
lower left-hand corner of each 
panel states the cost of the paper 
and the bin number where addi- 
tional stock is kept. Underneath 
the panels, which lift upward, are 
extra rolls of paper in the same 
design. Reserve stock is assigned 
to a rear stockroom. 

“Wallpaper was formerly a sea- 


sonal line with us,” says Mr. 
Goodson, “but when we put up 
this display, our sales began to in- 
crease. People just couldn’t help 
seeing the patterns, and this stim- 
ulates desire to buy. 

‘‘Wallpaper sales have in- 
creased about 25 per cent yearly 
for about three years. Paint sales 
have also chown a similar in- 
crease. We attribute much of the 
paint department increase to the 
companion pull of wallpaper 
sales.” 

(Continued on page 99) 


Quality Hardware obtains results 
by giving customers time to make 
selections and by attractive and 
comprehensive featuring of line 
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One of the firm's 
attractive window 
displays devoted 
to the line. Note 
how the flowered 
trellis and shut- 
ters are used as 
backgrounds for 
the merchandise. 
Trellis motif is 
also featured in 
interior display. 


A REPRESENTA- , 


TIVE gift stock, neatness and ar- 
tistic displays constitute a combi- 


nation that will attract many 
women customers. This has been 
the experience of the Fifth Ave- 
nue Hardware, Clinton, Iowa, op- 
erated by Mrs. Wayne G. Duffield. 
This store has a gift department 
which has grown steadily during 


the war years and which attracts 
many customers from a consider- 
able area. 

Mrs. Duffield recognizes the 
fact that the average gift shopper 
likes to browse about and inspect 
items on display and, for this rea- 
son, she gives ample space in her 
large store to the showing of gift 
items. This greater display area 
affords the average shopper ample 
opportunity “for inspecting _ the 


merchandise and consequently re- 
sults in increased sales. 

The firm. has maintained a 
splendid, well stocked gift depart- 
ment during wartime by being 
alert to its buying opportunities. 
It does not hesitate to make trips 
to buying sources to get what it 
wants. This has resulted in a fine 
type of gift stock which the cus- 
tomers appreciate. 


Popular Priced Gifts 


Gifts at this store range in price 
from 25 cents to. $10, with about 
$2.50 as a popular price. Often 
customers will buy two and three 
items at a time, especially those 
who like to collect various gift ob- 
jects, for there is considerable 
stock from which to choose. 

In one display area near the 
front door, there is a section de- 
voted to the showing of distinc- 
tive decorative plaques. These sell 


Glassware is shown to advantage 
on center aisle tables equipped 
with central step-ups. The line 
is also shown on the sidewalls. 
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nd| Fine Displays Attract the Ladies 


from Ri cents up and are ex- Fifth Avenue Hardware also finds 
t 1 ith t s. ° . 
ea eee that large stocks build business 


This line has moved very well at 
all times of the year. in china, glassware and gift line 

Figurines and other decorative 
pieces for the home are also popu- 
lar. The average customer returns 
to buy more of them whenever she 
redecorates her home. Some 
housewives are collectors of figur- 
ines and they can be counted on 
to come back many times a year 
looking for new items to add to 
their collections. 

Both glass and wooden shelving 
is used in the showing of mer- 
chandise. All displays show evi- 
dence of being kept scrupulously 
clean and in order at all times. It 
is this appearance which also 
pleases many of the women cus- 
tomers and induces them to rec- 
ommend the store to their many 
friends. 





Glassware on Sidewalls 


Glassware is shown at a side- 
wall location, with the _ items 
placed in attractive fashion on 
wooden shelving which has a light 
colored background. It is illumi- 
nated by means of indirect light- 
ing. Other glassware is shown at 
center aisle tables, along with pot- 
tery and luncheon sets of various 
types. Slight step-up display ar- 
rangements are used on the center 
tables which helps to make the 
glassware showings decidedly at- 
tractive. 

It is in general decorations, too, 
that the store excels, and this fac- 
tor attracts many feminine cus- 
tomers. On the top shelving are 
latticework designs in which arti- 
ficial flowers are entwined and 
these add much to the beauty of 
the department. The same type of 

(Continued on page 113) 


The top illustration shows the ‘ 
glassware section. In the center 
is a gift display while at the 
bottom is the placque section. 
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Farmers Have a Field Day in Display 
When They Enter This Store 


Robert Clark & Sons carries 
what they want and sees to 
it that it's featured where 
it will be in the limelight 


eit NV 


OM AVAILABLE GOODS 


| Sern MO., 


farmers have a display field day 
when they walk into Robert Clark 
& Sons—as they often do—for 
hardware and allied lines. 

For outstanding display — dis- 
play that hits the farmer right be- 
tween the financial eyes—is the 
word in this store, located in a 
town of 10,080. Everything is ar- 
ranged so that these war-prosper- 
ous customers can’t help but no- 
tice what’s what on the sales list. 

Especially is this true of the dis- 


Farmers find that 
this arrangement 
of axes makes it 


possible for them 

to pick one out, 

lift it and get 
the feel of it. 


$ 


play of single and double bit axes. 
The handles of the axes lean up- 
ward against the wall, thus offer- 
ing an invitation to those nearby 
to lift and get the feel of them. 
This has its very practical side for 
farmers won't buy axes unless 
they can handle them first. 

Some of the dinnerware line is 
placed in a below-the-counter area. 
This area is also home for various- 
sized earthen crocks, stocked from 
the floor level upward, All this 
display is buying-bait for the many 


farm women coming into the store; 
they see the attractively arranged 
dishes and white replacement stock 
and crocks—and buy. 

Spotlighted equally well are the 
top shelves of the store near the 
ceiling, which contain milk and 
cream cans, and the lower shelves 
for filter disks, lanterns, globes, 
wicks and similar lines for the 
farm trade. 

Near the front of Clark’s store 
are the poultry-watering fountains, 


(Continued on page 113) 
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Right.” 


Poultry equipment is at the front 
where farmers are sure to see it. 


Milk cans are shown on top of the 
shelves where they catch the eye. 
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Remington, 
coy 


LOADING PLATFORMS 
HELP SELL REMINGTON 
MODEL 510 RIFLES 





BRIDGEPORT, CONN., JUNE 21, 
1945. When rifles are available again, 
the finest precision-made single shot 22 
rifle in the low priced class will be the 
Remington Model 510 Targetmaster. 
Here’s a rifle that shoots regular or Hi- 
Speed short, long and long rifle car- 
tridges without adjustment. 

One of the outstanding features of | 
this popular rifle that will help you sell | 
them is the new special loading plat- 
form that makes loading easy. You sim- 
ply place the cartridge on the platform 





and close the bolt. The grooves guide 
the cartridge straight into the chamber, | 
eliminating the possibility of shaved | 
bullets. What could make loading a 
single shot rifle any easier! When rifles 
are available again, youngsters will ask 
for the Remington Model 510 22 single 
shot. They are being educated to the 
fact that ‘‘If It’s Remington—It’s 
Right.” 

















FRANKLY, | THINK HE'S 
JUST A QUACK 
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DEALER LETTER Gea 











We had occasion to go into our 
local hardware store recently, 
and we listened with amazement 
to the great number of questions 
the clerks were asked. We men- 
tioned this to the manager, and he 
came back with a statement we 
think worth repeating here: 

*‘We carry about the largest as- 
sortment of small items of any 
type of store in business today. 
The success of a hardware store 





KNOWLEDGE IS POWER 





depends largely upon the ability 
of all employees to carry a vast 
fund of knowledge in their heads. 
The guy who said, ‘Knowledge is 
power,’ certainly must have meant 
the hardware business.” 


Remington has always tried to 
make it easy for dealers to sell 
Remington arms and ammunition 
by helpful sales hints. If you can 
think of any way we could make 
your job easier, drop us a line. 








AN EDUCATIONAL FILM FOR 
YOUR NEXT HARDWARE 
ASSOCIATION MEETING 


BRIDGEPORT, CONN., JUNE 21, 
1945. From time to time, we have offered 
the entertaining, informative sound 
motion picture, “Opportunity Unlim- 
ited,” for showings at hardware and 
sporting goods dealer meetings and 
group meetings. This film is just as 
useful today as it was when we first 
released it. 

“Opportunity Unlimited” is the story 
of Tom Bennett—playboy son of a suc- 
cessful hardware merchant—who sud- 
denly is faced with the job of taking 
over the management of his father’s 
store. How he finally solves the same 
problems you have every day in your 
store is amusing and instructive. 

If you haven’t seen it, we suggest you 

. * * 


Targetmaster is Reg. U.S. Pat. Off. by Remington 
Arms Co., Inc., Bridgeport 2, Conn. 











arrange with your hardware association 
secretary to have it shown at your next 
meeting. If you have seen it, perhaps it 
will be helpful to new clerks at your 
store. It will also remind you of many 
valuable merchandising ideas which 
you may have forgotten in the confusion 
of wartime activities. The film is avail- 
able and loaned without charge. For a 
booking date, write Advertising Divi- 
sion, Remington Arms Co., Inc., Bridge- 
port 2, Conn. 


PAPER PACKS A WAR PUNCH—SAVE IT 
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Furniture Moves Into the Spot 
Vacated By Pre-War Appliances 


URNITURE has 


proved a profit maker at the Free- 
port Hardware Co., Freeport, Ill. 
(population: 22,366), especially 
during war time, according to 
J. H. Billerbeck, president. 

This hardware firm carried a 
small furniture line in previous 
years and found it so profitable 
that when war came it seemed ex- 
pedient to enlarge it. As appli- 


SHITA ER Bibi 


ances were sold during the early 
period of the global conflict, more 
and more space was left in the 
basement for the display of fur- 
niture. 

“This arrangement has worked 
out very well for us,” says Mr. 
Billerbeck. “The average furniture 
prospect likes to browse, and he 
has the opportunity to do so in 
the basement section. The sales- 
man approaches the customer 
when he first enters and asks if he 
can help. If the customer says 
that he just wants to look around, 
he is permitted to—without being 
bothered. The salesman is nearby, 


however, busy with other duties 
and can be called when and if the 
customer decides to buy fur- 
niture.” 

This store confines its display 
chiefly to davenports, easy chairs, 
occasional chairs, pieces and 
lamps. Lines such as these, in- 
cluding end-tables, have been 
easier to obtain in war time than 
heavier pieces. Customers, too, 
have evinced interest in furni- 
ture that can fit into the general 
room scheme without too much 
rearrangement. 

Chairs of all types are always 

(Continued on page 96) 


Freeport Hardware Co. shows line in 


store basement and will make it a 
permanent feature after end of war 


A section of the basement furniture department which is adjacent to 
the wartime accessories. Sales in one line lead to sales in the other. 
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TOUS... 


the Backbone of the Hardware Business 


TRUE TEMPER HATCHETS: The famous Tommy 
Axe, Tomahawk and Dynamic Hatchet— 
Power Centered. 


TRUE TEMPER HAMMERS: “te Dynamic Line 
— Balanced power for driving and pulling. 


* No. 3 


TRUE TEMPER AXES: The Perfect and Flint 
Edge—Preferred above all others. 


TRUE TEMPER SHOVELS: Solid Shank and 
Forged Shank Dynamic. Both taper forged in 
one piece from a bar of steel. 


* No. 5 ee | * No. 6 
TRUE TEMPER STEEL GOODS: For over 100 : _ TRUE TEMPER RODS AND BAITS: The Rod of 
years—“The Standard of Comparison.” ~~ Champions—The Lure of Experts. 


AGRO LI 


“* No. 8 


TRUE TEMPER SCYTHES, WEED AND GRASS 
TOOLS: The only line produced by modern 
methods, with modern equipment. 


* No. 7 
TRUE TEMPER HEDGE & PRUNING SHEARS: 
Every item tops in its field. 


Millions of users know and prefer True Tools Create the Largest Sales 
Temper Tools. Each year we tell more mil- Volume and the Best Profit of Any 
lions through advertising in the pages of Hardware Line 


America’s finést magazines about Say Aman called at a hardware store to re a True 
wif T + Dynamic Hammer. Before he left be 


i ili N bought—fasteners, 87¢-—paint, $3.50—putty, 10c— 
the added quality, value, and utility, Po pose got Ses ae FONE no $c — tatal $6.47 — 


i rofitable volume created by the man’s desire for 
and direct them to see and buy g rue Temper Hammer which he could buy only 
True Temper Tools in their Home at the Hardware Store. 

Town Hardware Store. : aoe |i Cleveland 15, Ohio, Makers of 


TRUE TEMPER PRODUCTS 


THE KNOWN VALUE EIGHT STAR LINE 


JUNE 21, 1945 





A GOOD SIGN 


for your front door! 


-_ 
4 





You’d have to span the length 
and breadth of the land to mea- 
sure the postwar market for fish- 
ing tackle. Every indication 


C H A M Pp | O N points to a tremendous increase 
in the number of fishermen and 

OUTBOARD MOTORS in the demand for H-I Fishing 
Tackle. 


We will be ready to help you 
supply this great new market 
with a complete line of fishing 
tackle for every fisherman and 
every kind of fishing which will 
be loaded with eye and buy 
appeal. 


Right now we can supply you with 
some tackle items, but selection and 
quantities are very limited. Essential 
materials are scarce and H-I will 
continue to be up to its wader tops 
in war production until the job is 
finished. 


HORROCKS-IBBOTSON CO. 
UTICA, N. Y. 


Peacetime Manufacturers of the Largest 
Line of Fishing Tackle in the World 


b6arding to the Americar 
ifolemen ioliis melale me]: faelaaale la 


Interested dealer wre invite 


AEN WHO WILL MAKE TH 
JST BEEN AWA 


CHAMPION 


OUTBOARD MOTORS CO. 
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Check y/hese Profit Increasing Features of 


FLATLUX 


America’s No.1 OIL-BASE Wall Paint 





FLATLUX is a Real Paint. . 
not a Water Coating 


It’s made with Oil 


Covers Wallpaper and most 
other surfaces ...in one coat 
Easy to Apply... Quick to Dry 


Exclusive Dealer Franchise pro- 
tects your profits 


NOTE TO DEALERS: Full details of the 
Patterson-Sargent exclusive Franchise 
Sales Plan is yours for the asking. Write 
BPS for the complete story, TODAY! 
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For Maximum FIRE PROTECTION! 





THERE ARE DIFFERENT KINDS OF FIRES AND A 


ho PROPER PYRENE EXTINGUISHER TO USE FOR EACH 









Oil and gasoline fires may be lied and q 
extinguished with the Pyrene Foam Piaypipe 






——$ 
ho 
——— 


All classes of fire in their incipiency yield to the bianket- 
ing effect of the Pyrene Vaporizing Liquid Extinguisher 



















Pyrene G-| stops the combustion of magnesium, sodium, 

petassium, aluminum, zinc, phosphorous and iron. It's 

a dry, inert powder. Easily spread over these fires with 
@ scoop or shovel 





Without fire fighting knowledge, a smoldering fire may 
become a roaring holocaust and without proper fire fight- 
ing equipment your property may be completely destroyed. 
Standardizing on dependable fire equipment and knowl- 

_ edge of which type to use on what class of fire means 
maximum Fire Protection. 


BY THE WAY: WHEN DID YOU LAST TEST 
THE FIRE EXTINGUISHERS IN YOUR HOME? 


Pur ene (lanufacturing Gompan) 


NEWARK 8 NEW JERSEY 


FFILIATED WITH THE TWO FIRE EQUIPMENT 








Furniture Moves Into 

the Spot Vacated by 

Pre-War Appliances 
(Continued from page 92) 


in demand. Customers usually in- 
spect them more closely than any 
other kinds of furniture. Lamps 
are also popular. Many house- 
wives desire to add table and 
boudoir lamps to their homes. 

In addition to a fine city trade, 
the Freeport Hardware Co. attracts 
many farmers who buy farm 
items and electrical and auto sup- 
plies. While the farmer may be 
upstairs buying implements, his 
wife is in the basement glancing 
over chairs and lamps. It has 

often happened that a farmer has 
taken a chair, lamp or end-table 
home with him in the truck along 
with his other purchases simply 
because, his wife saw something 
she liked. 

“Although we cannot devote all 
this space to furniture after the 
war,” says Mr. Billerbeck, “we do 
intend to give it quite a bit of at- 
tention. It seems people who buy 
appliances are the very ones inter- 
ested in furniture, so wé shall try 
to keep these two lines close to- 
gether if possible.” 


Appliances in Basement 


The store keeps war-time appli- 
ances in the basement department. 
Despite shortages, there has been 
much interest in stoves. This has 
meant extra traffic for this sec- 
tion; some of the appliance pros- 
pects have spotted the furniture 
and have made purchases of 
stoves as well. 

Many of the pieces shown in 
the store’s basement furniture de- 
partment are “impulse” items. 
They need plenty of display to 
draw the attention of customers. 
This is effected by means of open 
display methods, plus lighted 
floor and table lamps and proper 
overhead lighting. 

Freeport’s has four display win- 
dows. One of them is used fre- 
quently for a showing of various 
furniture items. Up near the front 
of the store on the first floor there 
is often a kitchen table and chairs 
which help win the attention of 
customers and lead them to in- 
quire about the location of the 
furniture department. 
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the Post-War Period 


(Continued from page 81) 


the business. The credit depart- 
ment by screening the accounts 
pre-determines those which are de- 
sirable as customers and thus pro- 
vides the outlets for the very be- 
ginning of the sales operation. The 
sales department uses these outlets 
and disposes of the assets in the 
form of merchandise belonging to 
the house. The sale is considered 
completed only when the goods 
so disposed of have been paid for. 
It follows naturally that bad ac- 
counts are incompleted sales and 
it is here that the credit depart- 
ment again steps into the picture, 
takes over the uncompleted opera- 
tion of the sales department and 
completes it for them or completes 
it as nearly as is possible. 


Young Field of Operation 


Because the extension of credit 
is one of the most valuable and 
the one that most seriously affects 
profits it was one of the last fields 
of endeavor to be released from 
the personal control of top man- 


, agement or owners. It is for that 


reason one of the youngest fields 
of operation. 

Do those in management, how- 
ever, select men with the train- 
ing, the ability, the judgment and 
the background to handle a job 
of such great responsibility and 
requiring such broad background 
and vision? Does management 
pay these men in proportion to 
the value and responsibility of 
their position? Does management 
extend to these credit men the 
standing in their organization and 
the authority that goes with it? 

It is hardly to be expected that 
an inexperienced. man placed on a 
job requiring the broad general 
knowledge not only of business 
but of economics, law, merchan- 
dising and finance, at a clerk’s 
pay and with no standing, other 
than that of being a pest and sub- 
ject to interference from not only 
management but the sales depart- 
ment and others, can or will turn 
out an outstanding piece of work. 

A great deal of our happiness 
in the post-war era is going to de- 
pend upon the wise and judicious 
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ff Nobody scared this Jack Rabbit... 
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yet it’s been running for 31 years! 


Fact is, nobody gave it anything but the heartiest 
welcome. From the start, in 1914, housewives every- 
where loved this handy little Hamilton Beach Home 
Motor, called ‘Jack Rabbit” by the trade. (The huge 
volume that you and other dealers ran up on these 
motors is proof of that affection.) Today, thousands 
of these mighty midgets are on the job, eliminating 
domestic drudgery on sewing machines, in sharpen- 
ing knives, polishing silver, and a score of otherwise 
wearisome household tasks. 

The ‘“‘Jack Rabbit’ was a Hamilton Beach “‘first.”’ 
So were these other stellar contributions to the home- 
appliance industry: 

First practical use of the universal motor. 

First self-contained portable vacuum cleaner. 

First improved portable cleaner combining wheels 
and a floor brush. 

First modern-type electric drink mixer. 

First cake-mixing machine or food mixer. 

Being first is fun. (In celebrating our 35th birthday 

we, too, get a kick out of a backward glance.) But 

trying to be best is even more gratifying—and, busi- 

nesswise, you live longer. Hamilton Beach dealers 

today, as in the past, know that we’re headed in that 

direction with the manufacturing know-how it takes 

to make the grade. Hamilton Beach Company, Division 

of Scovill Manufacturing Co., Racine, Wis. 


HAMILTON @M) BEACH 














































MAKE THE MOST OF THESE 
Free SELLING Ais 


Kellogg Quality Brushes are fast selling items when properly displayed in traffic 
locations on store counters and in store windows. Couple this good display 
with some local newspaper advertising over your own signature and you'll be 
surprised how much additional traffic they will attract to your store. That is 
because Kellogg Quality Brushes are an everyday household essential and every 
woman is a prospect for them. Ask your wholesaler’s salesman to show you 
the Kellogg Quality booklet of newspaper mats available free to retailers. 
Write us your selection or ask your wholesaler to do so and we will see that 
the mats go forward to you promptly. 

And..... a note of caution! Deliveries of Kellogg Quality Brushes are 
necessarily slow during these days of severe restrictions, but we are trying our 
best to keep all of our customers supplied. Anticipate your needs as far in ad- 
vance as possible and order open stock to refill your counter merchandiser early. 

Promote Kellogg Quality Brushes. Remember it is the only line of nation- 
ally advertised brushes sold exclusively through retail stores. 


KELLOGG BRUSH MFG. CO. WESTFIELD, MASSACHUSETTS 


KELLOGG QUALITY BRUSHES ARE SOLD ONLY THROUGH RETAIL STORES 














use of our credit power. By the 
same token, the abuse of this great 
power can bring us suffering and 
humility. Let’s forget this mid- 
victorian bickering about a sales- 
minded credit department, a sales 
department who think of the 
credit department as a “No” de- 
partment, and management who 
looks upon the credit department 
as a necessary evil and a business 
expense. Let’s make the proper 
use of this great, vital, driving 
business force which we have and 
see both the credit department and 
the credit executive in the true 
perspective. 


Realizes Their Problems 


Let us strive for progressive 
management, willing to free credit 
executives for the great task be- 
fore them, for credit minded sales 
managers who realize the great co- 
operative force of the credit de- 
partment in helping them obtain 
the greatest possible profitable vol- 
ume and finally let us have the 
users of credit, the dealers and 
consumers, realize that the present 
day credit executive is their great- 
est ally. The credit executive, per- 
haps more than anyone else, re- 
alizes their full problems and is 
more sympathetic to their troubles. 

The credit executive not only 
understands their problems but is 
eager and willing to help them to 
avoid difficulties and to operate on 
a profitable basis. 

Chain and cooperative stores 
have little or no bad debts or 
credit expense, because they are 
owned or controlled by _ their 
sources of supply. If the indepen- 
dent dealer meets this reduced 
cost he, in turn, must work closely 
with the credit executives of his 
sources of supply, keep them fully 
informed, not only to avoid pit- 
falls in their own business, but 
to raise the general business level 
and reduce cost to themselves by 
eliminating excessive bad debt 
losses, credit expense and. dump- 
ing of distress stocks which upset 
their market. 

Finally let the credit man so 
train and educate himself that he 
does realize the great responsibil- 
ity which is his and become a top 
flight executive capable of han- 
dling that responsibility. 


HARDWARE AGE 
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Wallpaper Sales Zoom 
25 Per Cent 


(Continued from page 87) 


There are five rows of display 
panels. Two panels down from 
the top row there is a wide shelf, 
which permits an employee to lay 
a roll of paper on the shelf and 
pull out a longer length for the 
customer’s benefit. This factor 
alone has been responsible for in- 
creased sales. 

Mr. and Mrs. Goodson work as 
a team in their store. And be- 
tween them they have evolved a 
wallpaper-selling philosophy that 
is strictly’ practicable—one that 
occasionally enables them to sell 
paper even on Christmas Eve. The 
following 1-2-3 blueprint for sell- 
ing, worthy of emulation, is how 
they operate: 

First of all, they agree, don’t 
let the wallpaper customers drive 
other patrons away from the store. 
It takes time to sell this line, for 
the average customer doesn’t want 
to be rushed into a decision. Di- 
vide your attention between the 
small-item and the wallpaper cus- 
tomers, thus assuring, reasonably 
prompt service to beth. 


Secondly, have the wallpaper 


out where everyone can see it, at 
all times of the year. Attractive 
displays are customers gained. 

Finally, plan displays to blan- 
ket the needs of the average pa- 
tron. If Mrs. Housewife can see 
patterns for dining room, living 
room, bedroom and kitchen all at 
once, then the sales job is made 
just that much easier. 

Although there is keen compe- 
tition in this line, Mr. Goodson is 
not worried about what comes 
after V-J day, for he is convinced 
that paint and wallpaper will con- 
tinue on their profit way for him. 
With his alert approach and tan- 
gible results, he shouldn’t worry. 
Further, he has a post-war eye on 
the building and remodeling that 
is due in Macon. 
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and 
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To help keep huge bomber engines clean 
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and free of dust and dirt, portable ae ~ 
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compressed air units are used — 
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powered by these dependable 
air-cooled line engines. One 

gasoline eng an 
more vital war job for performance- 
proved Briggs & Stratton air- “a 


cooled gasoline engines. > 


BRIGGS & STRATTON 


rte-Cooled [wer 












Their trouble-free performance, easy starting and economy have made 
Briggs & Stratton engines leaders in the field +—“preferred power” every- 
where. Only in Briggs & Stratton AIR-COOLED POWER can you get 
the superior performance made possible by the “know-how” gain- 
ed through 25 years of continuous production, and consistent 
leadership in design, engineering, and precision manufacture. 
BRIGGS & STRATTON CORP, Milwaukee 1, Wisconsin, U. S. A. 



















































































HAYING TIME 
IS HERE 


AY 
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HAYING 
EQUIPMENT 
WINDOW 
MERCHANDISE: 
Rope in all haying 
sizes, binder twine, 
hay cars. grapple 
forks, harpoon forks, 
hay forks, hay track, 
track hangers. hay 
pulleys, mower 
guards, mower sec- 

tions, bolts, etc. 


BACKGROUND: 


Center panel of corn 
yellow corrugated 








ters in brown. 











Haying Equipment, Spray Material and 


Clothes Baskets for Late July 


SPRAY 
MATERIAL 
WINDOW 
MERCHANDISE: 
Tank spravers, hand 

dusters, 
arsenate of lead 
arsenate of calcium, 
bordeau mixture, 
nicotine sulphate, ro- 
tenone, and other 
materials. 


CLOTHES 
BASKET 
WINDOW 
MERCHANDISE: 
Square clothes bas- 
kets, oblong and oval 
clothes baskets, 
clothesline, clothes- 

Pins, etc. 
BACKGROUND: 
Center panels of 
ivory corrugated 
board or painted 
wallboard. Division 
strips of dark brown. 
Cut-out letters of 
dark brown material. 
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board or painted 
wallboard? Side 
panels of dark brown 
material. Cut-out let- 











SPRAY 
MATERIALS 


PROTECT YOUR 
VICTORY GARDEN 
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KNOCK-OUT 
LAYOUTS 

















WITHOUT USING THREE 
HANDS / WEL-LL, JINX AN’ 
JILL FROM WESTINGHOUSE! 





!) | YEP! A REAL HELP TO ANY BUSY 
R- HE TABLE 


























SiR! ALL 8 LAYOUTS IN ) (NICE GOING, SPEEDBALL/ 
THAT WesTnciGuse OUDE ARE AND YOu'VE GOT A 




















WOWEE / you SHOULD HAVE 
SEEN THOSE LAMPS GO /// 
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ay, SOLD, fe 
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OS SAY! wy DON’T YOU SEND FOR THIS T/ME -SAVING, 


en en eee TABLE LAYOUT GUIDE? 





Lamp Division, Dept. HA-4 


Westinghouse Electric Corporation g R £E E 


Bloomfield, New Jersey 







Gentlemen: 
Please send me free your Table Layout Guide show- 
ing 8 easy ways to build fast selling lamp displays. 
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THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 
Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 
Bit Extensions 

Bel! Hangers’ Drills 
Turning Tools 


And many more. 
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Here’s an important combination of words that has 
bearing on your profits of Tomorrow . . . “Get Ready 
with Greenlee!” 

For here is a combination to open wide great post- 
war hand-tool markets for you in those days ahead 
when craftsmen will be satisfied with only “the better 
things’. j 

The GREENLEE line, including Expansive Bits as 
shown above, is the quality line . . . built by craftsmen 
for craftsmen. It’s a widely known line . . . nationally 
advertised in publications reaching millions of tool 
customers . . . home-workers, school and shop people, 
carpenters and other trades workers. 

Plan now to make your store Tomorrow's head- 
quarters in your area for these good too/ buyers 
whose numbers are ever-growing. To do so, 

‘Get Ready with Greenlee!"’ Read how in ) 
“Tool Profits’ —free, write Greenlee Tool 

Co., Division of Greenlee Bros. & Co., Sar 
1806 Herbert Ave., Rockford, Illinois. 


x Gad Riaay wit GycerLee/ 
GREENLEE 


So You're Going 
Into Business! 
(Continued from page 86) 


a report showing the total of all 
such receipts’ and the total of all 
such taxes John paid during the 
year. If these two totals do not 
balance—well, there is a discrep- 
ancy. What happens then depends 
on the deputy, or clerk, taking the 
report. If John looks honest he 
will be allowed to explain the dif- 
ference and make the necessary 
adjustment. If not he will prob- 
ably have to bring his books in 
so the Government can audit them. 

3. Before he leayes the Internal 
Revenue Office, he must also apply 
for an account number so he can 
collect social security. This pay 
roll tax is a little different from 
“withholding tax,” in that only one 
half of it is deducted from the 
employee’s pay check. John will 
have to reach down into his own 
pocket for the other half. 

All the regulations as to fines, 
etc., that apply to “withholding 
tax” apply to social security. The 
reports are different, though. At 
the end of each quarter John must 
fill out a form that lists each em- 
ployee’s name, social security num- 
ber, and the amount he earned. 
These figures are added up and 
extended to another column where 
it is multiplied by one per cent 
and the answer extended to still 
another column. This is done 
twice and the two answers added 
together, which is the amount due 
if there are no fines or interest.’ 














“ON THE RIGHT ROAD 








IT 18 THE DUTY OF 
THE PEOPLE TO 4 
SUPPORT THE POST ig 

* SOVERNMENT-- 

=| 40 1S MOT THE DUTY 
OF THE GOVERNMENT TO 
SUPPORT THE PEOPLE. 
— Thomas Jefferson 
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As New As 


Tomorrow! 


Set in a Brand New, eye-catching 
Orange & Black display of 
special design, the GREAT 
NECK Red-and-Black PLASTIC 
Handle Wood Chisel is as 


popular as ever! 
See Your Jobber! 





New Display of 
No. 22 Unbreakable Handle 
Wood Chisel 


Each Chisel is of sci. 
entifically tempered high grade 
alloy steel. 


Each Handle is of Red- 


and-Black Plastic that is 
% Unbreckable! 
% Shatterproofl! 
¥* Splinterproof! 
% Warp-proofl 
THE GREAT NECK -— 


SYMBOL OF QUAL- , 
ITY & SERVICE 





GREAT NECK SAW 
MANUFACTURERS, INC. 
MINEOLA, L. I. 
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4. From the Internal Revenue 
Office he goes to the Unemploy- 
ment Compensation Division and | 
gets another account number. Here, |' 
too, he must report quarterly. The 
form is similar to the social secur- 
ity form, but he must pay this tax 
entirely out of his own pocket— 
2.7 cents tax for every dollar paid 
out for labor. This tax, too, pro- 


linquency. 

This tax, to give employees un- 
employment insurance in case they 
lose their jobs through no fault of 
their own, has a queer twist in 
John’s case. His neighbor’s daugh- 
ter, who goes to business college 
nights, is going to work in the 
paint store days. Since she is a 
student she can’t draw unemploy- 
ment insurance in the event she 
becomes unemployed. Neverthe- 
less, he must pay 2.7 cents tax for 
every dollar of wages he pays her. 

5. John goes next to the Wash- 
ington State Department of Labor 
and Industries where he gets an 
account number so he can pay a 
pay roll tax. This tax is based on 
the number of hours the em- 
ployees work, instead of on the 
amount of wages they earn. 


More Details 
is turned in monthly. On the back 


ployee’s name, his trade, and the 
number of hours he worked on 
each day of the month, and the 
tota? hours for the whole month. 
The total hours all employees 
work must be transferred to two 
places on the front and—through a 
series of multiplications and addi- 
tions—the total tax due is found. 
Once this was the only account 
number John would have needed. 
It is the only tax that gives him 
anything for his time. This tax 
provides medical and _ hospital 
benefits for any employee hurt on 
the job, and monthly compensa- 
tion while he is unable to work. 
At the same time it protects John 
from being sued by an injured 
workman so long as John keeps 
this tax paid up and complies with 
the state’s safety laws. 
6. From the State Department 
of Labor and Industries he goes 
to the Washington State Tax Com- 


mission where he pays a dollar for 





the right to collect the 3 per cent 


vides fines and penalties for de- : 


This tax along with the report | 


of it John must write each em- | 


te 
| 
| 




















OLD 
m TIMERS 
KNOW 


raster mechanic 
been using hack saws for year 
that STAR blades give 


knows 


longer cutting service 


THE 
NEWCOMER 


Must Be Told WHY 


He Should Choose 





ond Use 


STAR 


HACK SAW BLADES 





































© FASTER 
“METAL CUTTING 


@ TOUGH SERVICE 


© LOWGER CUTTING 
LIFE 








A Practical 
and 

Sales Booster 
Give your customers 
a copy of this in 
formative booklet on the selection 
and core of hack saw biades and 
frames. It will build goodwill o 
potent sales booster. Send for a supply 
They're FREE 










LEMSON 


SMSOM BROS <. Middletown 
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NEW X-ACTO CRAFT TOOLS 
CREATE TERRIFIC SENSATION 


“Best Thing in Long 
Time; Suare-fire Sellers’’, 
say X-acto Dealers 








What a wonderful set-up for 
constantly increasing business 
in your hobby and handicraft 
fields! , 

Every customer who owns 
a super-sharp X-acto Knife, is 
a pre-sold prospect for the new 
X-acto Tools. And those who 
buy the X-acto Tools first will 
be in the market for additional 
knife and blade sales. Dealers 
who have stocked the X-acto 
tools are re-ordering. 

Be among the first in your 
town to profit by these long- 
awaited feature items. Attrac- 
tive free window and counter 
displays help you sell. Send for 
complete information. Mail the 
coupon below, today! 








X-ACTO BALSA STRIPPER 

















Scientifically Designed 
Precision Perfect 








X-acto Tools are made to the 
same quality standards in ma- 
terials and workmanship as 
X-acto Knives. Each is de- 
signed as carefully for the spe- 
cial use it serves. X-acto sales 
mean satisfied customers! 





X-ACTO HOBBYCRAFTER’S SAW 


(in production) 





CHICAGO KNOWS WHAT IT WANTS 


“T’ve seen a lot of new products introduced,” 
writes A. G. Davis, of National Model Dis- 
tributors, Chicago, “but I never saw word get 
around so fast as the news about X-acto. 
People know what they want all right. They 
ask right off for X-acto Knives.” 


x-aCTO ici: 


X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, N.Y. 


























rt tt 

6 

| Alfred Field & Co. (Sole Distributors in the Hardware Field) : 

P 93 Chambers Street, New York 7, N. Y. i 

4 Please send me complete information on X-acto 5 | 
r] Knives and Tools. i 
1 i | 
Se ee ee rer i 

i 1 

Bl ADDRESS. ... 2... e ccc cece cosets eeseccsecressvess r 
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Duration Buality 


Until R/M Woven Glass and woven asbestos wicking 
can be had again, R/M Tri-Ply Wicking will do . . . 
and do very well. Here’s why: 


1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 
lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling or breaking; assures 
proper alignment and seating of wick in 
burner-channel. 


5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


®/M Tri-Ply Wicking comes %”, 1”, 1 Yu”, and 1%” 
wide——SIX FEET TO THE BOX, 12 boxes to the carton. 
Also in cartons of 100 feet. 
Sell duration-quality R/MTri- 
Ply Wicking. Ask your jobber. 








Awarded to R/M 
North Charleston Plant 





N STR Al f on, 


ATTAN, INC. 


® {ARLESTON $ 


RAYBESTOS-MAN 
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sales tax. The resulting license, 
with his name, address and tax 
number on it, must be displayed 
in a prominent place so all who 
enter his establishment may know 
that he is a licensed tax collector. 


When to Tax and When Not 


This tax is complicated, too. 
When John sells a customer a can 
of paint or when he paints some- 
one’s bathroom, he must add 3 
per cent to the total price for state 
sales tax. But, when he sells some 
paint to another painter, he doesn’t 
add the 3 per cent. This other 
man has bought a license with a 
number on it, too. Since only the 
consumer pays the sales tax he 
must collect it from the party for 
whom he is using the paint. In 
this case, John must get the paint- 
er’s number and report the sale 
under wholesale business. 

When he goes to the wholesaler 
for merchandise and paint which 
he plans to sell or put on some- 
one’s house he pays no sales tax. 
He merely gives the wholesaler his 
number. On the other hand, if 
John buys a ladder or a paint 
brush to use in his business, he has 
to pay the sales tax on it. 

This report along with the 

money owed, must be turned in 
every two months. He must’ pay 
the full amount of sales tax due 
whether he collected it or not. If 
he didn’t collect all of it from his 
customers he will have to dig down 
in his pocket for the rest. He will 
have 15 days to get this report in 
and another 10 days’ grace before 
he is delinquent and subject to a 
10 per cent fine. After another 
grace period, another 10 per cent 
fine will be added. 
» If John still hasn’t been able to 
get the money together, the Tax 
Commissioner will estimate the 
amount due and put a padlock on 
his door along with an announce- 
ment that the store will be sold at 
publie auction. Even if the esti- 
mated amount of taxes due is three 
times as much as John actually 
owes, if he cannot raise the money, 
he has no right to court action 
until after the sale. Then he can 
bring action and recover the 
amount that was overestimated. 

John has now been to all the 
taxing agencies and he is set up 
as a full-fledged tax collector, or 
business man. 
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All the taxes and tax forms 
seemed so simple the way they 
were explained. 

The “withholding tax office” 
recommended that once a week, or 
once a month, John find out how 
much money he had deducted from 
pay checks and deposit it in the 


mended that he use a coffee can or 
cigar box to put all sales tax 
money in, so it would not get 
mixed up with his own. Of course, 
John never thought to ask how he 
would handle a $300 check that 
included the sales tax, and that he 
would have to deposit in the bank. 


Should he tear off a corner and 
put it in his tomato can, withdraw 
from the bank the amount that 
was for sales tax and put it in the 


(Continued on page 108) 


bank for the Government and get 
a receipt for it. In that way he 
wouldn’t have to dig up so much 
money at one time. 

The sales tax 


office recom- 
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HOMER G. SNOOPSHAW says: o's. 
“Operator! Put this message through! These war / 


battery ads are making Burgess dealers 
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millions of friends in homes where folks 








are reading 45 favorite magazines and 





1,629 weekly newspapers.” 
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Frontline command posts depend on battery-powered field telephones 
to link combat troops with regimental headquarters! Without full 
supplies of dry Batteries this vital part of war communication would 
collapse—endangering the lives of fighting men. Thousands of dry 
batteries are used every day on every front to operate 
essential instruments and weapons, That’s why we 
have to manage without them here on the homefront. 


Save More Paper!—Send it to War! 


BuURC BURGESS BATTERIES 


IN THE NATION’S SERVICE 
BURGESS BATTERY COMPANY, FREEPORT, ILLINOIS 













UNION Cleaning Rod” 


No luck hunting for Union Gun Implements 
the last couple of years! So you've a back-log 
there of over-due SALES as soon as we can resume 
sporting goods manufacturing. 


Your sportsmen-customers know UNIon Quality 
from “way back”. Now they’re looking forward 
to a still finer line of Union Cleaning Rods and 
Brushes, with quality and utility at a new high. 
We'll have them for you—along with post-war hits 
in Union. 


Roller and Ice Skates 
Fishing Tackle 








* Chisels and Screwdrivers. 


| 


Hack Saw Frames | 





* Available on Prierities 


HARDWARE COMPANY 
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TORRINGTON. CONN. 


NEW YORK OFFIC HAMULAS 
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THERE ARE TONS OF 


Your CH CHAIN 


IN THESE Satelit 








Sure, we form the raw steel into strong links 
of many types and sizes to serve the multiple 
uses of war... but it is still your chain. We 
wanted you to see where it’s going. 


Let us hope that the next photos we use can be 
of the type showing the first carloads of CM 
chain consigned to distributors’ warehouses— 
shipments that mark the return to peace. 


Be assured, that when we get the go ahead, 
CM men and women will make every minute 
count in filling those countless “back orders” 
for the CM chain you have been waiting for. 


COLUMBUS-McKINNON 


CHAIN CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) 
General Offices and Factories: 
126 FREMONT AVE., TONAWANDA, N. Y. 
Sales Offices: New York, Chicago, 
Cleveland, San Francisco 


U. S. SIGNAL CORPS PHOTOS 
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TAPER ROLLED BLADE 


Strongest construction open back type. Heavy 
section extends full width of blade from top 
to point of frog where strain is most severe. 
Blade and socket heat treated. 


RIVETLESS SOCKET 


No rivets. Socket is smooth and elimination 
of rivet holes increases strength of handle. 


HANDLES 


Northern ash. Attractively finished. 


@ Perfect balance. Supplied in D and long 
handle. Round and square point. 


In addition to multiple check-point in- 

spections, every ER TORCH must 

undergo exacting special tests on all key 

parts. For instance: tanks are pressure- 

tested under water to detect the slightest 

leak; ape are tested for stroke and effi- 4 few copies of our interest- 

ciency; after assembly, all joints are fire- ing 16-page brochure “The ‘S ; os 
tested; finally — the Torch is given an ‘ory Bebiod The Turner 

actual burning test under regular operating bic. \f you haven't sent for - AMES - ) 


conditions! at’s why Turner Torches onc, we invite you to do so ; 
4 today. Ie will give you a Since 


mean greater safety and service for users friendiy picture oF the has 


.». greater sales and profits for dealers. of “Tor 


—- ' < 1774 “4 


delivery information... 
AMES BALDWIN WYOMING CO. 


PARKERSBURG NORTH EASTON 
N.VA MASS 
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Threads pipe from 3 to 6 times 
FASTER than Hand Threading 


Save time where tinie counts, Thread- 
ing, Cutting off, and reaming pipe by 
hand... #00 slow ... too costly these 
days. The Oster “PIPE MASTER” 
does the work faster, better and at 
LOWEST COST! 


It's a COMPLETE, power driven, 
portable machine fully equipped 
with built-in die-head, cutter and 
reamer. Light in weight. Easily car- 
ried by two men. Regularly furnished 
for bench use but can be equip 
with either stationary steel stand or 
all steel wheel stand at extra cost. 
Standard range is 4” to 2” pipe. Extra 
range 4” pipe. With drive shaft, 24” 
to 6” pipe. Bolt range %” to 1%”. 
Extra bolt range 4” to 4”. 

Put this money-savi money-mak- 
ing machine to work for you NOW! 
Ask your wholesaler or write us. 


TIME SAVER! 








a | 
| 


| THE OSTER MFG. COMPANY 
2028 E. 61st St. + Cleveland 3, Ohio, U. $. A. 
on 


Ce ee ee ee ee ee ee 


Send me complete details and catalog 


the No, 502 "PIPE MASTER" Power Pipe and 


Bolt Threading Machine. 


| 


| 








So You're Going 


a |e 
een | Ho TEES 


can, or would it be just as safe in | 
the bank? 

As John goes about his business 
of selling paint and painting 
people’s homes he is going to find 
that it takes about eight hours a 
week to keep all these taxes | 
straight and to make the reports. | 
In fact, it is going to seem to him 
that one or two of these tax reports 
are always due, and that he just 
never has any rest from them, 


for More Tool 
Mileage 














Excluded from Benefits 


Sometimes, when working on 
these taxes, he is going to feel 
abused. In the first place he must 
pay half the social security and all 
the unemployment compensation 
for the benefit of his employees. 
At the same time he is excluded by 
law from any benefits from either. 

In the second place, he is forced 
by law to deduct social security 
and income tax from his em- 
ployees’ pay checks, and collect 
the sales tax for the state. He | 
must be a part-time tax collector, 
with full financial responsibility. | 
and without pay. 











More to Pay 


Some day he is going to get a 
letter from one of these taxing | 
units stating that there was a mis- 
take made on his latest report and 
he still owes some more tax money. 
Had he made a similar mistake in | 
paying a bill to a business firm, | 
the firm would have sent a letter | 
explaining it, and asking John to | 
include the amount still due with | 
his next payment. Not so the tax- | 
ing unit, even though its own em- 
ployee figured the return for John. 
No, sir! The letter from the tax- 
ing agency states that the money 
is overdue, and John has been 


| 
fined 10 per cent plus interest and 





will he pay it before more penalties 
are added. 

Perhaps that same night John 
will go home and listen to a radio 
speaker telling about America, the 
golden land of opportunity and 
how the Government plans to help | 


‘UTIC 


DROP FORCE 


corRkePo 


small business men. It is fortunate 
that John has a sense of humor. 
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Other Republic Products include Woven Wire F 








No Two Alike in 20,000 





No wonder the Republic Upson Line has 


just the Right Types and Sizes for you 


There’s a different type or size of Republic 
Upson fastening for each mile-and-a-quarter 
you would travel in going around the world 
at the equator. That shows how far Republic 
goes to give you exactly the right headed 
or threaded product for each of your par- 
ticular requirements. 


But that’s not all—the more you know about 
the Republic Upson Quality Line, the better 
you'll like it. 

Heads and nuts are tough, full-formed, fit 
wrenches perfectly—shanks are strong and 


accurate in diameter—threads are sturdy, 
clean-cut and gauged for proper fit. All of 
which means better performance on the job 
—less spoilage. And one source for all bolt 
and nut requirements will save you time and 
work in ordering. 


Begin to get these advantages for yourself 
now—by specifying Republic Upson Qual- 
ity on every order for bolts and nuts. 


REPUBLIC STEEL CORPORATION 


BOLT AND NUTDIVISION ¢ CLEVELAND 13, OHIO AND GADSDEN, ALA. 
Export Department: Chrysler Building, New York 17, N. Y. 


REPUBLIC 


JUNE 21, 1945 


BOLTS AND NUTS 
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ALLIGATOR 


STEEL BELT LACING 





























FOR KEBPING | THIS ECONOMY PACKAGE is a} FOUR SIZES IN 
UP YOUR STOCK | particularily attractive merchan ECONOMY ODiSs- 
these Economy | dising item. It avoids the neces- | PLAY UNIT. For 
Packages are | sity of breaking a standard box over -the- 
0 of a | of lacing. Contains one set of | counter sales 
single sise in | lacing by oy with gauge and / use 

hinge pins a@ 12” belt and the om Disp! 
ping carton | lacing can be broken to length Y piay 

shown above. | for the narrower belts. 3 t, oe ; 
List Wi Beit 2 of 208, 3 of 25B 

“a Per carten rene Thickness and 2 of 27E. 
4 8.1 Ibe. to Sa” | Me. 410. Econ- 
SE &28 <5 ibe. vet | omy Dispia 

** te 7 

278 6.65 5.8 ibs. * to Mo” Unit, List.. $8.68 
= oz 94 the. to ORDER FROM 
All prices subject to discount YOUR JOBSER 





FLEXIBLE STEEL LACING COMPANY 
+ Lexington Street. Chicago, Illinois 








Shelton 
Planes 


SMOOTHING THE WAY TO VICTORY 


On every fighting front 
Shelton Tools are doing their 
job — quickly, smeothly and 
ay tg 


the home front limited 
quanti are available fr, 
ibbers. Write us now 

for pt information. 









Always Better Value 











SHELTON PLANE & TOOL Mec CO 


SHELION, COMMELCTICUT 
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* CHAMPIONS * 
In WAR and in PEACE 
Our CHAMPIONS ... ARMY and NAVY 


are using Champion Hardware, but we of 
the Champion Hardware Company, hope vic- 
tory over Japan will soon enable us to devote 
our efforts to our Customers all over the 
Nation. 


* 


Please bear with us, appreciating the fact that 
we are today serving your needs to the best 
of our ability. 


The CHAMPION HARDWARE Company 


GENEVA, OHIO 
* 




















One aanine antl 


Now available to the farm and 
hardware fields are Jabsco 
bronze pumps—they’re gearless- 
water-lubricated pumps that 
cannot clog, jam, freeze or be- 
come noisy. A flexible synthetic 
rubber impeller is the only mov- 
ng part. Jabscos can be operated 





JABSCO 
PUMP CO. 


8306 Wilshire Blvd 
Beverly Hill Calif. 


in either direction— mounted at 

any angle. They're profitable, 

fast-selling pumps — ideal for all 

around farm use. For full infor- 
mation, write — Eo 

Dealers — distributors wanted! 
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THE. RIGHT 
COMBINATION (STONE) 
MEANS MORE MONEY 
FOR YOU! 


ND that’s where the No. 10 Display Assort- 
ment of Combination Sharpening Stones 

by **CARBORUNDUM”’ can do a real servicefor you. 
It pushes these profitable items right under 
the customer’s nose where he can’t miss 
them. It shows a wide assortment from which 
he can choose just the stone he wants. It even 


does its own selling by listing prices. 


All you have to do is send in your order for 
the No. 10 Assortment as described in the box 
at right. Back comes this attractive metal 
panel display in three colors and the assort- 
ment as shown. Get your order in with your 


jobber at once...he has a supply. The 


Carborundum Company, Niagara Falls, N. Y. Shipping weight 14 lb. 


THERE IS A PRODUCT BY 


* CARBORUNDUM 
o' 43% 
Byraiihe 


IVE APPLICATION 


Opijwoo TRA 
FOR EVERY ABRAS 
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CARB -RUNDUM 


( OMBINATION 2 RENN 





















eile 





No. 10 ASSORTMENT AND 
DISPLAY COMBINATION 


1 only No. 107 Combination Stone 
2 only No. 112 Combination Stones 
2 only No. 111 Combination Stones 
3 only No. 109 Combination Stones 
2 only No. 110 Combination Stones 
2 only No. 108 Combination Stones 





ist price per assortment $15.20 








(“CARBORUNDUM” is a registered trade mark of and indicates manufacture by The Carborundum Company} 













the gay, colorful Noma comic 
strips in 65 large metropolitan 
Sunday newspapers. 





see} 


Se é a the eye-catching advertisements 
in Children’s Activities, Parents 


and Child Life Magazines, guar- 
anteed to hit the bull’s eye in the 
kid market. 


see >| a Liberty Magazine! Better Homes 
and Gardens! . . . where Noma 
Toys tell an irresistible story to 

children and parents alike. 


Plus—of course, the sensational Noma Toy 
Fund advertisements now in Popular 
Mechanics and Popular Science. 


What a program! 
What a line-up! 


Every Noma advertisement has a dramatic 
punch that will march Noma Toys off dealers’ 
shelves and right into the hearts of millions 
of youngsters. 


With an unbeatable parade of fast-selling toys 
—the terrific “pull” of the Noma Toy Fund— 
and a great advertising program in news- 
papers and magazines to back ’em all up 


—no wonder Noma is going places 
—no wonder Noma is becoming 


“She Greatest Name tn “Joye 
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Immaculate Stocks and 
Displays Attract 
the Ladies 
(Continued from page 89) 


decoration is used in frequent 
window displays. 

Clinton is a booming war city 
of 27,000 population, and the pur- 
chasing power of its war workers 
is considerable. The Fifth Avenue 
Hardware gets plenty of city 
trade, but also sells many gifts 
and pottery to farm women, many 
of whom come to town regularly 
to do their buying. 

Farm women are beginning to 
brighten their homes with gifts, 
dinnerware and glassware of con- 
siderable distinction. These wo- 
men have the money to buy what 
. they want. The farm woman has 
more friends and relatives for 
whom to buy gifts than does the 
city person, as a rule, and thus the 
farm trade is very valuable to re- 
tain. 

Possessing an excellent location 
with adequate parking facilities 
and having an excellent percent- 
age of women trade, this store in- 
tends to expand its gift and other 
lines during the post-war period 
when additional merchandise is 
, available. 


P WAR-Time mu, 





ON AVAILABLE GOODS 


Farmers Have a Field 
Day in Display 
(Continued from page 90) 
shown on a table just inside the 
main door. This position has 
clinched many sales, says the man- 
agement, responsible for the state- 
ment that Missouri farmers are 
spending freely for proper equip- 
ment. In convenient juxtaposition 
to the poultry items are several 
large sharpening wheels. And on 
this same table are samples of 
farm produce. This produce dis- 
play has built good-will and stim- 
ulated interest in neighbors’ agri- 
cultural efforts. 
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eto sell Corbin Screws 


There are a lot of sales angles in the screw business that you 
can put over without a degree from M.I.T. For instance, 
every screw buyer wants Uniformity — and Corbin takes 
extra care to cull out the troublemakers. Adequate line, a 
high production schedule, clear labeling, strong packaging, 
good warehouse delivery .. . are other powerful sales points. I 

On the service side you have the profit-making features of 
CENTERED DRIVING* with Corbin-Phillips Screws and 
a whole host of fastening short-cuts in sheet metal and self- 
tapping screws. 

A little study will open the door to bigger and better screw 
business — screws are natural door openers to bigger and 
better sales all along the line. : 

*Ask for the Corbin-Phillips Folder. ST-7 



























CORBIN-PHILLIPS AND CORBIN SLOTTED 


Wood Screws, Machine Screws, Hardened 
Sheet Metal Screws, Self-Tapping Machine 
Screws, Stove Bolts. Aircraft Screws to gov- 
ernment specifications . 

Also — Steel Drive Screws, Lag Screws, 
Cap Screws, Set Screws, Hex Semi-Finished 
Nuts, Machine Screw Nuts, Escutcheon 
Pins and Chain. 


THE CORBIN SCREW CORPORATION 


The American Hardware Corp., Successor 
NEW BRITAIN, CONN. thouses: New York, Chicago 
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ee ae A MESSAGE TO MYERS DEALERS 


stem 


der tye —" The war years have taught the farmer that running 


water is essential for better farnfing as well as better 

Heavy Duty Shallow — living. Modern farming calls for more water, under 

ere sic ss widely varying conditions, and that's why the full 

Myers line is important to you. No matter what ca- 

pacity is required, or what the- conditions, there is 

a Myers Ejecto or Plunger Type system that will ade- 
quately meet the situation. 








Which water system is needed? You can always find 
the answer in the complete Myers line. Remember, 
too, you are assured your full share of water systems 
under our policy of allocating production to Myers 
dealers and distributors. 











THE F. E. MYERS & BRO. COMPANY 
Dept. C-16, Ashland, Ohio 
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News of Retailers, Jobbers 
and 


and Manufacturers 
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W. Stuart Symington Heads 
Surplus Property Board 


Board plans simplification 
inaugurate price policy a 
sumer goods, with prices 

sumer 


(Washington Bureau 
of HARDWARE AGE) 

With an upsurge in quantities 
of surplus war materials expect- 
ed shortly, the pattern for 
streamlining the activities of the 
Surplus Property Board is taking 
shape. The newly-appointed 
chairman, W. Stuart Symington, 
St. Louis, who succeeds Guy M. 
Gillette, is expected to inject vi- 
tality into the SPB and set his 
course to get the job done as 
quickly as possible. Mr. Syming- 
ton as president of the Emerson 
Electric Co., St. Louis, has con- 
tributed a great deal toward the 
fine war production job done by 
His company. 

With the cumbersome provi- 
sions of the Surplus Property Act 
recognized as the root of most of 
the trouble, it has been suggested 
that amendments be made along 
the lines of (1) dispensing with 
review by the Attorney General 
of sales involving property which 
cost the government $1,000,000 or 
more, (2) eliminating the report 
to Congress on contemplated 
sales of plants which cost $5,000,- 
000 or more and (3) revision +of 
the leasing provisions of the Act 
to permit part payment by the 
government of reconversion costs 
in plants leased to private oper- 
ators. However, it may be some 
months before these changes are | 
brought about if the Administra- | 
tion submits them to Congress. 

It has also been reported that 
a new regulation pertaining to 
the disposal by DPC of plants | 
and facilities prior to their being | 
declared surplus may be forth- 
coming. This would authorize 
negotiations for the sale of 
plants on a basis which officials 
of DPC have subscribed to for 
some time. Officials report that 
current negotiations are under 
way for the sale of plants with 
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of operations. Plans to 

pplicable chiefly to con- 
at wholesale, retail, con- 
levels. 


an aggregate value “approaching 
$5,000,000,000.” 

Surplus Property Board offi- 
cials, anxious to get the property 
disposal job in high gear, will in- 





ger of tube sales order division, 
Pittsburgh Steel Co., Pittsburgh, 
Pa., has recently been appointed 
general manager of sales for the 
Reynolds Wire Co., Dixon, Ill. 





DELIHANT, SALES REP. 
FOR CORBIN SCREW 


Thomas Allen Delihant has re- 
cently been appointed sales 
representative for The Corbin 
Screw Corp., New Britain, Conn., 
in Michigan and parts of In- 





diana, Kentucky and Ohio. Mr. 
Delihant was in the sales de- 
partment for 10 years prior to 


augurate a price policy appli-| entering the armed services, and 


cable to consumer goods princi- 
pally. 
prices for the wholesaler, 
circumvent wherever possible the 
necessity of negotiating with the | 
prospective purchaser individu- | 
ally. 


CLARK WITBECK CO. | 
CLOSES RETAIL BUS. 
NOW WHOLESALE ONLY 


Clark Witbeck Co., 416-418 
State St., Schenectady, N. Y., 
hardware wholesalers, recently 
retired from the retail business 
after 75 years and is devoting its 
entire attention the whole- 
sale and industrial field. 


to 


HAAS, GEN. SALES 
MGR. REYNOLDS WIRE 


Melvin E. Haas, who for the 
past four years has been mana- 








ra 


MELVIN E. HAAS 





| 
| 
The plan is to establish | 
re- | 
tailer and consumer levels and to 


| 


has recently finished an intensive 





THOMAS A. DELIHANT 


training period at the company’s 
factory and sales offices, prepar- 
ing to assume his new position. 





CANCEL SOME SUMMER 
FURNITURE MARKETS 


The cancellation by their spon- 
sors of the following summer fur- 
niture markets, was announced 
by Col. J. Monroe Johnson, chair- 
man of the War Committee on 
Conventions, and Director of 
ODT: The Western Merchandise 
Mart, San Francisco, Cal.; Grand 
Rapids Furniture Mart, Grand 
Rapids, Mich., and the Ameri- 
can Furniture Mart, Chicage. 
The cancellations have been 
made in recognition of the ur- 
gent transportation crisis necessi- 
tated by the Army moving its 
troops. 


| 


| 
| 
| 








EVANS, DETROIT ASS’T. 
SALES MGR. RUSSELL 
BURDSALL & WARD 

Aaron L. Evans has recently 

been named assistant sales man- 
ager of the Detroit, Mich., office 
~ LJ 





L. EVANS 


AARON 


for the Russell, Burdsall & Ward 


Bolt & Nut Co., Port Chester, 
N. Y. He has been with the 
company over 10 years, traveling 
in Texas and part of the south, 


calling on the company’s jobber | 


trade. Prior to that time, he 


represented the company through” 


Wisconsin, and St. Paul and 


Minneapolis, Minn. 


P. & F. CORBIN TO 
SHORTLY ANNOUNCE 
AVAILABLE ITEMS 


P. & F. Corbin, New Britain, 
Conn., manufacturers of locks 
and builders’ hardware, has an- 
nounced that with revocation of 
Limitation Order L-236, Sched- 
ule 1, it will as soon as possible 
put its factory on a production 
basis. For a few months at least 
production will be limited to a 
list of popular items, based on its 
past sales. A list of such items 
will be mailed to customers upon 
its completion. Emphasized was 
the fact that materials must be 
secured, additional help hired 
and trained, and operations start- 
ed from the bottom, and that un- 
til priority regulations are can- 
celled, rated orders must be 
given preference. 
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Golf Association, at 


L. A. HOEFLICH 






on-the-Delaware, Pa., May 24-26, 
attracted 120 members and 
guests, of whom 80 played golf. 
Winner of the hardware bowl 
was Jack Smith, New York, of 
the Holo-Krome Screw Corp., 
runner up being M. R. Peck, 
The McKay Co., Pittsburgh, Pa. 
As in previous war years funds | 
usually devoted to the purchase | 
of golf awards will be donated | 
to war charities, a sum of $300. | 
In addition, $269 collected for 





| 
| 
| 
| 





H. L. GILLIAM 
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The ninth annual golf tourna- 
ment of the Eastern Hardware! the Amefican Red Cross. 
Shawnee | 


Inn and Country Club, Shawnee- | 





| in charge of manufacturing were 


Hoeflich Heads Eastern Hdw. Golf Assn. 
—Smith, Holo-Krome, Wins Hardware Bowl 


penalty holes has been sent to 


L. A. Hoeflich, Supplee-Biddle 
| Co., Philadelphia, Pa., whole- 





salers, was. elected president, 
| succeeding M. R. Peck, The 
|McKay Co., Pittsburgh, Pa. 


| First and second vice-presidents 
lare: D. W. Franck, The Safe 
| Padlock & Hardware Co., Lan- 
| caster, Pa., and Stuart A. Rus- 
sell, J. Russell & Co., Inc., 
| Holyoke, Mass., wholesalers. Leo 
|C. May, May Hardware Co., 
| Washington, D. C., wholesalers, 
| was reelected chairman of the 
| board. Three board members, 
| each elected for three-year terms, 
are: Aubrey Hagar, Theo. C. 
Ulmer Co., Philadelphia, Pa.; 
Harold J. Underwood, Babcock, 
Hinds & Underwood, Inc., Bing- 
hamton, N. Y., wholesalers, and 
Eugene Foley, Bayonne Steel 
Products Co., Newark, N. J., 
wholesalers. H. L. Gilliam, New 
| York City, The Wood Shovel & 
Tool Co., continues as secretary 
of the club. 


PHILIP CAREY ELECTS 
NEW DIRECTORS 


At the annual meeting of The 
Philip Carey Mfg. Co., Lockland, 
Cincinnati 15, Ohio, E. W. Smith, 
vice-president in charge of sales, 
and C. B. Pooler, vice-president 


elected to the company’s board, 
as were J. J. Rowe, president 
Fifty Third Union Trust Co., Cin- 
cinnati; W. E. Pierson, president, 
First National Bank, Cincinnati, 
and C. C. Merrifield. Directors 
re-elected included: G.  D. 
Crabbs, R. S. King, president; 
H. R. Barrett, vice-president and 
controller; W. L. Steffens, vice- 
president; G. A. Rentschler, H. 
E. Coombe, and E. W. Edwards. 


ADMIRAL TO MAKE 

REFRIGERATORS IN 
ABOUT FIVE MONTHS 
L. H. D. Baker, vice-presi- 


dent, appliance division, Admiral 
Corp., 3800 Cortland St., Chi- 





cago 47, IIl., is confident that his 


| company will begin delivery of 
post-war electric refrigerators by 
late October, possibly earlier, 
under the WPB’s July “go” sig- 
nal for the refrigerator industry. 
He declared that the company 
will start with a post-war model, 
that will remain an integral part 
of the peacetime line. All recon- 
version steps will be subject to 
the full approval of WPB. Mr. 
Baker stated that allocation and 
distribution of these units will 
depend entirely on the priority 
system to be established by 
WPB. With a capacity produc- 
tion of 300,000 refrigerators, 
Admiral will make a standard 
model, a new type deluxe con- 
ventional, and the Dual-Temp in 
the first full peacetime year. 


MARONEY, SALES MGR. 
U. S. PLYWOOD CORP. 


Edward J. Maroney has re- 











HART HEADS WEST 
COAST SALES OFFICE 
FOR STANLEY WORKS 
J. C. Hart has recently been 


appointed manager of the San 
Francisco, Cal., district sales 





| 





HART 


J. C. 





cently been appointed sales man- 
ager, U. S. Plywood Corp., 55 





- - 


EDWARD J. MARONEY 


W. 44th St., New York City 18. 
He has just returned to the 
company after a leave of absence, 
during which time he served as 
a lieutenant, USN, production di- 
vision, Bureau of Aeronautics. 
Prior to entering the service, he 
was manager of the company’s 
Philadelphia, Pa., _ operations, 
having been with the U. S. Ply- 
wood Corp., for 11 years in its 
sales department. 





offices The Stanley Works, New 
Britain, Conn. He joined the 
company in 1932 going through 
the cost accounting, advertising 
service and sales departments 
both at the plant and in branch 
offices. Recently he has been 
manager of expediting in the 
ordnance hardware sales depart- 
ment. Mr. Hart served for 19 
months as maritime officer in the 
Civilian Army Transport Corps 
in the southwest Pacific. 


—_——- 


AEROIL NOW CALLED 
AEROIL PRODUCTS CO. 


Aeroil Products Co., is the 
name recently adopted by Aeroil 
Burner Co., Park Ave., at 57th 
St., W. New York, N. J., manu- 
facturer of oil-fired industrial 
equipment since 1917, Produc- 
tion will be continued on “Heet- 
Master kettles” and No. 99 weed 
burners and maintenance torches, 
and some new equipment, such 
as the Plast-O-Dip tank, for 
plastic strip coating of parts and 
tools, The change in name was 
made to avoid the apparent con- 
tradiction in the word “burner” 
as applied to the many different 
types of electrical units now pro- 
duced by the company. 
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CHLUETER 
UGGESTION ~“. 


FOR POST-WAR DEALER PROFITS 


The Popular DELUXE Ne. 1120 


DAIRY PAIL 


bes as soon as we can start making them 

again, people will be demanding this 

. popular dairy pail. 
They remember it favorably as the dairy 
pail with the “Easy Pour” Lip—the pail 
that makes milk handling easy, that 
keeps the flow under control so there’s 
no splashing, spilling or waste. They 
know it as a sturdy pail, with heavy- 
wired top, heavy tin-wired bail and rivet- 
ed ears—a bright tin pail with a raised, 
easy-to-clean bottom. 
And Dealers everywhere . . . remember- 
ing DeLuxe No. 1120 as a fast-selling, 
profitable item . . . are putting it well up 
on their post-war preferred list—as 
another of the many Schlueter products 
to be ordered from their jobber just as 
soon as materials are available and 
Schlueter’s war production is no longer 
needed by Uncle Sam. 





MANUFACTURING CO. - ST. LOUIS, MO. 


BUY ANOTHER WAR BOND TODAY 
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WESTCOTT, MGR. N. Y. 
SALES OFFICE FOR 
GERITY-ADRIAN MFG. 

E. W. Westcott, formerly as- 
sociated with the Masback Hard- 


ware Co., wholesalers, New York 





E. W. WESTCOTT 


City, has recently been appointed 
manager of the New York sales 
office, 101 Park Ave., of the 
Gerity-Adrian Mfg. Corp., 
Adrian, Mich., makers of chrome- 
plated bathroom accessories. This 
office, which has just been re- 
opened, will serve New York, and 
the surrounding territory. The 
company is now taking orders 
for advance delivery on bath- 
room accessories, although it is 
still engaged in war production. 


RUNYON EXEC. VICE 
PRES.-DIRECTOR 
COLUMBIA RECORDING 


Commdr. Mefford R. Runyon 
has recently been elected execu- 
tive vice-president and a director 
of the Columbia Recording Corp., 
1473 Barnum Ave., Bridgeport 8, 
Conn. He became associated 
with the Columbia Broadcasting 
System in 1931, was named trea- 
surer in 1932, and joined the 
executive management as vice- 
president in 1936, later becoming 
a director of the company. He 
was given leave of absence to 
enter active duty as a lieutenant- 
commander in the Navy, Sept., 
1942. 


EISENHAUER VICE-PRES. 
DIRECTOR F. L. JACOBS 


Charles B. Eisenhauer has re- 
cently been elected vice-president 
and a director, F. L. Jacobs Co., 
Detroit, Mich., peacetime makers 
of automatic washing machines, 
and will be head of the com- 
pany’s eight plants. He was 
formerly experimental engineer 


bridge, Mass., and when it was 
acquired by Jacobs in 1936, he 
remained with the company. He 
later became general manager of 
the Lonyo, Detroit, plant which 
developed the M-4 tank suspen- 
sion. 


—_—_ 


WHITE STAR GIVEN 
TO LINDEMANN & 
HOVERSON COMPANY 


A white star for continued ex- 
cellence in the production of war 
material, was added to the 
Army-Navy “E” pennant of A. J. 
Lindemann & MHoverson Co., 
Milwaukee, Wis. 7. The original 
pennant was awarded to the 
company in November, 1944. 





BRAZILIAN CONCERN 

WANTS U. S. LINES 
Casa J. Lopes, S/A, Caixa 
Postal 6, Fortaleza, Ceara, Brazil, 
is intrested in obtaining Ameri- 
can The organization 








of the Anderson Mfg. Co., Cam- 


| which also has units in Rio de 


Janeiro and Racife, Brazil, would 
like to hear from American com- 
panies that can supply articles of 
copper, iron, zinc and other 
metals ag/well as manufacturers 
of wire, pipe, tubing, cement, all 
kinds of tools, plates and bars, 
lathes, agricultural machinery, 
radios, refrigerators, automobiles 
and air conditioning equipment. 





KLOSTERMEYER JOINS 
AMERICAN HDW. SUPPLY 


John Klostermeyer recently 
joined American Hardware Sup- 
ply Co., 41-43 Terminal Way, 
South Side, Pittsburgh 19, Pa., 
dealer-owner wholesale house, to 
head the cataloging department. 
Mr. Klostermeyer was hardware 
catalog compiler for Richards & 
Conover Hardware Co., Kansas 
City, Mo., from 1928 to Feb. 1, 
1945. Prior to that he was a 
buyer with Dutton-Lainson Co., 
Hastings, Neb., wholesale hard- 
ware distributors. 





JOHN KLOSTERMEYER 


HARDWARE AGE 
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MARSHALL REPRESENTS 
AM. CENTRAL MFG. 
Willis M. Marshall was re- 
cently named Northeastern dis- 
trict sales manager for the 





WILLIS M. MARSHALL 


American Central Mfg. Corp., 
makers: of steel kitchen sinks, 
wall and base cabinets, Conners- 
ville, Ind. He had been associated 
for the past nine years with the 
Horton Mfg. Co., Ft. Wayne, 
Ind, as parts and_ service 
manager. 


LOS ANGELES POT & 
KETTLE TOP BOWLING 
HONORS TO FOUR 


The spring bowling league of 
the Los Angeles Pot & Kettle 
Club, which has six teams con- 
sisting of four men each, finished 
the season with Art Wheeler, 
Dave Sanford, Harold Worton, 
and William Woolston winning 
top honors. Al Tengwald ended 
with a 174 average for 42 games 
with Bill Wooston having an 
average of 162 pins. Weldon 
Read had high game of 236 plus 
his handicap of 27. 





“TENEMAR” BOOSTERS 
CLUB FORMED AT 
PHOENIX CONVENTION 


tution and by-laws will be drawn 
up. They expect the club to have 
between 50 and 100 members by 
then. 
W. S. LOWE, PRES. 
WINSTED HARDWARE 


‘William S. Lowe. who recently 
resigned as assistant general fac- 
tory manager of SKF industries 
in Philadelphia, has been named 
president and operating head of 
the Winsted Hardware Manufac- 
turing Co., Winsted, Conn., ac- 
cording to an announcement by 
Laurence D. Ely, chairman of the 
board of Reeves-Ely Laboratories, 
Inc., the parent concern. 





COLE N.E. DISTRICT 
MGR. FOR SANFORD CO. 


C. L. Cole, recently resigned 
from General Electric Co., to be 
appointed New England district 
manager for the D. E. Sanford 
Co., manufacturer, and manufac- 
turers’ agent in the electrical 
appliance field. Prior to June, 
1942, he was New England repre- 
sentative for G.E. appliance and 
merchandise department for its 
table appliance line. Since then 
he has been on leave of absence, 


b 





c. L. COLE 


and has been connected with the 
Radio Research Laboratory of 
Harvard University, as head of 
the procurement division. 





At the recent annual meeting 
of the Southwestern Wholesale 
Distributors Association, held in 
Phoenix, Ariz. attended by 30 
hardware wholesalers, and 10 
representatives of manufacturers, 
the “Tenemar Boosters Club” 
was organized. The word “Tene- 
mar” stands for Texas, New 
Mexico and Arizona. Officers 
elected are as follows: Harry A. 
Taylor, president, George Mer- 
rill, Stanley Works, vice-presi- 
dents and Phil Miller, secretary- 
treasurer. The club plans to hold 
a meeting in El Paso, Tex., in 





WHEELING CORRUGATING 
WINS FIFTH “E” 


The Wheeling plant of the 
Wheeling Corrugating Co., 
Wheeling, W. Va., has been given 
its fourth white star for con- 
tinued production of materiel 
essential to the armed forces. 
Robert P. Patterson, Under Sec- 
retary of War, made the original 
award in October, 1942, the sec- 
ond being made in September, 
1943, the third in April, 194, 
and the fourth in December, 





1944, 





September at which time consti- 


JUNE 21, 1945 





to the time when we can 
again resume volume produc- 
tion of Federal Practical 


Housewares! 


And not just 


these 3 popular numbers 
shown here, but the entire 


lee és: 


including nut meat 


choppers, onion choppers, 
jar wrenches, clothes spray- 


ers, gift sets, etc. 


There'll 


be profitable, fast-selling new 


items, too! 


Worth waiting 


for? You bet! 


400 N. 


LEAVITT ST., 


CHICAGO 12, 


FEDERAL TOOL CORP. 


ILLINOIS 









Triple Mill Supply Groups 
Name Officers, Committees 
Discuss Post-War Era 


In place of the customary an- 
nual Triple Mill Supplies Con- 
vention this year’s gathering was 
confined to meetings of officers 
and certain committees, sessions 
being held May 21 and 22 at the 
Hotel Statler, Buffalo, N. Y. As- 
sociations’ meetings: were the 
American Supply & Machinery 
Manufacturers Association, the 
National Supply & Machinery 
Distributors Association and the 
Southern Supply & 
Distributors Association, 


which officers 


all 


elected or an- 


nounced their elections at their | 


individual sessions. Post-war 
problems and needs were given 


major attention. 


The National Association's re- | 
tiring president Charles E. Allin- | 


ger, The Charles A. Strelinger 
Co., Detroit, Mich., pointed out, 
in his address, that “the time, 
materials, manpower and money 
saved through the services that 
Industrial Distributors rendered 


has been an outstanding factor in | 


the fabulous record of produc- 
tion achieved by American_ in- 
dustry.” He further stated, “Tt-is 
gratifying that the recommenda- 
tions for the disposal of surplus 
equipment and supplies drawn 
up and submitted to the Joint 
Committee of our industry, have 
recently been adopted by the 
Surplus Property Board in their 
plan for liquidating surplus cut- 
ting tools, etc., by distributing 
them through regular trade chan- 
nels. Furthermore, it is antici- 
pated that the Board will adopt 
the same plan in disposing of 
other products.” 

General concern, he said, over 
the effect reconversion and post- 
war period conditions may have 
upon manufacturers’ policies has 
also prompted distributors to urge 
manufacturers to state their in- 
tentions for the Reconversion and 
Post-War Periods. 

A special committee of the Na- 
tional Association on New Activi- 
ties was appointed to review nu- 
merous proposals received during 
discussion of post-war problems 
and. policies suggested for the as- 
sociation to render maximum as- 
sistance for individual distributor 
members. R. C. Duncan, R. C. 
Duncan Co., Minneapolis, Minn., 
is chairman. Other members of 
the committee are: H. H. Kuhn, 
The Hardware & Supply Co., 
Akron, Ohio; F. Marsena Butts, 
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Machinery | 
of | 





Butts & Ordway Co., Cambridge, 
Mass.; R. H. Russell, J. Russell 
& Co., Holyoke, Mass., and Wil- 
liam M. Patterson, Frick & Lind- 
say Co., Pittsburgh, Pa. 

In his report Mr. Kuhn dis- 
cussed: reconversion; increase 
in distribution outlets and expan- 
sion of manufacturers’ capacity. 
He said, in part, “In looking 
ahead, we, as distributors, must 
keep our of distribution 
down to the minimum. . . . [f our 
cost increases to the point that 
some other pipeline from the 
manufacturer to the industrial 
consumer proves to be the best 
medium, then we have come to 
the end of the road as far as be- 
ing an economic necessity in the 


cost 


business world.” 

P. Rydings, Syracuse Supply 
Co., Syracuse, N. Y., as chairman 
of the War Service Committee of 
the Southern and National Asso- 
ciations, read that committee’s 
report pointing out cutbacks in 
total war production in the next 
ihree or four months will approx- 
imate 10 to 15 per cent. He dis- 
cussed the planned July 1 relax- 
ation of CMP and continuance of 
Selective Service, impending 
modification of War Manpower 
controls and continuance of price 
controls “until all danger of in- 
flation has passed.” 

F. J. Tone, Jr., The Carborun- 
dum Co., Niagara Falls, N. Y., 
retiring president, American Sup- 
ply & Machinery Manufacturers’ 
Association, reviewed 
of the year, reported an increase 
in membership by 10, to a total 
of 283 members, pointing out 
that members of its Distributor 
Relations Committee are ready to 
consider problems presented by 
distributors. 

Officers of the National Supply 
& Machinery Distributors Asso- 
ciation, elected by mail poll, 
were listed in the June 7 issue of 
Harpware Ace on page 110. 

Officers of the Southern Sup- 
ply & Machinery Distributors’ As- 
sociation, Inc., were reelected. 
Harry P. Leu, Harry P. Leu, Inc., 
Orlando, Fla., is president; Lloyd 
B. Mize, Mize Supply Co., 
Waynesboro, Va., is first vice 
president and T. J. Kenny, The 
Cameron & Barkley Co., Charles- 
ton, S. C., is second. vice presi- 
dent. E. L. Pugh, 712 Volunteer 
Bidg., Atlanta, Ga., is secretary- 
treasurer. Members of the execu- 


activities ’ 








tive committee are: Alvin M.} 
Smith, Smith-Courtney Co., Rich- 
mond, Va., chairman; Richard Al- 
cott, The Riechman-Crosby Co., 
Memphis, Tenn.; L. C. Deckbar, 
Woodward-Wight & Co., New Or- 
leans, La., and H. M. Schramm, 
Turner Supply Co., Mobile, Ala. 

R. D. Black, The Black & 
Decker Mfg. Co., Towson, Md., 
was announced as president of 
the American Supply & Ma- 
chinery Manufacturers Associa- 
tion, Inc., election having been 
by mail ballot, succeeding F. J. 
Tone, Jr., The Carborundum Co., 
Niagara Falls, N. Y. Other offi- 
cers are: T. F. Smith, Oliver 
Iron & Steel Corp., Pittsburgh, 
Pa., first vice president; W. E. 
Caldwell, The Cleveland Twist 
Drill Co., Cleveland, Ohio, sec- 
ond vice president, and F. E. 
Shurts, American Swiss File & 
Tool Co., Elizabeth, N. J., trea- 
surer. R. Kennedy Hanson, 1108 
Clark Building, Pittsburgh, Pa., 
continues as general manager. 
New members of the executive 
committee are: J. G. Geddes, H. 
K. Porter, Inc., Everett, Mass.; 
and W. W. Kemphert, Worthing- 
ton Pump & Machinery Corp., 
Harrison, N. J. Other members 
of the executive committee are: 
W. H. Gebhart, Henry Disston & 
Sons, Inc., Philadelphia, Pa.; J. 
A. Gardner, The Cincinnati Tool 
Co., Cincinnati, Ohio; D. G. 
Millar, Greenfield Tap & Die 
Corp., Greenfield, Mass., and G. 
H. Boucher, Pyrene Mfg. Co., 
Newark, N. J. 

DOUCET GEN. MGR. 

SALES VICE-PRES. 
DETROIT LUBRICATOR 


E. J. Doucet, formerly general 
sales manager, Detroit Lubri- 
cator Co., 5900 Trumbull Ave., 
Detroit 8, Mich., has been named 
vice-president and general man- 
ager of sales with headquarters 
at Detroit. K. B. Thorndike, 
formerly manager, western re- 
gional office, is now vice-presi- 
dent, western regional office, 





with headquarters in Chicago. 


CLOSED POLICY FOR 
CONGOLEUM NEW ENG. 
WHOLESALE DISPLAYS 


Congoleum-Nairn Inc., 195 Bel- 
grove Drive, Kearny, N. J., re- 
cently announced that a closed 
showroom policy is being formed 
by the New England wholesalers 
of. the company’s line. This is 
in keeping with Congoleum’s be- 
lief and experience that whole- 
sale distributors can best serve 
the dealer trade by directing 
their entire facilities and services © 
to wholesaling. Only recognized © 
retail dealers will be served by 
these showrooms. 


S.E. HOUSEWARES CLUB 
HEARS TALK ON WAR 
PREPAREDNESS NEED 


The May meeting of the South- 
eastern Housewares Buyers and 
Manufacturers Club was held in 
Atlanta, Ga. with the former 
mayor of that city, Lt. Col. Roy 
Le Craw, -réeently discharged 


from the U. S; Army, as guest 


speaker. He gave an enlighten- 
ing talk on his many experiences 
in Europe, and his major premise 
was the extreme need of total 
preparedness now, and forever- 
more so we can avoid a third 
world war. He stated this war 
has been a chemist’s war, but 
the next one will be a physicist’s 
war. 

The secretary reported that the, | 
club’s membership is well over, 
the century mark. The first an- 
nual barbecue of the organiza- 
tion, for both members and 
guests, was planned for the June 
meeting, chairman of which is 
C. H. Prost, 106 Lucerne, De- % 
catur, Ga. ; 


WHITE STAR TO 
HILO VARNISH CORP. 
The Hilo Varnish Corp., 42-60 

Stewart Ave., Brooklyn, N. Y., 
has recently been given its first 
white star signifying continued 
excellence in the production of 
war materiel. 








Pocket Knives Continue Very Scarce— 
Prodaction Going to Armed Forces 


demand far exceeds the total pro- — 
ductive capacity of the pocket © 
knife industry. 

This demand is for pocket 


The American Pocket Knife 
Manufacturers Association in a 
meeting held June 6 in New 
York City, resolved to devote 
their production of pocket knives 
for no less than the next four 
months to the Armed Forces of 
the United States. 

The critical demand for pocket 
knives by the armed forces has 
risen continually through the war 





to the point where the present 


knives of all types, including 
sailor’s one blade jack knives, 
two blade electrician’s knives and 
others of various types, but prin- 
cipaHy centered in the camp 
type four blade pocket knife so 
familiar to the hardware dealer 
and the boys of America. 


HARDWARE AGE 
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ROBERT G. PATTERSON 


whose election as a board 
member of The Lamson & 
Sessions Co., Cleveland, Ohio, 
and acting company treasurer, 
was announced in the June 7th 
issue of Harpware Ace. 








DU PONT REORGANIZES 
FINISHES DIVISION 


In preparation for post-war 
activities, J. Warren Kensman, 
general manager, E. I. du Pont 
de Nemours & Co., Wilmington 
98, Del., has announced a par- 
tial reorganization of the Fin- 
ishes division. E. S. Nickerson, 
assistant manager of the Fabrics 
division, is now assistant gen- 
eral manager of that department; 
Dr. H. H. Hopkins, director, 








Philadelphia, Pa., laboratory, is 
now manager of the finishes di- 
vision, and Matt Denning, di- | 
rector of sales of the Finishes | 
division, is assistant manager of 
that division. The three men 
whom they succeed are making | 
plans to retire from the company 
at various times during the next 
year, but will remain to assist 
their successors in preparation 
for future activities of the de- 
partment. They are: J. J. Moos- 
mann, succeeded by Mr. Nicker- 
son; E. M. Flaherty, succeeded 
by Dr. Hopkins, and W. M. 
Zintl, succeeded by Mr. Denning. 
The five research laboratories of 
the department are being consti- 
tuted into a chemical division. 


SOUTH AMERICAN FIRMS 
WANT VU. S. LINES 
Sr. Miguel Antonio Aoun, Cia 
Amma Sucs de Miguel & Eduardo 
Aoun, Caracas, Venezuela, is 
interested in purchasing a com- 


) facturers of hardware ond con- 


struction material communicate 


with two other South American | been with the company since 
to represent | 


concerns, seeking 
American concerns in their coun- 
tries. These concerns are: O. L. 
Ferrer Vale, Maracaibo, Venez- 


| uela, Apartado 135 and Octavio 


Uribe J., Medellin, Colombia. 
MAY CO. FORMS 
PACIFIC COAST DIV. 


George S. May Co., 2600 N. 
Shore Ave., Chicago, Il., has an- 
nounced the establishment of a 
Pacific coast division. Under this 
set-up, the states of Washington, 
Idaho, Wyoming, California, 
Nevada, Utah, Arizona, western 
Colorado, New Mexico, and 


British Columbia will comprise | 


the new division, headquarters 
being in the Russ Bldg., San 
Francisco, Cal. Harold J. Mc- 
Elhinny, formerly director of the 
regional survey department is 
manager of the division. With 
the Pacific division, the. company 
now consists of three major 
units, including the eastern di- 
vision, and the western division. 





POST-WAR MENGEL CO. 
FURNITURE PROGRAM 
HEADED BY GREEN 


Warren T. Green, vice-presi- 
dent, in charge of The Mengel 
Co’s., Louisville, Ky., furniture 
division, will direct the post-war 
furniture program. This com- 
pany, makers of plywood, ship- 
ping containers, kitchen cabinets, 
ete., recently disclosed its inten- 
tion to enter the furniture mar- 
ket with a nationally advertised 





line as soon as military condi- } 


tions permit. Mr. Green has 





1908. He became a director in | 
1929, in 1937 was named general | 
manager of the fabricating di- 
vision, and in 1939, vice-president | 
in charge of wood products man- 
ufacture. Erskine H. Courtenay, | 
director of the division’s sales ac- | 
tivities, has served the company 
16 years, the last nine as sales 
manager of the fabricating di- 
vision. 


—_———_ 


NORTHWEST HDWE. GOLF 
TOURNAMENT, DINNER— 
SOCIAL PROGRAM 


The Northwest Hardware Club, 
Minneapolis 4, Minn., recently 
held a golf tournament, followed 
by a dinner and social program 
at the Country Club in Minne- 
apolis. Gordon Leitz, Leitz Hard- 
ware & Paint Co., Minneapolis, 
Minn., won the low gross award, 
with Art Barnsley, Western Car- 
tridge Co., taking second honors; 
Phil Russell, American Fork & 
Hoe Co., third low gross, with 
Glen Hoover, National Mfg. Co., 
and H. Jamieson, Jones & Laugh- 
lin Steel, tying for fourth place. 
S. P. Duffy and Frank Feyder, 
both Hall Hardware Co., dealer- 
owned wholesaler, Minneapolis, 
Minn., tied for first place in the 
blind bogey, followed by Archie 
Black, manufacturers’ represen- 
tative. The awards ranged from 
golf balls to head gear. W. H. 
March, The Yale & Towne Mfg. 
Co., chairman of the member- 
ship committee, stated that the 
club’s membership is now 106, 














plete line of hardware and is now 
in New York City, for that pur- 
pose. Mr. Aoun can be addressed 
c/o Universal Transcontinental | 
Corp., 40 Rector St., New York 
City, a division of the United | 
States Freight Co. 

The Universal Transcontinental 
Corp. has also asked that manu- | 
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CROSLEY OFFICIALS AND SALES HEADS DISCUSS 
POSTWAR PLANS: R. C. Cosgrove, vice-president and gen- 
eral manager, manufacturing division, The Crosley Corp., 
Cincinnati, Ohio, said the company is ready to reconvert part 
of its manufacturing operations to the production of civilian 
goods, as rapidly as government regulations will permit, at a 
regional sales and merchandising managers’ three-day “Post 


V-E Day” conference in Cincinnati. He disclosed that the 
Cincinnati plants will be devoted to radio receiver production, 
while Crosley Shelvador refrigerators will be made in Rich- 
mond, Ind., now engaged in turning out turrets for Martin PBY 
bombers. He continued stating that cut-backs and termi- 
nation of some contracts will result in the decrease of the 
company’s war production, until it is down to about $5,500,- 
000 in December, 1945. He revealed plans for the expansion 
of the manufacturing facilities in Richmond, Ind., and said 





that the peace-time objective of the company’s sales depart- 
ment is 10 per cent of the nation’s radio and refrigerator 
industries’ business. 


. oR a Fao 
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PHILIP WALTHER 


whose appointment as New En: 
gland and eastern New York 
state representative for the Cor- 
bin Cabinet Lock Co., New 
Britain, Conn., was announced 
in the June 7th issue of Harp- 
ware ACE. 








CIVILIAN UTENSILS 

THIS SUMMER, SAYS 

ALUMINUM COOKING 
UTENSIL CO. 

The Aluminum Cooking Uten- 
sil Co., New Kensington, Pa., ex- 
pects to resume manufacture of 
utensils for the civilian market 
this summer according to a re- 


cent statement from Robert L., 
Initial production will , 


Becker. 
be concentrated on’ the Wear- 
Ever pressure cooker, and best 
selling staple items. He stated 
that shipments to dealers will be 
allotted on the same basis that 
was used after all civilian pro- 
duction was halted in 1941. 





GILMOUR DIRECTOR 
U. S. PLYWOOD CORP. 


Lloyd S. Gilmour, partner in 
the New York Stock Exchange 
firm, Eastman, Dillon & Co., has 
recently been elected a director 
of U. S. Plywood Corp., 55 W. 
44th St., New York City 18. Ed- 
ward J. Maroney, sales manager, 
has been re-elected a director 
after a leave of absence during 
which he served as a lieutenant 
in the U. S. Navy. 





FERRY CAP NAMES 
TWO REPRESENTATIVES 


The Ferry Cap & Set Screw 
Co., Cleveland, Ohio, recently ap- 
pointed Emery B. Hatch, manu- 
facturers’ agent, 338 W. Emerson 
St., Melrose, Mass., as representa- 
tive for the New England states. 
Also Edward C. Swan Co., manu- 
facturers’ agent, 232 Dahlia St., 
Denver, Cols, for Colorado, 
Idaho, Montana, New Mexico, 
Utah and Wyoming. 
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SWING-A-WAY CAN OPENERS 
HAVE PROVEN VITAL | 4 
0 TIN SALVAGE 


Area by area and state by state, where- 
ever the most SWING-A-WAY can open- 
ers have been shipped, those regions are 
leading the nation’s tin salvage drive. This 
is not an accident . . . it’s a proven fact. 
A wall bracket can opener is the only 
kind that the housewife can use quickly 
and efficiently to properly prepare a tin 
can for salvage. 

Urge every person to whom you sell a 
SWING-A-WAY or any wall bracket can 
opener to use it in salvaging urgently- 
needed tin cans, which are 1% tin, 99% 
steel—100% vital war material. 



























The demand for 


ROYAL Crystal 


| glass-top fuses 






















is still greater 


SWING: . Y | than the supply, 
Geared can OPENER but we're doing 


_ SWING-A-WAY STEEL PRODUCTS CO. + Merchandise Mart + Chicago, Illineis | our best to 






















| 
" | catch up. 
Please 


continue to ask 





your wholesaler 






in 
ge 
nas 
tor 
























The urgent need to protect harvested feed grasses and farm t 
equipment has never been more keenly felt. Fultex water- | 
proofed tarpaulins and covers are proving their value daily. . ' 
We also manufacture BACK BANDS, COTTON TWINE, 
TRUCK COVERS, TENTS AND OTHER CANVAS ITEMS, 
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AUBURN RUBBER CORP. EARNS “E” AWARD: The Army-Navy “E” pennant signify-" 
ing excellence in the production of war materiel was recently presented to the Auburn 
Rubber Corp., Auburn, Ind., at the Court Theater, in that city. Fabrication of gaskets 
for use on fuel containers, or “blitz cans’, and production of rubber soles, rubber half 
soles and rubber soling sheets for soldiers’ footwear won the company the award. Col. Frank 
F. Taylor, Jr., director of procurement, Jeffersonville Quartermaster Depot, Jefferson- 
ville, Ind., presented the pennant to A. L. Murray, president of the company. Vice-presi- 
dent David M. Sellew accepted the burgee for the company and its employees. Lt. Commdr. 


Neil W. French, CEC, USNR, gave the 


employees. 


“E” lapel pins to representatives of the company's 
Sgt. Charles Jensen, who is convalescing at Billings Hospital from wounds 


received in the Battle of the Bulge, assisted Lt. Commdr. French in the pin presentation. 
Paul S. Perry, president, Perry-Brown, Inc., Cincinnati, Ohio, was chairman of the cere- 
mony. Left to right: Col. Taylor, Jr., and A. L. Murray, president of the company. 








EUREKA VACUUM AND 
WILLIAMS OIL-O- 
MATIC MERGED 


The stockholders of the Eurcka 
Vacuum Cleaner Co., Detroit, 
Mich., and of the Williams Oil- 
O-Matic Heating Corp., Bloom- 
ington, Ill, voted approval re- 
cently to the proposed merger of 
Williams into the vacuum cleaner 
company. This action merges 
both of the manufacturing con- 
cerns into a single corporation 
which will operate as two divi- 
sions of the Eureka Vacuum 
Cleaner Co. H. W. Burritt, who | 
has been president of Eureka 
since 1939, will continue with 
the enlarged company in the 
same capacity. George T. Stevens | 
will continue as a vice-president, 
and will be manager of the | 
Eureka division, and William A. 
Matheson, president of Williams, | 
will now be a vice-president of 
Eureka, and ma@fiager in charge 
of the Williams division. 

As soon as war conditions. per- 
mit, production of home cléan- 
ing units; cordless electric irons, 
electri¢ ‘garbage disposers, il 
burner units and air condition- 
ing equipment will start in the 
company’s Detroit and Bloom: | 
ington glants. The Eureka Vac- | 
uum Cleaner Co., was established 
in 1910 and since the war has 
been making high precision elec- 
tric control motors for planes, 
signal guns and dischargers, etc. 
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| vice-presidents of the company 


Co. 
oil 


Oil-O-Matic 
produced 


The Williams 
before the war 
burners, specializing in the low- 
pressure types. During the past 


three years, however, the com- 
pany has been devoting its pro- 
duction 100 per cent to the | 
manufacture of high-precision | 


products for the air forces. 
—- 
GREGG, VICE-PRES. 
FLINTKOTE COMPANY 


Clifton W. Gregg, treasurer | 
and director, and George K. Me- | 
Kenzie, secretary, Flintkote Co., , 
New York City, have been elected 


recently. The company has ac- 
quired the Tile-Tex Co., Chicago 
Heights, Ill., maker of asphalt 
tile wall and floor products. 





CHAMBERS EASTERN 
SALES REP. FOR DAZEY 


The Dazey Corp., Warne & 
Carter Ave., St. Louis, Mo., 
makérs of can openers, fruit 


juicers and other kitchen aids, 





has recently named Oliver F. 
Chambers Eastern sales _repre- 
sentative. He formerly was with | 
Western Electrie Co., Kearney, | 
N. J., expediting air-borne radio 
equipment, and before joining 
Dazey Corp., was connected with 
Butler Bros., New York City, in 
charge of promoting specialty 
merchandise “ales through de- 
partment stores, etc. His offices 
will be in New York City. 





KEEN ADVANCED BY 
NATIONAL ENAMELING 


Frank Keen, who.-has traveled 


| the Texas territory for the Na- | 
Stamping | 


tional Enameling & 
Co., 270 N. 12th St., Milwaukee 
1, Wis., for the past 32 years, 
was recently named assistant to 
the district sales manager of the 
Granite City, Ill., sales office. 





| 40th St., 


CORNING GLASS PLANS 
PLANT IN CANADA 


The Corning Glass Works, 
Corning, N. Y., recently an- 
nounced the completion of nego- 
tiations for the purchase of a 
plant at Leaside, Ontario, Can- 
ada, for the manufacture of a 
complete line of glass baking 
ware. Glen W. Cole, president, 
explained that operations would 
be extended as rapidly as pos- 
sible to cover the manufacture of 
other types of glassware. Before 
the company had supplied Can- 
ada with these products, as well 
as cooking ware from its Ameri- 
ean plants. The operations of 
the new plant will be handled 
through a wholly owned sub- 
sidiary to be established for that 
purpose and the production of 
baking ware is not expected un- 
til the spring of °46. 


pe Seon ree er 





AMERICAN STOVE 
HOLDS THREE DAY 
MEETING IN CLEVELAND 


To coordinate and advance 
plans that have been laid and 
activities that have already been 7 
started in its postwar program, 
the American Stove Co., 1825 E. 
Cleveland, Ohio, re- 
cently held a three-day meeting 
of its sales committee in Cleve- 
land. Potential sales for the 
Magic Chef ranges, in both city 
gas and L-P gas fields, were out- 
lined, and production schedules 
set up to meet the requirements 
of dealers and utilities: The sales 
and service training department, 
organized recently, announced 
plans for training the company’s 
present and new salesmen. 


Poy 











May 24 


ond vice-president. 


Mfg. 


that capacity. 


| OFFICERS AND RETIRING OFFICERS OF HARDWARE 
| BOOSTERS, INC., new officers having been elected at the 
meeting at the Midston House, Madison Ave. and 
38th St., New York City. Left to right, front row: Harry J. 
Schmitt, H. Blumberg & Sons, Inc., secretary and treasurer; 
Willard H. Kemp, The Yale & Towne Mfg. Co., first vice- 
president; A. C. Flamman, Hughes, Flamman & Simpson, 
president, and Ernest W. Law, Abrasive Products, Inc., sec- 
Rear row: T. J. Crofton, H. B. Sherman 
Co., retiring president, and Kenneth A. Heale, HARD- 
WARE AGE, who retired as secretary after eight years in 
Mr. Schmitt has been treasurer since 1940. 
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..- for rapid turnover 


QuIXOL serves as a shellac 


thinner, brush cleaner, 
stove and torch fuel, and house- 
hold cleaner. It has important 
industrial uses, such as cleaning 
and drying fine metal parts, and 


many others. 
is a quick seller. It is 


Qurxo1 backed by a program 


of national consumer advertising. 
Dealer helps are available. 







In handy pint, 
quart, or gallon 
containers .. . for 
rapid turnover. 


Ask your jobber 


about QurxoL 


ypecrallies Miviston 
(OMMERCIAL SOLVENTS 
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CROSS 
Sterilized 





W.W.CROSS & CO. INC. 
East Jaffrey. N.H. 
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BUY , _.NOW 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


OFFICER'S 
BAG 


No. 83. Officer's 
bag for service men 
or civilians. Made 
of heavy army duck 
with leather fit- 
tings. Built to take 
the hard knocks of 
all traveling. Folds 
up into compact 
bag that conserves 
space. 
























BABY SWING 


No. 96. They will be in big de- 
mand this spring and summer. 
Cash in on this item. Made from 
heavy washable Khaki Duck ma- 
terial, reinforced for long and hard 
wear. In ordering specify No. 96. 


|| FOLDING AUTOMOBILE 
| BABY SEAT 


No. 104. A sturdily made 




















steel frame with strap 
hangers to fasten on auto 
seat lean back. High qual- 
ity fabrics used for seat 
part. Fully assembled. 
Packed in bulk, 


SPRADLING'S 
ST. LOUIS, MO. 





Inc. 











(ht SOLDERS 


YOUR RETAIL 
FRIENDSHIPS! 





That’s no mere pun, either—it’s as | 


true as the true quality of Lenk 
soldering equipment 
and products—pre- 
ferred for their de- 
pendability. 


Lenk SOLDER 
pS 10) 


RETAIL AND INDUS- 
TRIAL PACKAGINGS 


ELECTRIC SOLDER- 
ING IRONS 


ALCOHOL AND GAS- 
OLINE BLOTORCHEtL 


WIRE, BAR AND CORS: 
SOLDERS 


ALUMINUM SOLDEP* 
FLUXLESS 


zx 


Tue MANUFACTURING CO. B : 
NEWTON LOWER Fats 62 MASS Sard P hg 
nn eee een een oday for 
Details! 


ADORESS. POST OFFICE BOXER H 
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“RED END” RULES 





SAGINAW, MICHIGAN Now York City 


TAPES - RULES . PRECISION TOOLS 








* 
WORK GLOVES 
ARE 
WAR GLOVES 
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Order through your distrib- 
utor, if he cannot supply you 
write us direct. 


RUSTICIDE PRO 
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twenty years. 
imitated numerous times but 
never duplicated. 


is an 
cleaner . 
move stains on sinks, toilet 
bowls and other vitreous 
enamels. 






























* Hardware dealers are re- 
ceiving an ever increasing 
demand for a good rust re- 
mover. And RUST-I-CIDE is 
meeting the demand. 


RUST-I-CIDE is the best rust 
remover on the market. h 
has been sold for over 


It has been 


RUST-I-CIDE removes rust in 


matter of minutes .. . it 
excellent chromium 
.. it is used to re- 


RUST-I-CIDE is inexpensive 


—it retails for 2Se for 
4 oz. bottle; 45c—8 oz. 
bottle; 75c—16 oz. bottle; 
$1.20—quart; $3.60—gal- 
lon — with bettee-than- 
average profit for you. 
Order a supply today. 


EXCELLENT 
CHROMIUM 
\ CLEANER 






DUCTS CO. 


CLEVELAND 14, OHIO 


CROSLEY AUTHORIZES 
DISTRIBUTORS-REPAIR 
SEALED-IN UNITS 


In order to expedite service 
to its customers, and to lessen the 
burden on the nation’s transpor- 
tation facilities, The Crosley 
Corp., Cincinnati, Ohio, has au- 
thorized many of its distributors 
to repair, in their service depart- 
ments, Crosley sealed-in unit re- 
frigerating systems, in Crosley 
Shelvador refriegrators, which 
formerly were sent to. company 
headquarters for repair. To ex- 
tend the plan throughout the 
country, Crosley service mana- 
gers were given a complete 
course of instruction, so that 
each installation of hand made 
parts, and equipment would be 





installed uniformly. Also re- 
gional service managers con- 
ducted training classes for dis- 
tributors’ servicemen. 





ECUADOR FIRM SEEKS 
CATALOGS, PRICES ON 
AMERICAN LINES 


Catalogs, price lists and com- 
plete information on American 
made hardware, agricultural im- 
plements, electrical material and 
sanitary ware are desired by 
Herederos de Jaime A. Cobo, 
Casilla No: 7, Ambato, Ecuador. 
References offered by the con- 
cern are: National City Bank of 
New York, 55 Wall St., and the 
National Bank of Boston, 28 
State St., Boston, Mass. 





SEATTLE POT & 
KETTLE MARKS 19TH 
YEAR AT PARTY 


The Seattle Pot & Kettle Club 
recently celebrated its 19th birth- 
day with appropriate ceremonies 
at the Gowman Hotel, Seattle, 

Wash., in the Venetian room, 
with a record attendance of regu- 
lar members plus many out-of- 
town guests who enjoyed the pro- 


S2Ae% 


ae ae” 8 
with 19 candles. 
charter 

Gilbert Spelger, Louis Hellenthal, 
Bill Kenner, Ben Bryant, Fred 
Neiman, James P. Cummings, 
Harry Gleason; George: Goddard 
and Sydney Sykes, henceforth to 
be called the “Nine Old Men.” 





VICTORY LEGION 
AIDS $1000 WAR 
BOND SALES 


The Victory Legion program, 
organized to stimulate the sales 
of $1000 E bonds, invites as 
members all individuals who pur- 
chase one or more $1000- bonds, 
or who sell 10 such bonds during 
the 7th War Loan. William E. 
Cotter, chairman of the N. Y. 
County War Finance Committee, 
said that a huge membership is 
expected from business executives 
and professional men and wo- 
men in New York City. The 
name, residence address, and, if 
in business, the firm connection 
of every one who qualifies to join 
may be mailed to: Victory Legion 
Committee, C. & L. Division of 
the War Finance Committee, 165 
W. 46th St., New York City 19. 
Plans are under way for expand- 
ing the Legion into a national 
organization. 





REXFORD CENTRAL DIV. 
MGR. APEX ROTAREX 


Charles W. Rexford has re- 
cently been appointed central 
division sales manager, Apex 
Rotarex Corp., 1070 E. 152nd 
St., Cleveland 10, Ohio. Mr. Rex- 
ford will supervise the sales of 
Apex washers, ironers and vac- 
uum cleaners: in eight central 
states, including Ohio, Pennsyl- 
vania, Indiana, Kentacky, Michi- 
gan, West Virginia, western New 
York and southern Mlinois. He 
had spent 13 years with The 
Halle Bros. Co., Cleveland, be- 
fore joining Apex in 1942, and 
recently was assistant director of 





gram and the large birthday cake 






















purchases. 








Patent Office to Release Lists 
Of Patents Available Under License 


The United States Patent Of- 
fice, Department of Commerce, 
Washington, D; C., on June 1 
started a new service to industry 
and inventors to bring to the 
attention of the nation patented 
inventions whose owners are will- 
ing to grant manufacturing li- 
censes on reasonable terms. The 
Patent Office Chief Clerk J. A. 
Brearly says that, “It is hoped 
that such information will lead 
to greater employment opportuni- 
ties in the reconversion period, 
as well as permit industry to be- 





come acquainted with what is 
being done in various fields.” 

To accomplish this purpose, a 
Register of Patents Available for 
Licensing is now being estab- 
lished and will be maintained 
in the United States Patent 
Office. Patents recorded on this 
register will be available to the 
public for inspection in Wash- 
ington, D. C. Lists of such 
patents will be published in the 
Official Gazette of the Patent 
Office. 
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members were present: 
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idard WILLIAM F. GIRARD 
th to William Francis Girard, 83, 


siast, he celebrated his 
birthday by swimming a mile at | 


shi- 





buyer and manager of the build- 
ers’ hardware department of 
Richards & Conover Hardware 





WILLIAM F. GIRARD 


Co., wholesalers, Kansas City, 
Mo., for 37 years until his retire- 
ment in 1941, died recently. He 
entered the hardware business at 
14 as a chore boy for the Francis 
Hardware Co., Hartford, Conn., 
later becoming a buyer and 
finally a partner in the business 
while still in his 20’s. Deciding 
to go west, he sold his Hartford 
business and went to the Dakotas, 
where he stayed for a very short 
time, moving on to Detroit, Mich., 
as a buyer for the Fletcher Hard- 
ware Co. A swimming enthu- 


health failed. 
became a handball enthusiast. 
His survivors include Mrs, 
Girard, and two daughters. 


HARRY E. VIETH 
Harry E. Vieth, 


Sons, hardware dealers, Oakland, 
Iowa, for 40 years, passed away 
| recently. He was always active 
|in community and state affairs, 
| and was a past president of the 
| Iowa Retail Hardware Associa- 
tion. 





PFC. CHARLES ELLIOTT 


Pfc. Charles E. Elliott, 23, 
| formerly associated with Shelby 
Hardware Co., Charleston, Mo., 
before entering the service in 
Jan., 1943, was killed in action 
in Germany, April 24th. He was 
serving the 29th division of the 
Ninth Army, and went overseas 
in May, 1943. He is survived by 
his parents, a brother and five 
sisters. 


BURLEY E. FRENCH 


Burley E. French, 89, formerly 
partner in the Race & French 
Hardware Co., Lindsay, Cal., 
passed away recently in Santa 
Monica. He is survived by a 
son, four grandchildren, and six 
great grandchildren. 











GENERAL MOTORS 
ISSUES STATEMENT 
ON RECONVERSION 


E. R. Godfrey, general mana- 
ger, Frigidaire division, General 
Motors Corp., Dayton 1, Ohio, 
has announced the termination 
of the .50 caliber machime gun 
contract on May 15th. The pres- 
ent plans call for the division to 
complete its machine gun manu- 
facture by July 31, which allows 
it to taper off gradually. The 
company’s employees will he af- 
fected by this contract termina- 
tion, however the division will be 
able to use most of them in three 
ways. Some will be transferred 
to other war jobs, others will aid 
in reconversion, and be assigned 
to production of Frigidaire prod- 
ucts when materiel becomes 
available. Mr. Godfrey stated 
that the conservative opinion of 
the management is that some 


household refrigerator products | 
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| will be available some time this 
| fall. 

Frigidaire has been permitted 
to make a few electric ranges, 
and on May 17 received authori- 
zation to produce another limit- 
ed quantity. Though the priority 
restrictions on commercial refrig- 
eration compressors and cooling 
units have now been removed, 
for the past few months, the di- 
vision has been making a limited 
number. He concluded that 
Frigidaire’s ability to fill unrated 
orders still depends entirely upon 
availability of materiel and labor. 





WARING PRODUCTS HAS 
OFFICE IN NEW YORK 


Reeves-Ely Laboratories, Inc., 
36 W. 47th St., New York City 
19, announced that its sub- 


The Waring Products 
has established offices at 
New York 


sidiary, 
Corp., 
331 Madison Ave., 
City. 





the Kansas City Athletic Club 
pool, where he swam every Fri- | 
day, and other days until his 
Ten years ago he | 


associated 
with his father in A. C. Vieth & | 
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V-Belts 





With this single Gilmer Assortment of 35 
specially selected V-Belts, you can meet the 
requirements of a large majority of owners 
of washing machines, oil burners, power 
tools, home workshop equipment, and other 
small appliances. 

The demand for belts of this type, already 
large, is growing steadily. The Gilmer Assort- 
ment will help you to win your share of the 
profits. It makes an attractive display and, 
when placed in your window or on your 
counter, will do most of the selling for you. 


Start earning those extra profits now. Mail 
coupon below for the Gilmer No. 350 Assort- 
ment. It costs but $21.01, including selling 
accessories, and gives you a profit of $14.01. 


H. GILMER COMPANY 444/ 
Tacony, Philadelphia 35, Pa. 


Division of United States Rubber Company 


* 





L. H. GILMER COMPANY 

Tacony, Philadelphia 35, Pa. 

Send me the complete Gilmer "Eye-Ful’’ Tower Assortment, No. 350, 
as follows: 

1—35 assorted V-Belts for household appliances. 

2—Gilmer Handimeter (patented) wd quick meosuring of belts. 
3—Display stand, sign, inventory for: 

4—Gilmer Belt Catalog, ‘‘Americo's Belt Bible.” 

Bill me $21.01 through your nearest jobber. 
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L-236, SCHED. 1 REVOCATION KILLS 
SIMPLIFICATION RESTRICTIONS ON 


BUILDERS’ FINISHING HARDWARE | 


However availability of materials and manpower will 
determine extent to which builders’ finishing hard- 
ware, cabinet locks and padlocks may be produced. 
Other applicable WPB orders affecting manufacture 
and distribution remain in force. Materials outlook 


is somewhat brighter. 


(Washington Bureau 

of HARDWARE AGE) 
Revoking Schedule 1 of the 
hardware simplification order 
L-236, WPB on June 2 removed | 
restrictions on the manufacture 
of builders’ finishing hardware, | 
cabinet locks and padlocks. How- | 
ever, all other applicable WPB | 
orders and regulations affecting 
manufacture and distribution re- 
main in force, WPB pointed out. | 


Manufacture of the items covered 


by the schedule was limited to | 
types, sizes and styles specified. | 


in WPB Schedule 1 to L-236. | 

The extent to which producers 
may manufacture the products on 
which restrictions have been re- 
moved depends upon the avail- 
ability of materials and man. | 
power. The outlook for mate- | 
rial, however, has brightened con- 
siderably since V-E day. WPB 
open ended brass supplies on 
May 28 and steel supplies will be 
open ended on July 1. Mean- 
while, Lincoln Gordon, program 
vice chairman and chairman of 


| Items affected are those listed | the WPB Requirements Commit- 


tee has stated that in addition to 
steel allotted to essential produc- 
tion for the third quarter, there 
will be approximately 500,000 
tons of “free” steel available to 
industry during that period. This 
is steel which can be purchased 
on open market without priori- 
ties. Moreover, Mr. Gorden said, 
it is also expected that the cut- 
backs in military requirements 
will make available to industry 
excess and surplus steel in sub- 
stantial quantity which will sup- 





plement the half million tons of 
third quarter free steel. 

Third quarter allotments of 
steel for domestic non-military 
end uses are 330,000 tons greater 
than similar allocations made for 
the first quarter of 1945—the last 
full quarter of the two-front war. 
It includes increases for farm 
machinery, oil country goods, 
trucks, buses, builders’ hardware, 
railroad passenger cars, construc- 
tion components such as plumb- 
ing and heating equipments. 

The only two civilian items not 
previously allotted steel, but 
which received guaranteed allot- 
ments from the Requirements 
Committee for the third quarter 
were refrigerators and washing 
machines. Mr. Gordon said that 
the reserve stocks of these two 
items have fallen to such low 
limits that immediate production 
of limited quantities is mneces- 
sary to fill the essential needs of 
hospitals, bloodbanks and com- 
parable activities and to relieve 
exceptional cases of hardship. 
Programmed production of 350,- 
000 washing machines and 265,- 
000 refrigerators for the third 
quarter was authorized. 








$5000 Or Higher Valuation 
On Property Required for 
“Surplus Reporter” Listing 


To speed up the sale of sur- 
plus war goods, the Office of | 
Surplus Property of the Depart- 
ment of Commerce has modified | 
its sales procedures and given its 
11 regional offices greater lati- | 
tude in their operations. 

Formerly it was required that 
property with a total acquisition | 
cost of $1,000 be listed in the | 
Surplus Reporter, but effective | 
immediately such listing is neces- | 
sary only in the case of items of | 
a significant amount. This means | 
that property having a value of | 
$5,000 or less and which can be 
absorbed in the regional market 
will not be advertised in the Sur- 
plus Reporter but will be offered | 
by special listings as soon as it 
is ready for sale. Regional di. | 
recters heye been told they | 


12g 


| 26 


4 


should regard the highest bid of- 
fered’ as the market value of the 
property. 

A. U. 





Fox, director of the 


Office of Surplus Property of the 


Department of Commerce, urged 
the field men to take prompt and 
bold action to dispose of every 
salable item of surplus in stock. 


Mr. Fox said, in part: “With the | 


arrival of V-E Day, we are faced 
with many immediate problems. 
Declarations can be expected to 
increase regularly and rapidly to 
the point where we will have tre- 
mendous inventories on hand un- 
less prompt steps are taken to 
meet the situation. At the same 


time we can expect the current 
favorable market to disappear, 
gradually in some cases and rap- 
idly in others, as soon as pro- 


| ducers and manufacturers who 


have had substantial cutbacks are 
in a position to commence pro- 
duction on a peace-time basis. 
The need for an overall review of 
the selling job in your region is 
clear. . . . Every important item 
in stock which is not frozen must 
be placed upon the market at the 
earliest possible moment.” 








_WPB Gives Nod to Enamelware, But Says 


Civilian Increases Not Big This Year 


With the revocation of Limita- | 
tion Order L-30-b, reported May 
by WPB, manufacture of 
enamelware beyond present 
levels will be dependent only on 
avajlability of materials, facili- 
ties and manpower. However, 
this will not result in an ap- 
preciable increase for civilians 
this year, WPB officials predicted, 
because of shortages of certain 
materials and manpower. 





Until July 1, when the con- 
trolled materials plan is to be 
open-ended, manufacturers who 
wish to use igon and steel to in- 
crease production of items form- 
erly controlled by L-30-b will 
be dependent upon materials 
available from idle and excess 
stocks. Meanwhile, they may 
place orders with the mills for 
delivery after July 1. These or- 
ders may then be filled, but only 





to the-extent that they do not 
interfere with deliveries of au- 
thorized CMP allotments. 





PARAFFIN. WAX 
NOW ALLOCATED 
UNDER M-300 

To assure meeting military re- 
quirements for paraffin wax WPB 
has placed crude scale and re- 
fined paraffin wax under the allo- 
cation control of Schedule 108 of 
Order M-300, by WPB as of 
June 1. 
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WHEN YOU THINK OF "HOME CANNING"—THINK ALSO OF "HOME BOTTLING” 


THE REDHEAD 


* TRADE-MARK REG. U. S. PAT. OFF. 


IS A HOUSEHOLD CONVENIENCE AND EVERYDAY NECESSITY 


The REDHEAD is the only convenient and positive “corker™ that seals, un-seals 
and re-seals by hand. It fits all bottles, in all shapes and sizes that have been 
sealed with the standard “crown cap". This is the crimped bottle cap in gen- 
eral use on some more than forty billion bottles annually. 

It is easily applied and quickly removed . . . prevents waste ... is easily cleaned . . . cannot leak .. . 
bottles may be laid lengthwise in the refrigerator . .. and is reused over and over again. It pays 
for itself many times in the savings. 


THE WORLD'S 
LEADING 
BOTTLE 
RESEALER 


Outsells all 
others combined 
Millions are sold 
every year 

A steady repeat 
item 





TO SEAL 


Push down top (A) until 
= fingers of cap protrude. 
Snap fingers over rim of 
bottle. Then pull ring 
(B) all the way down. 


‘ 
‘ 
~ 
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STOCK No. 30 


DISPLAY EASEL CARD ATTRACTIVELY PRINTED IN 3 COLORS, SIZE 10'/2''x13'/," 





Now that every ounce of everything counts, the housewife must overcome throw-away waste, This occurs whenever “outside air can get at 
the contents of a bottle that has been opened and poorly re-sealed. This applies to foods, household chemicals, health supplies, beverages, 
fruit and vegetable juices, etc.; and, is usually the last quarter of the contents. When the REDHEAD is used outside air is hermetically 
locked out and the quality and quantity is locked within the bottle. The whole cause of throw-away waste is overcome. There is no loss of 
values, drying out; and no oxidation nor contamination. The contents of the bottle stay fresh and bright. The holdover is sofe for future 
use. The tang and flavor of carbonated beverages is lost quickly unless you have a positive re-sealer to close the bottle. 


The REDHEAD prevents losses by evaporation of all manner of bottled items . . . flavoring extracts, aromatic spirits, spices, vinegars, 
lcohol ia, horse-radish, food sauces, oils, emulsions and paints. It is vitally important that all such should be conserved. 


IDEAL FOR HOME BOTTLING .. . NO CAPPING DEVICE IS NEEDED . .. CAPS ARE REUSABLE 








Distributed through your jobber 


THE ELLWOOD COMPANY - 709 S. CICERO AVE. - CHICAGO 44, ILL. 
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P.R.'19 Amendments for Farm Supplies 
Now Extendible Right to Manufacturer 


Revise AA-2 Rating List Under Order 


Dealer may now pass on farmer's priority to sup- 
plier in full amount, but for same type of supplies. 


Farmers were given an AA-2) tee for purchase of an item cost- 


extendible preference rating for 
obtaining necessary farm produc- 
tion supplies by the Office of 
Civilian Requirements, June 5, 
through the issuance by WPB of 
amended Priorities Regulation 19 
(farm supplies). This action 
places farmers on the same level 
of preference in buying as other 
war supparting industries. Be- 
fore this amendment farmers had 
an AA-2X or AA-3 priority, ex- 
tendible only to the wholesale 
level. 

Other changes made by the 
amendment are: 

1. Revision of the list of items 
to which the AA-2 rating can 
now be applied; and addition of 
other essential items; 

2. Change in the certificate 
used by farmers, eliminating 
necesity for approval of county 
farm rationing committees of 
purchases in excess of $50. 

3. Elimination of the “basket- 
ing” provision for permitting a 
dealer to apply all farmers’ ap- 
plications toward the purchase of 
any selection of items he might 
choose. 

Before PR-19 was amended, 
the farmer had a preference rat- 
ing that his retailer could extend 
on the wholesaler, but there the 
chain was broken, for the whole- 
saler had no preference rating 
that he could use in placing or- 
ders with his supplier, the manu- 
facturer. The wholesaler had to 
use a variety of procedures to ob- 
tain his supplies. Now, on orders 
backed by certified orders from 
farmers and retailers supplying 
farmers, the wholesalers have an 
AA-2 rating that he can use in 
obtaining his supplies. 

The list of items to which the 
AA-2 rating can now be applied 
has been shortened considerably 
through consolidation of many 
of the items into groups. 

The list has also been divided 
into two parts. List I contains 
items that of themselves are not 
controlled materials; List II con- 
tains 21 items that are controlled 
materials. 

On the certificate that the 
farmer must use when he needs 
a priority he must now list the 
items to be purchased. However, 
no longer is it necessary for a 
fatmer to have approval by the 
County Farm Rationing Commit- 
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ing more than $50. The farmer 
can use the certificate to buy up 
$50 worth of any item at any one 
time. However, if the item is a 
single unit costing more than 
$50, he may use the certificate to 
buy one unit. 

* For those items on List II, the 
farmer uses the same certificate. 
However, the dealer cannot use 
the AA-2 for replenishing his 
stocks, but must get replacements 
by the procedure set up in Order 
M-21-b-3. 

Elimination of the “basketing” 
provision is a further insurance 
that shelves of stores where farm- 
ers buy will be stocked with 
needed farm supply items. Be- 
fore the amending of the regula- 
tion, a dealer was permitted to 
extend farmers certified orders at 
the rate of 75 cents for every 
dollar. For example, if a dealer 
had farmers’ certificates totaling 
$1,000, he could extend the farm- 
ers preference in obtaining sup- 
plies in the amount of $750. 

Now the dealer may pass on 


the farmer’s priority to his sup- | 


plier in the full amount, but he 
must get the same kinds and 
quantities of supplies as have 
been bought or ordered from him 
by farmers with the use of farm- 
ers’ certificates. Use of AA-2 or- 
ders is effective immediately by 
farmers, dealers, wholesalers and 
manufacturers. . 

Farmers’ certificates in the 
hands of dealers as of June 2, 
1945, will be canceled as of Aug. 
2, 1945. Until that date, they 
can be used as in the past. 

The amended order states the 
procedure to be followed in case 
of emergency as follows: “In 
emergencies, where a farmer 
needs a special priority to get re- 
pairs or supplies to fix something 
that is broken down, or about to 
break down, he can tell this to 
the nearest WPB field office by 
letter, telegram, telephone or 


personal visit. If the need is 
really urgent, and the repair or 
supply item is of a kind that 
WPB can give a priority for, the 





field office may give the farmer a 
priority up to AA-l, and will tell 
him how to use it.” 

The amended order also re- 
states the provision that “in case 
of urgent need the War Produc- 
tion Board may tel] manufactur- 
ers of farm supplies to make part 
of their production available only 
to suppliers and direct-buying 
dealers who show that they serve 
the farm trade.” 

The revised lists of items to 
which the AA-2 can be applied 
are: 

List I 

Axes; barn door hangers and 
track; baskets—galvanized 
metal; dry batteries—fence con- 
trollers and ignition; belts for 
power transmission; belt fasten- 
ers—metal, for power transmis- 
sion belts; blow torches; brooms 
—barn type and brushes—clean- 
ing (milk utensils). 

Cans—galvanized five gallon 
kerosene and gasoline; caps— 
well pipe driving; chains—farm 


including sprocket; clamps— 
cable; clevises; coils—spark; 
compressors—air (costing less 


than $200); concrete block ma- 
chines— hand operated; corn 
hooks and drivers—fence post. 

Fencing—wood slat and silo; 
flashing—metal, coated with as- 
bestos, asphalt, or bitumen; 
forks—agricultural, except har- 
poon and grapple hay forks and 
funnels. 

Grease fittings and oil cups; 
grease guns—-hand operated; 
grinders for sharpening tools 
(excluding grinders equipped 
with electric motors); grinding 
wheels; grindstones; grub hoes. 

Hand cultivators—not wheel 
type; hand sprayers—under 1 
quart; handles—wood; hardware 
—builders ; hardware—cloth; har- 
ness—including collars and pads; 
heaters—hot water, for dairy use; 
hoes; hoists—hand operated; 
hose—for dairy, irrigation and 
spraying purposes and knives— 
agricultural. 

Ladders; 
binders. 

Mattocks; mauls; measures— 
dry and liquid; mixers—concrete, 
less than 3% cubic feet batch 
capacity and motors — electric, 
fractional horsepower. 


lanterns and load 








Oilers—farm machinery; pad- 
locks; pails—galvanized; peavies 
and cant hooks; picks; pipe fit- 
tings—cast or malleable iron; 
post hole diggers—hand oper- 
ated; pruners; pulleys—hay fork 
and power transmission; pumps 
—barrel and dispensing, hand 
rotary. 

Repair parts for tools and for 
other listed items; rivets and 
rivet washers and roofing and 
siding, metal formed or coated 
with asbestos, asphalt or bitu- 
men. 

Saddles—stock; saw blades; 
scales—portable platform (cost- 
ing less than $50); scoops— 
grain and feed (not shovel); 
scrapers—barn and poultry 
house; scythe blades; scythes; 
shears—pruning and hand sheep; 
shovels and spades; sickle cones; 
snaths; sprockets; staple pullers 
—fence; stones — sharpening; 
stretchers—fence and switches— 
electric, motor control and safety. 

Tanks — water storage (not 
stock watering tanks) ; thermom- 
eters; thermostats; threading 
equipment—die, tap and die 
holders, taps and tubes, grain 
drill. 

V-Belt drives; valves and 
faucets for water systems and 
milking machines; ventilating 
equipment — agricultural and 
vises. 

Webbing — harvester; welding 
outfits—electric arc (costing less 
than $75); welding rods and 
electrodes; wheelbarrows; wiring 
materials and fixtures not includ- 
ing bars and insulated copper 
wire other than fixture wire in- 
corporated in fixtures. 

Other hand tools for farm use. 


List II 

Bars—hot rolled and cold fin- 
ished; cable—hay stacker (wire 
rope) ; fencing—woven or welded 
wire; flashing—metal, not coated 
with asbestos, asphalt or bitu- 
men; nails including horseshoe 
nails (excluding tacks, wire shoe 
nails, copper and alloy nails). 

Netting—wire; pipe—standard 
black and galvanized; pipe coup- 
lings—steel, of the type normally 
supplied om threaded pipe by 
pipe mills; posts—fence, metal; 
poultry flooring—metal; ridge 
roll; rods—reinforcing; roofing 
and siding—metal, plain sheets, 
not crimped or formed, not coat- 
ed with asbestos, asphalt, or 
bitumen; staples—fence and net- 
ting; steel shapes such as I- 
beams, channel irons, angle irons, 
flat rods, square rods, round rods, 
etc. 

Valley tin; well casing (fabri- 
cated by pipe mills); wire— 
barbed; wire—drawn; wire— 
bale ties and wire mesh-—rein- 
forcing. 
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6-IN. FLEX-O-CRYST CYLINDER 


i-soft plas s cre “ 
Tiemee Satie W he 


SELF IMME 


{ 
a 


PRESSED INTO LARGE *%” SHEET 


Linder 20.000 Ibs pressure nder 
was pressed Bris 4 


| 
b Bar: 


REGAINS ORIGINAL SIZE AND SHAPE 


itself to 
bac k 


sheet Rat he 
itself is 


the 
| ulled 


Slowly 
gether ind came 


original SI Ze Tare 


FLEX-O-CRYST IS USED IN 
THE NEW NUPLA HAMMER 


snap 


A HARD HITTING 


PLASTIC HAMMER: 


WILL NOT MAR, STING OR REBOUND! 


Here’s a new hammer unlike any other — it’s a 
wartime discovery. Hits hard effective blows 
without marring, cutting or battering. Useful 
to assemblers, tinners, plumbers, machinists and 
most skilled workmen, 3 sizes and 7 weights. 
Nupla Hammer is not affected by oil or al 
line. Will not burn or explode. Will 


not crack, chip or deform. It’s a 2 





hammer every craftsman wants. 


JOBBERS AND DEALERS WANTED 
Nupla Hammers are now available for 
shipment. Here's a real money-maker. 
Extra large commissions allowed. 
DEMONSTRATOR COUNTER-CARD 
furnished. Write or wire today! 


NEW PLASTIC CORP. 1017 N. Sycamore Ave., Les Angoles 38, € Cal. 
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Amended M-375 Further Tightens 


o . . 

Distribution, 

Conservation Order M-375, gov- 
erning production and sale of 
work gloves, was amended June 
4 to further tighten distribution 
of essential gloves, WPB has an- 
nounced. Work-glove manufac- 
turers are now required to set 
aside a higher percentage of pro- 
duction for filling rated orders— 
at least 30 per gent of output of 
leather combination gloves and 
35 per cent of the canton glove 
production (excluding hot mill 
gloves and husking gloves and 
mittens). The amendment further 
provides that the manufacturer of 
work gloves cannot refuse rated 
orders until such time as they ac- 
cept rated orders for at least 40 
per cent of the quarterly produc- 
tion of leather .combination 
gloves and 45 per cent of the 
canton flannel gloves. Manufac- 
turers failing to obtain the re- 
quired percentage of rated orders 
within a given quarter must add 





Making Work Gloves 


this deficiency to the percentages 
for the succeeding quarter. Un- 
der terms of this amendment, 
manufacturers will share the bur- 
den of rated orders to provide for 
a more even distribution of un- 
rated gloves to the civilian retail 
counter. 

Also required is that the orig- 
inal purchase order of the person 
to whom the preference rating 
was originally granted by WPB 
must be submitted to the work 
glove manufacturer. The pur- 
chase order must contain a cer- 
tificate showing serial number, 
date on which granted and calen- 
dar quarter for which authoriza- 
tion was given. The amended or- 
der also requires that persons 
applying for priority assistance 
on Form WPB-541 must furnish 
an explanation of any change in 
their requirements from those 
stated in previous applications. 








Green Light Given for Aluminamware; 
Sabject to Needs for War Contracts 


Limitation Order L-30-e, issued 
Aug. 15, 1944, to control produc- 
tion of aluminum cooking uten- 
sils, kitchenware and household 
articles, was revoked May 26, ac- 
cording to WPB. Revocation of 


production of 


the order will facilitate increased 


aluminumware 


whenever the war contracts cur- 
rently held by manufacturers are 


completed. 








WPB REVOKES MORE “L” ORDERS 


Despite revocation of numerous 


“L” orders, continuance of other 


orders will still prevent prompt resumption of production of many 


lines of civilian goods. 


ORDER ‘ 
NO. SUBJECT 
L-23-c¢ Accessories and Bright Work For 
Non-Electric Domestic Cook- 
ing and Heating Stoves 
L-157 Hand Tools Simplification 
Sched.I. Hand Shovels, Spades, Scoops, 
Telegraph Spoons, Snow 
Shovels 
Sched.II Forged Axes, Hatchets, Broad 
Axes, Adzes, Light Hammers 
Sched.IV Heavy Forged Hand Tools, in- 
cluding bars, blacksmiths’ anvil ( 
tools, mattocks, picks, mine 
blasting tools | 
Sched.V Forks, Hooks, Rakes, Hoes, Eye} 
Hoes, Hand Cultivators 
Sched. VII Wheelbarrows 
L-326 Power Driven Saw Blades 
, pees Gen metal cutting 
es 
Sched.I Solid Top Circular Saws For 
™ ' Cutting Wood , 


Wide Band Saws 


Sched. IT 
Sched. III Narrow Band Saws 


L-331 Motorcycles 
L-185 | Water Heaters 
L-316 Vitrified Clay Sewer Pipe 





ABSTRACT OF PRIORITIES 
ACTION 


Prohibited making of accessories or as- 
sembly in any stove, prohibited use o/ 
bright. work or finish, metal finish or 
trim containing copper, nickel or 
chrome in production of stoves. 


Limited production to kinds, sizes, types, 
and models specified and im cer- 
tain restrictions on use of critical 
materials. 


Simplification practices and limited pro- 
duction to blades conforming to speci- 
cations set forth, with certain exemp- 
tions. 


Controlled production, distribution. 
(Distribution continues to be controlled) 


Controlled production, including number 
of non-electric heaters (electric wate r 
heaters being produced under the order 
by direct authorization from WPB to 
individual manufacturers for specific 
quantities. Restricted use of copper, 
stainless steel, monel metal for ali 
types of water heaters. 


Simplified sizes and types. 
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Free Metal for Plumbing; Manufacturing, 
Distribution Controls Continue Effective 


Restrictions on the use of 
metal in the manufacture of 
plumbing fixtures, established by 
schedule XII of the plumbing 
and heating simplification order, 
L-42, have been removed by revo- 
cation of the schedule, WPB an- 
nounced June 2. Manufacture 
and distribution are still con- 
trolled, however, by all other ap- 
plicable WPB orders. 

Plumbing fixtures covered by 
the schedule include bath tubs, 
sinks, lavatories, drinking foun- 





tains and septic tanks. While 
the specifications for the manu- 
facture of bathtubs set up by 
schedule XII are no longer in 
effect, the production and dis- 
tribution of cast iron bathtubs is 
still controlled by direction 6 to 
order L-42, Plumbing and Heat- 
ing Division officials pointed out. 
The direction limits production 
of cast iron bathtubs to those au- 


| 





thorized by WPB and permits 
their sale only for the military 
and other specified users. 








Krag Outlines WPB Reconversion Policy 


“The United States is much 
better prepared for reconversion 
in the middle of this war than it 
was at the end of the last war in 
1918.” 

Thus spoke J. A. Krug, chair- 
man of WPB, on May 28 in out- 
lining to the board the latest re- 
port on reconversion. The tre- 
mendous demand for civilian 
goods of all descriptions, here 
and elsewhere in the world, is 


“the foundation on which 
America can build a_ strong 
transitional economy” in the 


change-over from war to peace- 
time production, Mr. Krug said. 

The chairman’s report con- 
cerned primarily WPB’s policy 
in the months ahead. The main 
objective, he said, is to clear the 
deck of existing regulations and 
production limitations so that 
“initiative, imagination and re- 
sourcefulness” will have full 
sway as in the past, even though 
“war will be the country’s main 





| 
This means, he explained, that | 
the choice of what and how to| 


produce, buy and_ sell—“after | 
positive assistance to military | 
and essential war - supporting | 


agencies” will be at the discre- 
tion of manufacturers, whole. | 
salers, retailers and consumers. | 
Predicting that we would have | 
spent approximately $120,000.- | 
000,000 in 1944 if goods had been | 
available, Mr. Krug said that “re 
conversion will, in many cases, 
not even mean the shifting of 
jobs for many workers. Of the 
51,200,000 civilian workers in 
this country at present, 44,600,- 
000 are in agriculture, railroad- 
ing, steel, retail trades and other 
jobs that will continue, regard- 
less of munitions schedules.” 
Further, he said, the war pro- 
gram in this country has now 
reached maturity.” It is the 
turning point for the undertaking 
of a partial industrial demobili- 
zation of machinery, manpower 








job,” till Japan is beaten. and materials, he added. 
1939 1944 POTENTIAL * 
: Yeor from Now 





$1!2,800,000,000 





€6,800,000,000 


“Bosed on currently estimated releases of materiols, 
monpower, ond fociities from Army-Navy progroms 
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This chart shows relative status. of durable goods . 
for 1939, 1944 and the potential a year, from now. 

To insure military production for the war PWB will 
continue to give top priority to military programs. 
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PARKER 
Small Hand Tools. 
‘are worth their 

| Wail: —Mm 












War commitments continue to control much 
of our production. Of the Parker Small Hand 
Tools which you have requested, only a few are 
again available. We wish there were more and 
that deliveries could be speeded. Every effort 


is being nade in that direction, and to offer 
you the new quality tools in greater variety 
which will bear the Parker name postwar. 


























L-6 Amended to Permit 
Making Washing Machines 


Limitation Order L-6 has been 
amended to permit resumption of 
domestic washing machine pro- 
duction, WPB said on June 7. 
Subject to WPB approval of 
manufacturers’ applications, pri- 
orities assistance will be granted 
to the extent of the third-quarter 





program for 350,000 washing ma- 
chines. Production in excess of 
the program is permitted to the 
extent that materials are available 
without priorities assistance. 
Ironers and driers are no 
longer subject to the control of 
the order, and production may be 





resumed, but no priorities as- 
sistance will be granted for the 
acquisition of materials. 

Since materials and com- 
ponents needed for production of 
domestic laundry equipment will 
be available in varying quanti- 
ties and at various times, it may 
be some time before all are in 
balance. Washers, ironers, and 
driers, therefore, are not ex- 
pected to be available to the gen- 
eral public, even of a limited 
basis, until late in 1945. 

Washers, ironers and driers not 





needed to fill rated military and 
other orders will be made avail- 
able to the general public 
through normal retail channels. 
However, if necessary, WPB may 
direct distribution of washing ma- 
chines by ‘manufacturers. Do- 
mestic laundry equipment will 
not be rationed, nor will a cer- 
tificate showing the purchaser's 
need for such equipment be re- 
quired. Production of service 
and repair parts for washing ma- 
chines is not restricted by Order 


L-6. 








Amend L-303 for Making 
Rectangular Mesh Screen 
—Tighten Distribution 


Because of the tightness of in- 
sect screen cloth for  civil- 
ian use order L-303 was amended 
June 1 by WPB to permit under 
Schedule 1 the manufacturer for 
civilian use of 18 by 14 mesh (18 
wires per inch in the warp and 
14 wires per inch in the woof). 
Plans for the amendment to per- 
mit manufacture under the new 
specification was reported in the 
May 10, 1945 issue of Harpware 
AcE. 

As amended June | -L-303 
makes it clear that blanket main- 
tenance, repair and operating 
supplies ratings may not be ap- 
plied to get screening. This pro- 
hibition was put into effect in 
Jan., 1945, when metal insect 
screening was added to List B of 
P. R. No. 3, WPB explained. 

Essential civilian users as de- 
fined in the amended order are: 
1. Hospitals, nurses’ homes, 
health centers, asylums or other 
institutions for the care of the 
mentally or physically sick. 2. 
Other public or private institu- 
tions, including schools, colleges, 
libraries, welfare establishments 
and churches. The use of screen- 
ing in these institutions is lim- 
ited to kitchens, dining rooms, 
sick rooms, laboratories and 
toilets. 3. Milk or food process- 
ing plants and establishments, in 
those parts of the buildings where 
the processing is done. 

4. Establishments such as res- 
taurants and retail stores where 
milk or food is served or sold. 5. 
Public transportation systems 
and public utilities for use in 
eating places, toilets, labora- 
tories, switchboards and control 
rooms and towers, and work cars. 
6. Industrial operations, but only 
as part of the equipment where 
substitute materials cannot be 
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used; for example, as a strainer 
or sieve, and not for use as a 
component part of products. 
Distributors apply for prefer- 
ence ratings on Form WPB-547 
to purchase screening to fill or- 
ders from essential users and to 
replenish stock. However, grant- 





ing of preference ratings to re- 
plenish stock will be subject to 
the available supply for this pur- 
pose. 

The order provides that essen- 
tial users who in the past have 
bought screening directly from 
producers may apply for prefer- 
ence ratings on Form WPB-541. 
If an essential civilian user did 
not buy screening directly from 
producers before 1942 and wishes 
to apply for priorities assistance 
on this form, he is required to 
give full information on why he 
is unable to purchase the screen- 
ing from dealers or distributors. 


Control over distribution of 
screening for screen products 
(defined as window screens, 
screen doors, and combination 
storm and screen sash or: doors) 
has been tightened. Maximum 
amount of screen cloth that 
a screen-prodifcts manufacturer 
may buy is now limited to the 
amount authorized by WPB on 
Form WPB 4079, filed with the 
lumber and lumber products di- 
vision. Screen cloth obtained un- 
der authorization given on this 
form may be used only to manu- 
facture screen products, as de- 
fined in the order. 








Revoke L-123 Covering Making and 
Selling 26 Gen. Industrial Equip. Items 


WPB announced June 2 revo- 
cation of General Limitation Or- 
der L-123, which covered produc- 
tion and distribution of 26 
specific items of general indus- 
trial equipment. 

Among the items are: air fil- 
ters, air washers, arc welding 
machines, baling presses, com- 
pressors, ceramic machinery and 
equipment, concrete products ma- 





chinery, dust collectors (indus- 
trial), dynamometers (electric 
type) and rotary converters, elec- 
tric motors and generators (frac- 
tional horsepower), fans, blowers 
and exhausters, flexible metallic 
hose, tubing and fittings, heat ex- 
changers. 

High pressure blowers, lifting 
magnets, oil filtering and re-re- 
fining machines, ovens, indus- 





trial; drying, curing and finish- 
baking types, paper shredders, 
pressure vessels (including air 
receivers), pumps, stationary 
steam engines, wire-working ma- 
chinery, insulation blowing ma- 
chines, electroplating and anodiz- 
ing equipment, oxyacetylene ap- 
paratus, portable conveyors. 

The production and delivery 
of these items remain subject to 
all other applicable orders and 
regulations of WPB, the agency 
said. 








— 


Revoke Sched. XII, L-42 on Metals for 
Plambing—Distribation Controls Continue 


Restrictions on the use of 
metal in the manufacture of 
plumbing fixtures, established by 
Schedule XII of the plumbing 
and heating simplification order, 
L-42, have been removed by revo- 
cation of the schedule, WPB an- 
nounced June 2. Manufacture 


and distribution are still con- 
trolled, however, by all other ap- 
plicable WPB orders and regu- 
lations. ; 

Plumbing fixtures covered by 





the schedule included bathtubs, 
sinks, lavatories, drinking foun- 
tains and septic tanks. While the 
specifications for the manufac- 
ture of bathtubs set up by 
Schedule XII are no longer in ef- 


fect, the production and distri-. 


bution of cast iron bathtubs are 
still controlled by Direction 6 to 
Order L-42, Plumbing and Heat- 
ing Division officials pointed out. 
The direction limits production 
of cast iron bathtubs to those au- 








thorized by WPB and permits 
their sale only for the military 
and other specified users. 





MARINE ENGINE SALE 
RULES TIGHTENED 


Because marine engines in- 
tended for use’ on commercial 
vessels were being disposed of 
for use on pleasure craft and 
similar non-essential-type vessels, 
Controlled Materials Plan Regu- 
lation 9-A has been amended to 
prohibit the use by repairman of 
the preference rating of AA-3 as 
signed by the regulation for the 
purchase of internal combustion 
engines (except air-cooled en- 
gines), the War Production 
Board reported recently. The reg- 
ulation was amefded May 23, 
1945. 
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Y COMES FIRST! 


tof Our Plant Facilities 
Devoted to this End / 
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Type 2001 The ‘'Triplex"* 
The greater part of our production is still ps0 into the 


War effort where most types of Chicago Spring Hinges 


are used in plant construction and for the ships of our 
Navy. After Victory many types not new available will 
again be ready for distribution through the hardware 
stores of America. 


RIEGEL 


TEXTILE CORP. 


42 MADISON AVE 
NEW YORK 17, NY 








Vhicago Sprina Hinge Cv. 


U.S.A. NEW YORK 





CHICAGO 
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THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Gulded By Its Circular Rim 


Tue Forstner 
Aagur Bit bores at 
angles, outs any 
aso of a circle, and 
leaves a smosth- 
walled, flat-bet- 
tomed hole in the 





if your customers have wor uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 144" by sixteenthe; with 
machine shanks, from 1%" to 3” 
by eighths. 


PROGRESSIVE MFC. CO 


ORRIN CE 


The 
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June 21, 1945 


Pricing galvanized sheets — 
By a special provision in its May 23 
amendment to Price Regulation 49 (re- 
sale of iron and steel products), OPA 
has ruled that steel warehouses and 
jobbers not only MAY NOT pass along 
the new five cents per 100 lbs. increase 
on flat galvanized sheets allowed to 
manufacturers, but they are no longer 
permitted to charge the 15 cents “in- 
terim” advance on these sheets, which 
went into effect Jan. 11. Instead of en- 
joying the manufacturer’s overall 20 
cents per 100 lbs. mark-up on galvanized 
sheet steel, distributors’ prices now re- 
vert to their ceilings in effect before 
Jan. 11. The same absorption is re- 
quired on warehousemen’s resales of 
hot-rolled carbon steel plates and sheets, 
and steel rails. The manufacturers’ 
mark-ups, on galvanized or 
painted corrugated or formed steel 
roofings and sidings (both those of Jan. 
11 and those of May 23), may be passed 
along by warehousemen and distrib- 


however, 


utors, in their own resale prices. 


Buff and polishing wheels— 

An increase of nine per cent in man- 
ufacturers’ maximum prices for buff 
and polishing wheels used by the metal 
industries for final finishing of tin 
plate and other metal surfaces was an- 
nounced June 4 by OPA. The increase, 
effective June 4, 1945, is required to 
maintain maximum prices that are gen- 
erally fair and equitable. Manufac- 
turers had experienced sharp increases 
in the cost of cotton textiles, which 
represent a “Substantial part oi total 
costs of these products, as well as in- 
creases in labor costs. Resellers at all 
levels of distribution may pass on the 
percentage amount of the increase in 
cost to them, since prevailing margins, 
which do not exceed their cost of doing 
business, are inadequate to permit ab- 
sorption of the increase, OPA said. 
This action does not affect buff and 
polishing wheels covered by MPR 316— 
Coated and Bonded Abrasive Products. 
Amendment 2 to RMPR 136—Ma- 
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chines, Parts and Industrial Equipment, 
made these provisions. 


Life belts—A retail ceiling 
price of $3.15 each has been established 
on unused Navy life belts turned over 
for civilian use, OPA announced May 
28. Two other ceiling prices are estab- 
lished. On sales to retailers the ceil- 
ing is $1.75 each, f.o.b. shipping point. 
On sales by the Department of Com- 
merce to wholesalers, the ceiling is $1.31 
each,, f.0.b. shipping point. The belts, 
comprise *two independent tubes that 
are approximately 54 in. long and four 
in. in diameter. The tubes, which can 
be inflated by either gas or air, are 
joined with rubber tape. A buckle is 
attached to one end of the belt for self 





R GOVERNMENT WAR-TIME RESTRICTIONS 


adjustment. Sellers to retailers must 
furnish an invoice showing the retail 
ceiling price. The retailer must attach 
to each belt a tag or label giving the 
retail ceiling, under Order 62 to Supple- 
mentary Order 94—Special Maximum 
Prices for Unused Navy Life Belts— 
effective May 29, 1945. 


* > * 


New toy pricing — OPA an- 
nounces that toy manufacturers enter- 
ing the field, who are required to sub- 
mit proposed ceilings for new products, 
will hereafter file applications, and 
sample of competitive articles, at the 
district OPA office, rather than at Wash- 
ington headquarters. Such new manu- 
facturers’ prices, under a special order 
permitting them to set their own ceil- 
ings on submission of specified infor- 
mation, are subject only to disapproval 
by OPA within 20 days of filing the 














Wholesale Hardware Sales 
By Geographic Divisions, for April, 1945 
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& SALES-YEAR-TO-DATE 














Percent Change 
DIVISIONS April 1945 Thousands of Dollars 
from Percent Four Four 
eter mI oe Change | Months | Months 
Number from 1945b 1944b 
of fore March | April April | March | 4 mos. (Add (Add 
Firms 1945 1945 1944 1945 1944 000) 000) 
U.S. TOTAL c.. 325 +7 — 4 | $40,018 | $37,241 | 641,754; +6 $166,612 | $157,186 
New England : 25 +12 +3 1,130; 1,005; 1,102) +7 4,284 3,994 
Middle Atiantic 77 +15 d 6,274| 5462! 6,303; +7 24,525 22,953 
East Nort: Central 49 +8 —5 5,466 5,039) 5,747; +10 26,112 23,766 
West North Central. 38 +6 -9 5,362, 6,055; 5904; +7 20,549 19,272 
Atlantic +7 d 5,372; 5,044) 5,348) +2 22,368 22,034 
East South Central 19 +3 —12 2,482| 2,419) 2,807; +10 10,037 9,159 
West South Centra! 25 +16 —6 5,400| 4,662; 5,720' +13 20,172| 17,905 
. NN +2 -—3 1,115 1,094 1,155; +6 4,543 4,293 
Pacific 24 -1 —3 7,289; 7,369| 7,513 d 33,598 |. 33,480 
Bureau of the Census. Current Statistical Service 
a Number does not apply in oi pease to the year-to-date figures. 
b Includes reports received too for nent os in none aw totals. 
¢ Includes data for three net allocated to to geographic di 
d Less than 0.5 per cent. 


States comprising a ag 
New England—(Conn., 


gig N. 
——, Atlantice—(N. MN » Pa. 


H., R. L, Vt.) 


East North Central—(Iil., ind a. Mich. Ohie, Wisc.) 


West North Central—(lowa, Kan., 
o—_ Atlantic—(Del., D. C., yy 
Wat South Central—(Ark., La., wOnla., 


Texas) 


Minn., Mo., Neb., N. D., S. D.) 
Ga., Md., N. C., S. C., Va., 
. Tenn.) 


W. Va.) 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacifie—(Calif., Ore., Wash.) 
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A Oren | Extra Sales... Extra Profits 





= Sune with MASTER Rules 


Below are just a few MASTER num- 
bers. For complete details on the zig- 
zag, extension and telescopic wood 
rules and the various interesting 
numbers in steel tapes, see your job- 
ber. . . or write directly to us. 


Properly displayed, a complete show- 
ing of Wood and Steel Tape Rules 
means extra sales, extra profits, more 
and still more satisfied customers. So, 
when you restock on 6and 8 foot rules, 
make it the complete MASTER line. 


case 6’ high carbon spring 









wood rule for high speed di- 
rect reading. Inside-outside 
measurements. to w 


metal joint. 





306W— Brite Blade—zinc alloy 
metal case, new snow white 
blade. Black graduations on measure. Chrome plated steel 
one side both 


outside measure. Also available 
with 8 tapes. 


106—Interlox 6° telescopic 796 —Bive End—6’ white finish 
wood folding = dig 


inside reading with wy feck wodn, A Noir A 


TEMCO ane CIRCU-RAY 





406 — St — Redesi 
direct a inside - no 





Inside- case ie tip. Porented lever 


raduations both sides 
Also available with 8’ tapes. 


MASTER RULE 


MFG. CO., INC. 


NEW YORK 54, N. Y. 










GAS HEATERS 








MODELS 


$1X 











y are 
in the SERVICE. 
Over 50,000 of these 


Heaters are giving Comfort 
to our boys all over the Country. 


AVAILABLE NOW . 
WRITE FOR /LLUSTRATED FOLDER 


TENNESSEE ENAMEL MANUFACTURING CO. 
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NASHVILLE 9, TENNESSEE 






815 EAST 136th STREET, Dept. 4-6 












and blue display bands. Free 
| | counter folders. 
ORDER INTRODUCTORY ASSORT- 
MENT NO. 273 PACKED IN DISPLAY 
CARTON. IF YOUR WHOLESALER 
OOESN'T HAVE IT SEND US HIS 
NAME. 

2 Pleees DUET #100 @ $1.00 $2.00 

2 Pleees DUET #75 7 1.50 

7 Pleees DUET #50 5 8.50 

{2 Pleees DUET #225 i -) 30 

B Pleees Total Retall Value $10.00 













S 2 WAY CLEANING HARMONY ee 
a a 


NO OTHER CLOTH 
LIKE IT! 


Alors Gah Wa hed 


uke A SPONGE 


Cleans. D 4a df ‘hes 


LIKE A 


CHAMOIS 


Used WET, DAMP 
or DRY 


ALSO A SWELL 
DISHCLOTH 








iy 
seu fe Ode 









Holds 
amount of water. 
Used 


Chamois for 


amasing 
like a 


cleaning, drying, polishing. Dry. 
it’s perfect for dusting. 


CANNOT UNRAVEL. Hidden 
stitch locks each thread. Re- 
sult: dense, long-wearing surface. 
Handsomely put up in red, white 


ANOTHER PRODUCT OF 


AMERICAN SPONGE & CHAMOIS CO., INC. 
MEW YORK 7 SAN FRANCISCO § 
47 Ann St. 245 Mission St. 
Producers of 
AMSCO CHAMOIS and MERMAID SPONGES 
National Distributors 








Lellulose Sponges 








BASSICK 


“DIAMOND DART’ 


The famous patented two-level 
ball race construction combines 


easier swiveling with economy. 


Two sizes of these popularly-priced quality 
casters will take care of a big part of your 
customers’ needs. When you sell these 
better, medium-priced casters, you make a 


profit and assure customer satisfaction. 

















“Diamond Dart"’ Casters fit Bassick De- 
tachable Metal Bed Caster Sockets. Sockets 
are packed separately. They make it pos- 
sible for you to take care of metal bed 
Caster requirements without a large, slow- 
moving inventory of casters with springs 
attached. Available in limited quantities 
from your jobber. 

THE BASSICK GOMPANY, Bridgeport 2, 
Conn. Division of Stewart-Warner Corpo- 
ration, Chicago, Ill. Canadian Division: 
Stewart-Warner-Alemite Corporation ‘ of 


Canada, Led., Belleville, Onc. 


MAKING MORE KINDS OF CASTERS 
MAKING CASTERS DO MORE 
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Wholesale Hardware Inventories 


By Geographic Divisions, for April, 1945 





















































| 
END-OF-MONTH INVENTORIES (Cost) STOCK-SALES RATIOS a 
DIVISIONS April oo” Thousands of Dollars 
from 
Number | — r eS iL YF 
of April | March | April April | March Ao April March 
Firms 1 | 1845 1 1945 1 1944 1945 
U. $. TOTAL b. 194 -—3 — 1 | $38,211 | $39,218 | $38,616 155 172 148 
io ip 1e +1 +2 1,610; 1,581 1,583 198 219 196 
se awe’ 45 -1 -1 4,991 5,034; 5,025 150 170 
Central. . 34 -4 -3 5,849) 6,002 141 162 135 
Central... 27 -—5 —5 6,863; 7,244) 7,241 152 171 144 
S odies 2 -4 b 2,473; 2,575) 2,4 124 1 120 
Central. . 8 +6 -—2 1,476 1,394 1 126 114 121 
South Central... 17 +5 +65 5,526; 5,568 190 197 168 
yee q —12 -3 929 1,061 145 193 138 
be uaa 13 -—6 -1 8,191 8,701 8,256 164 183 167 
the Census. ° Current Statistica! Service 
Stock-sales ratios are obtained by dividing the stocks by sales for an identical group of firms. 








proposed ceiling. This amendment to 
Price Regulation 188 is effective June 5. 
7 7 * 

Porcelain table tops — Manu- 
facturers have been told by WPB that 
limitation order L-13-b, controlling use 
of metal. in making furniture and fix- 
tures, is one of the nine orders which 
WPB is planning to retain, at least for 
some time, because they affect indus- 
tries using major amounts of materials 
and labor. One item affected, porcelain 
table tops, will hardly be available in 
any substantial quantity this year for 
civilian purchase. The deterrent fac- 
tors, as in other lines, are “continuation 
of war orders, tightness of labor in areas 
in which many plants are located, and 
current tightness of supply of sheet and 
strip steel for fabrication, and of wood 
for table bases.” 

+, * * 

Paint brushes—Representative 
brush makers have told WPB that they 
neither approve.nor desire now, the 
removal of the simplified specifications 
for painters’ brushes, in Order M-51 
(Bristles and Bristle Products). Some 
industry members have suggested that 
other brushes should be added to the 
list in Order M-51, including glue, 
stencil, wall, sash and bakers’ grease 
brushes of specified bristle lengths. 
WPB is endeavoring to keep available 
all sizes of brushes in general demand, 
and says that the Government will seek 
to obtain all available bristles from 
Chungking, China, until such time as 
North China sources are again open. 
Wood for brush backs and handles con- 
tinues to be a most troublesome prob- 
lem in supply. The demand for “vic- 
tory model” paint brushes, including 
those made from South American 
mane, horsehair and mixed bristles, is 


expected to decline, as more pig and 
hog bristles become available. 
*¢ * 


In the plumbing field—WPB 
has revoked “Schedule V” of order 
L-42, thus removing restrictions on the 
use of brass and copper in the manu- 
facture, assembly and finishing of 
plumbing fixture fittings and trim. 
However, order L-79 remains in effect, 
and this controls the distribution of 
plumbing, heating and cooking equip- 
ment. Another revocation “killed” 
order L-185, which had controlled pro- 
duction of water ‘heaters, though “their 
making and distribution remain sub- 
ject to other applicable WPB orders 
and regulations.” Implementing the 
“killing” of order, M-126, revoked May 
16, which had prohibited the manufac- 
ture of low-pressure steel boilers, WPB 
also has removed restrictions on the 
making of low-pressure boilers, intended 
for stock, through an amendment to 
order M-293. 

* - * 

Lumber allotments — WPB 
announces the authorized distribution 
of 8,833,000,000 board ft. of lumber in 
the third quarter. Of this total, some 
4,833,000,000 board ft. will go to large 
industrial users, and 1,554,000,000 ft. 
to the military and lend-lease. While 
military and civilian lumber demands 
have risen, production has declined 
about 11 per cent compared with 194, 
due to labor and equipment shortages. 
The actual supply of lumber estimated 
as available in the third quarter totals 
7,950,000,000 board ft., a 3 per cent in- 
crease from the second quarter and 15 
per cent over the first quarter. Allot- 
ments are made for next quarter some- 
what over the estimated supply, be- 
cause usually “requested” amounts are 
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greater than the amounts actually 


bought by various claimant groups Wh 4 q ane e-¢ca t re hi e r! 


Farm equipment—1944—The Dr, 
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U. S. Census Bureau has just released 
figures on production and sales of farm 
machinery and equipment, showing that 
these reached record levels in 1944. 
Both totals went over the $1,000,000,000 
mark for the year. The total value of 
farm machinery, equipment and attach- 
ments and parts produced last year was 
$1,080,902,464. Sales for 1944 totaled 
$1,067,840,007. Manufacture of plant- 
ing, seeding and fertilizer machinery, 
valued at $35,897,355, was more than 
double the value of production the year 
before and the largest output since the 
period of emergency began, while on 
this group, sales kept pace with pro- 
duction. Other groups showing huge 
gains in output over 1943 were harrows, 
rollers, and pulverizers; weeders and 
cultivators; harvesting machinery; hay- 
ing machinery; dairy farm machinery 
and equipment; and poultry farm equip- 
ment, 
* * 7 

Marine paint materials—Ex- 
cept for a few of the most critical ma- 
terials, the availability of raw materials 
for marine paints produced for the War 
Shipping Administration, Navy and the 
United States Maritime Commission is 
expected to ease considerably in the 
near future, War Production Board 
officials told the members of the Marine 
Paint Manufacturers Industry Advisory 
Committee at a recent meeting. How- 
ever, WPB added, marine paints for 
pleasure craft and other non-essential 
requirements may remain critical for 
some time to come. 

* + - 

Rubber revisions—By a series 
of amendments to Rubber Order, R-1l, 
WPB (1) has removed limitations on 
use of carbon black in tires, tubes and 
other rubber products, effective June 
15; (2) has lifted the ban on manu- 
facture of golf balls; (3) has tightened 
control over inner tubes for truck tires 
to assure that military demands will be 
met; (4) has revised the “terminology” 
as to various kinds of rubber; (5) has 
stopped production of garden hose 
until June 30, because of shortage of 
fabrics, and (6) has prohibited the 
destruction or damaging of tires, 
tubes, or scrap rubber, to prevent 
waste of rubber. WPB says that sup- 
plies of the new golf balls will be 
limited, with production scheduled at 
224,000 doz. per quarter, of which about 
130,000 doz. will be available for civi- 
lians. For many months,*the armed 
forces and the Veterans Administra- 
tion (for rehabilitation) have been re- 
ceiving small amounts of new golf 
balls, but civilans have had to get along 
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We're going to sell KitchenAids after 
the war as we never did before—and 
this full-page, 4-color ad in the Ameri- 
can Home magazine (July issue) is just 
a sample of the national backing that 


every job, plus the fast-moving elec- 
tric coffee mills—unqualified tops in 
engineering and performance. So make 
your plans now—call your distributor 
today, or write the factory! 


KitchenAid dealers will get! You 
know that KitchenAid has al- ° i 
ways been a standout in the 106; C/d // 


appliance field—a full line of 
mixers with attachments for 


The Hobert Manufacturing Company 


KitchenAid Division, Troy, Ohie 
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HEAD YOUR BUYING LIST 


WITH ZIM 








- ZIM CAN OPENER 


Opens any shaped cans, leaving 
edges clean. Strongly made for 
long service. Folds upward 
when not in use. 


ZiM JAR OPENER 









OELUXE MODEL 
Zim JAR OPENE® 


ZIM FLATIRON REST 


STANDARD MODEL 





Leaves entire board for ‘roning. Folds bac 


when not in use. 








WHEN THE WAR IS WON 


we will supply you with the familiar Zim 
ones too 
Meanwhile, we are apportioning the products 
which regulations permit us to make so each 


appliances and new “postwar” 


customer will get some. 





ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
— CHICAG. 12, KL 


3037 CARROLL AVE. 
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with re-made balls. The new ball will 
be made with Neoprene rubber thread, 
with a “GR-S” (government rubber, 
styrene) core. The cover will be of 
balata, as has been the practice for 
many years. 

a x . 

Firearms and ammunition— 
Industry representatives have urged 
WPB to see that the firemarm and am- 
munition requirements of farmers, 
ranchers and law enforcement agencies 
shall be given preferential treatment, as 
plant facilities become available for 
civilian production. WPB has told 
these manufacturers that adequate steel 
will be made available for the manu- 
facture of civilian firearms during the 
balance of 1945, but that the supply of 
lead will continue to be the limiting 
factor in the production of small-arms 
ammunition. Current shortages of criti- 
cal materials such as brass strip, lead, 
powder, chemicals, shot shell paper, 
paper containers and wood boxing, plus 
the time required to build up produc- 
tion, will determine when civilian guns 
and ammunition will become plentiful. 
No major reconverson or re-tooling 
problems are expected, but it is hardly 
likely that substantial civilian produc- 
tion can be expected before the end of 
1945. 

* *. * 

Domestic silver eased — All 
controls on the use of domestic silver 
have been lifted by WPB amendment 
of order M-199, but restrictions on the 
use of foreign silver continue in effect. 

* * @ 


More radio tubes — The War 
Production Board plans to authorize the 


manufacture of 4,000,000 radio tubes 
monthly for civilian purposes, according 
to a recent amendment. It is planned 
that the additional “consumer” tubes 
shall be used for replacements, rather 
than for new home radio receivers. 
WPB estimates that the first one mil- 
lion tubes to become available will re- 
store 666,666 sets to operation, while 
the same number of tubes would equip 


only 200,000 new five-tube sets. 


a € 


Table flatware and hollow 
ware—WPB has announced the “kill- 
ing” of another familiar limitation 
order, L-140-b, which controlled pro- 
duction and distribution of table flat- 
ware and hollow ware to fixed quar- 
terly quotas, for essential users. 
Though most of the metals required for 
flatware and hollow ware production 
still are scarce, revocation of the order 
will enable manufacturers to increase 
production whenever they can find 
materials. Use of stainless steel re- 
mains subject to other controlling regu- 
lations. Nickel, used as an undercoat- 
ing for silver on plated flatware, con- 
tinues tight and is available only by 
WPB approval. 

* 7 7 

Farm machinery—WPB has 
issued a new direction, under order L- 
257, easing for June the quota restric- 
tions on the production of farm ma- 
chinery. On July 1, all such restric- 
tions, under order No. L-257-c, will be 
removed. A number of producers have 
reported to WPB they are now ready to 
go ahead, and, in face of the pressing 
need for farm machinery, it has been 
decided to permit them to do so. There- 








Wholesale Hardware Collections 
on Accounts Receivable 


By Geographic Divisions, for April, 1945 


Percent Change | 











ACCOUNTS RECEIVABLE | 


Collection Toe a 








DIVISIONS = | “April 1945 | Thousands of Dollars | 
| from b | 
| Number Py wae . 
of | April | March | Apel a | st se | Aprit | Aprit | March 
Firms | 1944 | 1945 1945 | 1945 1944 | 1945 
| |—+-—— Bias <2 AO Eliane et et 
U.S.TOTALb...| 298 | sg | +9 | $35,689 $35,710 aaa 9 | (9s 101 
ew 23 +10 | +12 | 1,031 ot 938 | 917; 88 | 88 85 
Middle Atlantic. . 87 +8 | +12 | 5616) 5,369| 5,035; 95 | 87 93 
East North Central. . 47 +5 | +8 | 5209; 4974; 4820; 107 | 101 1 
West North Central....| 37 410 | +13 | 4900! 41487| 47344| 112 | 108 115 
cnet FEF —10 | +5 | 5231) 5833| 4900/ 95 | 84 96 
East South Central wag 7 = 1,747; 1,877, 1,778; 99 | 87 96 
West South Central...| 21 | +8 | +9 | 3,670) 3.404 | 3,366| 108 104 109 
Mountain... . . | 8 | +6] +92 508 ‘2 | 455 4 | 108 
Pacific. . | 3 | -8 | +9) 7617) 82 6,999; 91 92 95 
i | 
Bureau of the Census. Current Statistical Service 


a Collection percentages are obtained by dividing the collections by accounts receivable for an identical group 
b Inctudes data for three firms not allocated to geographic divisions. 


c Less than 0.5 per cent. 
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fore, WPB has ruled that any producer 
who has no quota for an item, or who 
has completed his quota, whether under 
Schedule B of order L-257 or under an 
export schedule of order L-257-a, may 
make and ship additional quantities of 
that item before July 1, without regard 
to his quota. 
* . . 


Construction liberalized—By 
an important move on May 28, WPB 
sharply amended construction order L- 
41, and started to ease its rigid limi- 
tations on construction activity, increas- 
ing some five-fold, or more, the volume 
of civilian building activity which may 
be undertaken without special WPB 
permission. It did this by rasing the 
dollar limitations on annual outlays for 
construction and alteration of homes, 
factories and business places. Like 
most other recent relaxations, this re- 
lease gives no guarantee that building 
materials will be available. In fact, 
WPB emphasizes that lumber and other 
supplies probably will remain scarce 
“for some time.” However, the amend- 
ment does permit an owner to under- 
take the much larger measure of con- 
struction, repair or alteration—if he can 
get the materials from his lumber yard. 
WPB also removed its ban on grading, 
ditch-digging and similar earth-moving 
operations, to permit a start on such 
work in preparation for future building 
of highways, airports and other proj- 


ects. 
” * * 


Types and cost limits — The 
types of buildings and cost limits now 
newly authorized are: 1. One-family 
house or farmhouse, $1,000; two-family 
house, $2,000; three-family house, $3,- 
000; four-family house, $4,000, and 
five-family house, $5,000; previously the 
cost limit for each type was $200. 2. 
Barns and other farm construction, ex- 
clusive of farmhouses, $1,000. Form- 
erly the $1,000 limit included farm- 
houses, for which not more than $200 
could be spent. 3. An irrigation or 
drainage system serving more than one 
farm, $1,000; this limit is unchanged. 4. 
A hotel, apartment building or other 
residence for six or more families, $5,- 
000; the old cost limit was $1,000. 5. 
A store, restaurant, theater, bank, office, 
laundry, garage, warehouse or other 
retail or wholesale service establish- 
ment, including a frozen-food locker 
plant, $5,000; for most of these, the 
old limit was $200. 6. A church, hos- 
pital, school, college, USO club, public 
playground, a public building, an or- 
phanage or other charitable building, a 
post exchange, canal, storm sewer, dam, 
levee, jetty or retaining wall, $10,000. 
For most of these, the old limit was $1.- 
000. 7. A factory, logging or lumber 


| ESTATE HEATROLA Postwar prorit tip: Don't be Fuel-ish... 
BE BEST MAN 70 ALL FOUR! 


But remember . . . it has 
to be a modern GAS 
range, dear. 









| do promise to buy 





you a wonderful 



















... and we'll have a 
thrifty new COAL heater 
for our little nest. 


. . - but not unless he 
promises to buy me a 
new Q/Z heater. 
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I'll be the best man Don't lose sales because of fuelish arguments 
for all of ’em to see LINE UP WITH THE ‘‘FUEL-PROOF’’ LINE* 


ute tienes ) E SCPATE 


appliances for ALL fuels. 
S~yeateola— 
RANGES & HEATERS 


RANGES FOR CITY GAS, LP-GAS, ELECTRICITY 
SPACE HEATERS FOR COAL, WOOD, OIL 











Nearly 2 out of 3 of your best prospects are reading Estate 
Heatrola Range advertising in these national magazines: Woman's 
Home Companion, American Weekly, House Beautiful, House 
& Garden, Better Homes & Gardens, Household, Farm Journal, 
Successful Farming. It pre-se//s them on the Estate Heatrola Range 
with the famous Bar-B-Kewer and other years-ahead features. 


*Estate Heatrola is the ONE line of cooking and heating appliances 
for ALL fuels ...all sold under one famous, nationally-advertised trade 
name. (Want the name of your Estate Heatrola distributor? Write us.) 


THE ESTATE STOVE COMPANY, HAMILTON, OHIO ® Established 1842 
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* SAVES TIME 
* SAVES EFFORT 
* SAVES WEIGHT 
* SAVES CURRENT 
‘x SAVES THE IRON 


HOT IN 90 SECONDS 
READY FOR USE..! 


Its many exclusive features put the 
Kwikheat Soldering Iron in a class by 
itself. That's why it wins enthusiastic 
praise from those who use it—why 
Kwikheat is fast becoming America's 
most talked-about iron—why you cer- 
tainly want to stock it... lists at $11. 
Write today for complete information. 


«+ « WRITE FOR DETANS 











camp, bridge, overpass or underpass, 
tunnel, dock, pier, commercial airport, 
bus terminal, truck terminal, railroad 
or street railway building, research 
laboratory or pilot plant, $25,000; the 
old limitations ranged from $200 to 
$5,000. 8. Any other kind of project, 
$1,000; this class previously was limited 


maintenance work which may be done 
without WPB authorization by hotels, 
apartment buildings, banks, offices and 
stores was set at 20 cents maximum for 
each square foot of gross floor area. 
In addition, the owner may use up all 
or part of his $5,000 exemption for re- 
pairs, but the allowance for new con- 


to $200. The amount of repair and struction would be reduced accordingly. 








SALES OF 1103 INDEPENDENT RETAIL HARDWARE 
DEALERS IN UNITED STATES 
April, 1945, Comparisons 





Apr.’45  Apr.’45 
vs. | vs. 
No. Stores Apr.’44 Mar.’45 Apr.’45 Apr.’44 Mar.’”45 
Total 1,103 +13 —] $9,051,151 $8,017,203 99,103,792 





1945, $35,061,121; 1944, $30,540,508 
First four months, 1945, (a) showed 15 per cent gain over 1944 


Per Cent Change 

















Apr.’45 Apr.*45 Dollar 
Number of vs. vs. Sales 
States by Regions firms reporting ” Apr.’44 Mar.’45 Apr.”45 
TOTAL fy \ nace +13 —1 $9,051,151 
New England . 68 +15 +13 659,889 
| ee pee 9 +12 +23 84,390 
New Hampshire 3 +18 +18 113,403 
Vermont a +13 +5 40,662 
Massachusetts .. : 36 +16 + 8 297,159 
Rhode Island , 4 +10 +19 40,523 
Connecticut 11 +15 +14 83,752 
Middle Atlantic , 120 +17 ¢ 1,145,034 
Pennsylvania 120 +17 ec 1,145,034 
East North Central 344 +11 +1 2,477,255 
Ohio a i, 99 +12 +4 748,105 
Indiana? itu 7. . . 6 +10 +1 360,218 
Illinois ay ; 80 +8 — 3 565,860 
Michigan ity 39 +15 +2 335,586 
Wisconsin .. 75 +13 —] 467,486 
West North Central 140 +9 — 6 635,474 
Iowa ” 42 - 6 —15 206,921 
Missouri 34 +21 — ] 155,826 
Nebraska 32 +16 + 3 117,553 
Kansas 32 +18 — 5 155,174 
South Atlantic 43 +10 —10 347,011 
South Carolina 10 +17 —2 80,855 
Georgia 18 +9 -1] 142,752 
Florida 15 + 8 —13 123,404 
East South Central 11 +12 —21 104,170 
Alabama / 1] +12 —21 104,170 
West South Central 104 +10 — 6 772,529 
Arkansas 18 + 5 —12 141,655 
Oklahoma 40 + 6 —2 221,190 
Texas 46 +14 — 6 409,684 
Mountain 77 +11 — § 714,911 
- Montana 15 +11 + 2 150,895 
Idaho . 14 + 7 +7 117,472 
Wyoming 5 —A4 —12 37,245 
Colorado 23 + 7 —7 119,501 
New Mexico 7 +17 —l0 202,847 
Arizona 6 +26 + 6 42,295 
Utah ; d ie op Cae 
Nevada ‘ a 
Pacific 196 +16 +2 2,194,878 
Washington 27 +24 —1 344,021 
Oregon . 26 +13 +5 363,325 
California .. 14 +14 +1 1,487,532 
Chicago, Tl. 15 +15 —2 62,696 
Los Angeles, Cal. 17 + 7 + 4 181,591 
Portland, Ore. ......... 5 a. 8 +13 + 2 63,357 
San Francisco, Cal.... 20 +12 —9 191,821 
Seattle, Wash. sae 6 +7> — 8 33,442 





Note: (a) includes reports received too late for inclusion in previous monthly 
totals. (b) number does not apply in all cases to the year-to-date figures. (c) 
less than 0.5 per cent. (d) insufficient data, for showing in this chart, although 
included in grand total figures. Compiled by Bureau of the Census, U. S. De- 
partment of Commerce. 
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MRO rulings eased — WPB 
announces two additional -moves to 
simplify and aid MRO procedures. 
First, it has amended CMP Regulation 
5 to permit use of its ratings and sym- 
bols to obtain maintenance, repair and 
operating (MRO) supplies, also jigs 
and dies and fixtures for reconversion 
to civilian production, in advance of 
actual production, by anyone who pro- 
poses to start manufacturing a product 
he is not now making. In addition, 


WPB stepped up the rating for installa- 


tion materials from (AA-5) to (AA-3). 
On May 25, one of the MRO “direc- 
tions,” under Priorities Regulation 3, 
was shortened and clarified. It now 
provides that the MRO symbol and 
rating may be used: (1) by any person 
who produces controlled materials and 
is making wooden crates or containers 
for packing those controlled materials; 
and (2) by any maker of wooden crates 
or containers who buys in any calendar 
quarter not more than 50,000 board feet 
of lumber for this purpose. 
* * * 
Copper wire mill products— 
The amount of copper wire mill prod- 
ucts (bare or insulated electrical wire 
or cable) for which a warehouse may 
enter stock replacement orders in any 
calendar month, was increased by WPB, 
May 25, from the previous 25 per cent 
to 33-1/3 per cent of deliveries made 
from stock during the second quarter of 
1944. An amended direction to CMP 
Regulation 4, thus provides. In addi- 
tion, warehouses, until July 1, may 
enter deferred stock orders provided the 
total ordered in any calendar month 
does not exceed 33-1/3 per cent of de- 
liveries made from stock during the 
second 1944 quarter. This action will 
permit warehouses to build up inven- 
tories prior to July 1, when general 
CMP easing will be effective. 
* 2 8 
Brass mill products — WPB 
has modified the Controlled Materials 
Plan for delivery of brass mill prod- 
ucts (sheets, wire, rods or tubes) on 
unrated orders five weeks in advance of 
the July 1 date set for the general re- 
lease of controlled materials on un- 
rated orders. Because supplies have 
been made available through contract 
cancellations and cutbacks, WPB has 
amended CMP regulations 1 and 4, to 
permit any person to place unrated 
orders now for these products, for imme- 
diate delivery. Unrated orders for other 
controlled materials may be placed 
now for delivery beginning July 1. 
* *¢ 
Zine controls softened—WPB 
has announced two relaxations of zinc 
controls, by a direction to order M-11-b. 
An additional 20 per cent of the amount 
of zinc used in the fourth quarter of 
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Fits round and fiat sur- 
pan Holds lines se- 
curely—does away with 
rusty nails ond Wook. 
Will not injure line. 
Saves time and effort. 


~ BUILDERS 


Sales and profits for you on every clothes line! 
Here’s the self-selling item that gets them for 
you—TITE-LINE CLOTHES LINE HOLDERS. 
Retails for 10 cents. Sells generally in quantities of 
6 or more. Repeat orders, too, when housewives 
see how easily clothes lines can be strung. Can be 
used on flat and round surfaces, in the attic, base- 
ment, outdoors. 


NATIONALLY ADVERTISED — DISPLAY PACKAGED 


FOR QUICK SALE 


It’s this easy:—simply place several of these sales-talking, self-demonstrating 
TITE-LINE display cartons on your counters. TITE-LINE is an attractive and 
extremely useful piece of merchandise. This practical clothes line holder has 
been nationally advertised in BETTER HOMES AND GARDENS, POPULAR 
MECHANICS, and PATHFINDER. It’s simple—does its job effectively—is 
easily installed—speeds tying up of clothes lites—that washday nuisance. Will 
not break. Resists rust. Packaged 24 to carton. Ample supplies of TITE-LINE 
Clothes Line Holders are now available. Order from your jobber today. If he 
cannot supply you, write direct to us giving your jobber’s name. We'll see 
that you are supplied with these self-selling profit-builders promptly. 


THe AIDCAND.. 


an 
Mauupacturers 
LWAUKEE, WISCONSIN 


SQ uUTH M 
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FOOLPROOF FASTENINGS 
For Hollow Walls 


Ask your Jobber or Write for Prices 


THE PAINE CO. 
2963 Carroll Ave. * Chicago 12, Hil. 
Offices in Principal Cities 


FASTENING 
ind HANGING 


Walaa) 








The Chicago “V’’-Belt 
Palley Display 








will help 
You 
make Sales 


A $15.00 
Value 
for Only 
$7.20 


fisk Your Jobber About— 


the No. 50 Display Board. A 
complete assortment of 24 pul- 
leys in 12 popular sizes ranging 
from 134” up to 5” in diameters. 

All pulleys are for “A” belts 
and come in %” and %” bores. 

The Display Board is finished 
in red, white and blue and has 
a in the rear for additional 


Mfr'd by 


2507 W. Monroe St., CHGO. 12, ILL. 
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| direction 3 to order M-21. 





| for this increase. 


distribution of zine dust, 


1944 may be used for applying a pro- 
tective coating or plating other than 
paint to products, not on the “prohibi- 
ted” list of the order. Order No. M- 
1l-b previously allowed zinc for protec- 
tive coatings other than paint up to 100 
per cent of the amount used in the 
fourth quarter of 1944. The additional 
20 per cent may be used entirely in 
either the second or third quarter of 


1945, or may be divided in any way | 


between them. A temporary increase 
in the supply of zinc opened the way 
The second zinc 
“easement” was WPB’s rescinding of 
order No. M-11-l, which controlled the 
whose sup- 
ply is now “practically in balance with 
the demand for military and essential 
civilian requirements.” 

* * * 


Steel uncertainties—Absence 


| of any sizable cutbacks to date in Army 
| requirements at the steel mills has pre- 
| vented an accurate appraisal of the 


amount of carbon steel to be available 
for third quarter civilian products. The 
alloy steel picture is somewhat more 


clear-cut, with cutbacks seemingly 
moderate. WPB’s Steel Division says 
that, to date, the full impact of cut- 


backs of service requirements has not 
been felt except in shell steel. Other 
gradual cutbacks will take two forms, 
one will be on orders for which CMP 
tickets have been issued, but which will 
not be placed on mills. Another will 
come from the actual cancellation of 
orders by prime contractors and sub- 
contractors, as military orders for 
European delivery are cancelled. The 





Steel Division emphasizes that while it 


is WPB policy to relax controls as 
rapidly as possible, plans must be flex- 
ible, and governed by conditions as they 
become apparent. 

. > * 


; 
Steel warehouses — A new | 


plan to enable steel warehouses to re- 


place their stocks will become effec- | 
| tive July 1, through WPB’s issuance of 


order M-21-b-3, under which steel ware- 


| houses obtain stock replacements, will 


The 15 days’ 
estab- 


be revoked on July 15. 


overlapping period has been 


The current | 


| lished to allow warehouses to order re- | 


placements of tonnage sold from stock | 


| through June 30, under the present 


plan, up to July 15. The new direction 
establishes seven groups of steel prod- 
ucts under which warehouses must col- 
lect CMP allotments for the purpose of 
ordering stock replacements, if they 
wish to order on an authorized con- 
trolled materials basis. The first group 
embraces all types of stainless steel, the 
other six groups cover the entire range 
of warehoused alloy and carbon steel 
products in controlled material form. 














SURFACE HINGES 


SERIES 44-00-1 


Made of wrought 
steel. Over-all size 
—2-1/16" x 234". 
Knuckle — IA". 
Packed one dozen 
pairs in box with 
screws. 


Both these hinges are available in the fol- 
lowing finishes: Bonderized for painting, Dull 
Black, Dull Brass, Shel-B-Brite Zinc, and Black 


Parkerized. 


i SERIES 44-00-4 


Half Surface Loose 
Pin Type. Over-all 
size—2-1/16" x 2". 
Knuckle— Il". 
Packed one dozen 
pairs in box with 
screws. 


Make "Shelby’’ your BUY word when ordering hinges 
THE SHELBY SPRING HINGE COMPANY 


SHELBY, OHIO 
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ON TO JAPAN! 


“Old Baldy” has finished in 
Europe. Next and last stop, 


TOKYO. 


After that, Brooks Products will 
again be available to the hard- 
ware trade, and in greater range 


and variety than ever before. 


M. S. BROOKS & SONS 


Since 1848 


CHESTER, CONN. 


BOX ""B"’ 


“BROGKS ’ HOGKS | 
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FOR FARMS — 


Weather Tested 


PLASTEEL 





It’s the Roof that Keeps 
the Weather Out! 


Just as the progressive farmer has 
turned to scientific production meth- 
ods—he now turns to scientific pro- 
tection for his equipment, livestock 
and crops. The record speaks for it- 
self—every day more and more 
Plasteel Roofing goes to the farms 
of this nation. It’s a scientific 
achievement that gives triple-pro- 
tection against the elements. Its 
high-strength steel sheets are chem- 
ically treated, then coated with an 
asphaltic plastic that seals the steel 
against all atmospheric influences. 
And for permanence and beauty, the 
plastic while in molten form is cov- 
ered with pure mineral mica. 


For Details, See or Write 
Your Distributor Today 


Protecteo Steet Propucts 


PENNSYLVANIA 


WASHINGTON 


JUNE 21, 1945 








- units in the next 12 months. 


The First Phase 
Of Construction Revival 
By THOMAS S. HOLDEN, 


President, 
F. W. Dodge Corporation 
ONSTRUCTION revival will 


continue in its first, or prepara- 
tory, phase during most of the re- 
mainder of this year. Deferred main- 
tenance, repair, alteration and 
modernization work should move 
ahead as fast as men and materials 
become available. 

Urgency of meeting the acute 
housing shortage is recognized in 
the NHA announcement that mate- 
rials will be released for building 
250,000 to 400,000 new dwelling 
House 
building will increase slowly at first 
with accelerated volume after criti- 
cal materials begin to come on to 
the market. 

In this early phase there will like- 
ly be some letting of contracts for 
building projects, particularly the 
urgently needed community 
projects which can be independently 
financed out of reserve funds of state 
and local governments, and possibly 
federal hospitals for veterans. There 
will continue to be some war con- 
struction, for new special facilities 
required in the all-out fight against 
Japan. Such essential materials as 
lumber and fabricated thetal prod- 
ucts will merely trickle into the 
market in the next few months. They 
should begin to mount appreciably 
in volume by the end of the year. 

Contracts for new civilian con- 
struction will also move slowly at 
the start. A factor involved in con- 
tract commitments will be, for many 
people, a sudden realization that 
construction eosts, like all other 
goods and services, have increased 
substantially, and that owners may 
either have to adjust their plans to 
meet a preconceived budget or de- 


most 


cide to invest more dollars in their . 


projects than they had previously 
counted on. 

Even though price controls con- 
tinue, there is a possibility that com- 
pliance will be more difficult to 
secure than it was before V-E Day. 
It will be very unfortunate if a black 
market in construction materials 
should develop. 

In spite of enormous construction 
demand and by reason of bottlenecks 
inherent in the preparatory phase 
of the revival, contract volume for 
new construction during the re- 
mainder of this year is likely to run 
close to that of the corresponding 
period of 1944, with perhaps a 
moderate increase up to 10 per cent. 
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Brand-new 


Revolutionary 


: lroning 
Board 
Cover 


WATCH FOR ANNOUNCEMENT 
NEXT MONTH! 
TEX-KNIT scoops the field with this 
exclusive cover! Never anything like 


this new cover, which will be availa- 


ble in limited quantity for the present. 





New York Office - 200 Fifth Avenue 
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CLAUDE V. OVER, city 
salesman for L. H. Smith, 
Inc., Pittsburgh, Pa., whole- 
sale hardware distributors, cele- 
brated on April 1 the golden 
anniversary of his association 
with that company. His very 
first job was with the Smith 
company, when at the age of 
17 he started as a warehouse 
stock clerk at $4.00 a week. 
Ten years later he started 
traveling in Cambria and 
Blair Counties in Pennsylva- 
nia. He was transferred to a 
city territory in 1939, within 
the confines of Pittsburgh, an 
area he still covers. He was 
one of the first traveling sales- 
men in that section of the country to switch from horse 





CLAUDE V. OVER 


and buggy to travel by automobile. His first car was | 


an underslung Regal which because of unpaved roads 
he used in fair weather only. He has two hobbies— 
baseball, particularly following the ups and downs of the 
Pittsburgh Pirates and the buying of War Bonds. Claude 
V. Over is the third L. H. Smith, Inc., man to become a 
member of the Harpware Ace Fifty Year Club and like 
George W. Trimble and C. Meade Wilson, the two pre- 
vious members of the club, has the distinction of having 
been with the organization for all of that time. 
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COLE, former partner in the 
Cole Hardware Co., Bethany, 
Mo., has 52 busy years in the 
hardware business to his 
credit. Although retired from 
the hardware field, he is still 
active and is operating six 
stock lease farms. Born April 
9, 1872, Mr. Cole entered the 
hardware business in Decem- 
ber, 1892, when he purchased 
a half interest in the firm of 
Murphy, Cole & Bain which 
operated under that name for 
two years. He was with the 
firm of J. L. Cole & Son for 
seven years; Cole & Pile for 
five years; Cole & Hamilton 
for seven years, and with the Cole Hardware Co. for 32 
years. He sold his interest in the last named company on 
Jan. 10th of this year. Mr. Cole has had many outside 
interests. He is president of the Bethany Trust Co.; 
president of the Bethany Republican and Clipper, a 
weekly paper; treasurer of the Bethany Abstract Land & 
Loan Co. and of the North West Missouri State Fair As- 
sociation; past president of the Missouri Retail Hardware 
Association and of the Western Retail Hardware and 
Implement Association. It’s a list that tells its own story. 
And, as you may gather from his present occupation, his 
hobby is farming. 





WILLIAM C. COLE 


E. C. SHINNERS, terri- 
torial manager for Buhl Sons 
Company, Detroit, Mich., 
wholesale hardware distribu- 
tors, is 70 years of age and 
is well along on his 51st year 
in the hardware business. 
Born Oét. 17, 1874, he en- 
tered the hardware field on 
Jan. 2, 1895, when he en- 
gaged with Freeman, Dela- 
mater & Co., Detroit wholesale 
hardware firm. He handled 
stock, worked orders and, in 
due course, was promoted to 
the sales floor. Later he had 
charge of the cost and pricing 
departments, during which 
time he made occasional sell- 
ing trips on the road. He was a full-fledged hardware 
man when he made connection with Buhl Sons Company 
in May, 1900. Mr. Shinners is one of the best known 
hardware men in the state. During his career he has 
covered about every nook and corner of Michigan, north- 
east and northwest Ohio, northern Indiana and central 
Wisconsin. Inside and outside the hardware trade his 
friends are legion. His hobbies are travel, fishing and 
baseball. He has seen the greater part of the United 
States and Canada. He has a fine assortment of fishing 
tackle and a baseball gallery that includes outstanding 
stars of the past as well as many prominent players of 
the present day. Mr. Shinners is associated with a num- 
ber of clubs, but the one he prizes highly is his member- 
ship in the Harpware Ace Fifty Year Club. He says he 
is getting faster every day and that age is not a measure 
of years. 


E. C. SHINNERS 


JUNE 21, 1945 
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¢ acts 


on deliveries of 
bright wire goods 


1. The Judd factories have never produced so 
much, so well and so fast: Millions of pieces of mili- 
tary personnel hardware and parts for ammunition, 
rifles and bombs are now being delivered to the world’s 


biggest, most competitive, most urgent business. 


2. Volume to satisfy its bigness, quality to 
satisfy its competition, speed to satisfy its urgency has 
been achieved through rapid conversion of peacetime 


equipment, knowledge and skills. 


3. Deliveries on rated orders for cuphooks, 
screw eyes and other bright wire goods are being 
made as rapidly as is humanly possible . . . but priority 
orders now on hand will keep our facilities busy for 


several months. 


4. When war's demands have been met, you 
may expect the same rapid reconversion . . . and the 


same volume, quality and speed in filling orders for 


your business. 





H. L. JUDD COMPANY, WALLINGFORD, CONN. 
87 CHAMBERS STREET, NEW YORK 7, N. Y. 
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And Still Available for Hardware Distribution 


American Central 
Plan-A-Kit 


Sales help for the dealer in the form 
of an adjustable, easily operated board 
on which the customer’s kitchen layout 





can be reproduced to scale in a short 
time, is the “Plan-A-Kit.” This kit has 
miniature units representing the com- 
plete American Central line of steel 
sinks, wall and base cabinets, to the 
scale of 1 in. to the foot, which per- 
mit the dealer to build before the cus- 
tomer an accurate layout of the fin- 
ished kitchen. Upon completion of the 
layout, which is lifelike, even to the 
location of window and doors by insert- 
ing plastic models of the openings, a 
final floor plan can be given the cus- 
tomer by inserting a prepared sheet of 
paper under the proposed kitchen ar- 
rangement and outlining the sink and 
units in their positions. American Cen- 
tral Mig. Corp., Connersville, Ind. 


Hexacon Soldering Irons 
For Battery Use 


Hexacon Electric Co., 170 W. Clay 
Ave., Roselle Park, N. J., is now mak- 
ing available electric soldering irons 
for operation off batteries. Irons are 
available on rated orders of AA-5 in 
100 or 200 watt sizes, wound for either 
12 or 24 volts. All irons are equipped 
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with either six ft. or 12 ft. cords with 
the conventional plug cap or battery 
clips. When equipped with the latter, 
there is an additional charge. Irons 
are constructed for hard continuous ser- 
vice and speedy production. Quick heat 
and light weight makes the irons ideal 
for repairs, maintenance, or production 
work. Hexacon irons feature damage- 
proof, hexagon shaped barrels, and 
scale-resistant element cores. 


Krick Rope-Line Anchor 


Rope and line anchor that can be 
used for clothes lines, trolling lines, 
tennis and badminton nets, awnings, 
flag poles, etc. Made of special rust- 
proof aluminum, this unit is the self- 
locking type, a pull of the line on the 
handle forces the jaws of the anchor 
tight against the line, thus locking it. 
Ratchet lock type may be used on 
either slack or taut lines, and can be 
mounted on horizontal or vertical flat 
surfaces. Tensile strength is 17 lb. and 
it will hold any line up to %6 in. Krick 
Vig. Co., 114 S. Salina St., Syracuse 
Sm 3 


Twist Drill Decimal 
Equivalent Table 


Handy table of decimal equivalents 
of twist drills, printed in pocket size 
card form, has been issued by Manu- 
facturers Screw Products, 222 W. Hub- 
hard St., Chicago 10, Ill. Table shows 
the diameter for each size of twist drill, 
whether designated by numeral or let- 
ter size. Handy rule is printed on the 
eard. Available upon request to indus- 
trial users of fastening devices. 








Disston Chain Saw 

Equipped with a Mercury gasoline 
engine, this saw, shown below, is light 
in weight and will cut all kinds of tim- 
ber with ease and speed, states the 
maker. Engine is two cylinder, two 
cycle and alternate firing, a‘r-cooled 
type. Effectively used for lumbering 
and pulpwood cutting; in shipyards; 
for railroad maintenance and construc- 
tion jobs. Entire saw mechanism can 
be rotated in either direction, to 90 
deg. to the motor, or to 180 deg. for 
inverted bucking. Cutting chain is 
made from specially heat treated 
Disston steel and the teeth are de- 
signed so that the driven portion al- 
ways is in absolute contact with the 
teeth in the drive sprocket, regardless 
of wear. Cutting capacities from 2 to 
7 ft. The company also manufactures 
the Disston Chain Saw—Pneumatic .. . 
a lightweight, powerful air driven 
chain saw that speeds cutting of all 
kinds of timber, even under water. 
Effectively used by railroads, shipyards, 
and for construction work on piers, 
docks and other waterfront construc- 
tion—wherever air power supply is 
available. As a companion unit to keep 
the cutting chains,in proper condition 
on both the gasoline driven and the 
pneumatic chain saw units—the maker 
can supply the Disston Electric Chain 
Saw Sharpener—an electric grinder 
which keeps the cutting chain in keen, 
top-notch cutting condition. An in2x- 
perienced workman can do a first-class 
job of sharpening a chain in a few 
minutes with this sharpener. This 
unit is powered with a 1/3-hp. electric 
motor and equipped also for tool grind- 
ing on the right-hand spindle. Henry 
Disston & Sons, Inc., Disston Power 
Chain Saw Division, Philadelphia 35, 
Pa. 
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Coast to Coast! 


For several years DAZEY Kitchen Helps have been 
scarce and at times unobtainable. Soon DAZEYS will 
be available again in abundance. This spot broadcasting 
ee age is being launched to revive the familiar and 

ighly respected name of DAZEY with old users, and 
to acquaint new housewives with the quality and superi- 
ority of DAZEY products. 


Starting in June, these Stations will carry DAZEY Spot Announcements: 


ae WHDH_ Minneapolis...... WTCN Pittsburgh......... KQV 
BNC. 060s bau Won row VYOrk....... WNEW _ Seattle............ KIRO 
3) WBBM _siNew York....... WMCA.. Battie. or cos dcicje ss KJR 
CoeENO. oo. ee WJJD  Philadelphia........ WIP Washington, D. C...WOL 
Cleveland.......... wane ~ St. Logis. .......64% KSD Washington, D.C. WMAL 
ES on Sc cad o Ee, St. LOUM. .6..2000 KXOK _ Cincinnati......... WLW 
Detroit..........CKLW San Francisco...... KGO Dallas. ... WFAA-WBAP 
Los Angeles...... KECA _ San Francisco...... EL, Rs akin ome 04.0.4 KRLD 





Mends everything - Ready to use 


_~ 
p 


LIQUID CEMENT 





Packed 12 in display 
box. Also in pint, quart 


and gallon cans- 
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Waterproof - Dries quickly 


Packaged in tubes, pints, quarts and gal- 
lons to suit every variety of use and all 
types of trade from the householder to 
the large industrial plant. The top-notch 
cement for over a generation. 

Free full-size sample tube and selling 
plan sent you gladly. Just send us your 
name and the name of your wholesaler 
On a post card — we'll do the rest! 


AMBROID COMPANY, Inc. 


305 Franklin Street, Boston 10, Mass. 
Established 1910 
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19,088,374 people 
see the SOILAX 
NATIONAL ADS 















Get SOILAX from your jobber. 
Retail Prices: 25¢, 1% lbs. 
Economics Laboratory, St. Paul, Minn. 













@ Elmer theButhorg 
—strong asa bull, 
big as « horse 
slippery as « hog. 
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There’s a selling point 
that makes sense to 
farmers and sales for you 


= with 


Hi-line Controllers 
for Electric Fence 


Farmers want one thing above all 
others in the electric fence controllers 
they buy—plenty of shock, a wallop 
that really holds animals. And Prime 
Hi-line controllers give them twice 
the shock of many controllers. 

Yet you can sell these Prime con- 
trollers with complete confidence 
that they’re safe and dependable. 
They're backed by Prime’s 11 years 
of leadership, plus the seal of ap- 
proval of Underwriters’ Laboratories. 

Prime backs you up with a steady 
advertising schedule in the farm 
papers your customers read and with 
free display and advertising material. 

To be a leader in this business, 
tie up with a leader. Ask your job- 
ber about Prime hi-line and battery 
controllers. Prime sells only through 


jobbers. 
T-16 


FREE Advertising 
Material 


| Write for colorful counter dis- 

play and supply of informative, 
illustrated book, ‘‘Electric Fene- 
ing."’ No charge. 


THE PRIME MFG. CO. 


1669 S. First St. Milwaukee 4, Wis. 
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WHATS NEW 


4N0 STIL AVAILABLE FOR MAROWARE DISTRIBUTION 





Eezall Lubricant: 
For Sticky Windows 


Eezall is a lubricant, semi-liquid in 
consistency and used on wood or metal 
surfaces, either painted or not, which 
are ordinarily movable, but have be- 
come friction bound due to climatic 
conditions. Works efficiently on win- 
dows, also on doors, drawers, gates, 
latches, etc, Will not spoil, but should 
be kept cool for best results. After 
cleaning surfaces, apply Eezall with 
cloth or paint brush, working it in 
thoroughly, and wiping off excess. 
Available in glass jars, in sizes from 
4% oz., pint, quart and gallon. Lezall 
Products Co., 1447 Boston Road, New 
York City 60. 


Issue Pamphlet on 


| Post-War Selling 


The Consumer Banking Institute, 1025 
Connecticut Ave., Washington 6, D. C., 
has issued an illustrated pamphlet, “25 
New Buyers To Make 60,000,000 Jobs.” 
Designed to interest salesmen, looking 
for new buyers, of any and all con- 
sumer commodities, it is available in 
quantity and without cost from its pub- 
lisher. This pamphlet quotes from 
some of the best minds among sales 
executives and other experts who em- 
phasize that any post-war prosperity is 
every bit as much dependent upon sell- 
ing as it is on production. The point 
is made that if American business of 
every kind wants a prosperous country 
with 60,000,000 people employed, one 
whale of a selling job has to be done. 





Whitlock Supply 
Spring Assortment 


SA 499, spring assortment set, con- 
taining 1 doz., each of 12 different size 
springs. Springs, which are all made 
of brass, are boxed in a transparent 
general utility container. Actual size, 
spring and stock number embossed on 
the bottom of each compartment, mak- 
ing reordering simple and accurate. 
The Whitlock Supply Co., 17 Warren 
St., New York City 7. 





The Light 
in Hand 
Most Farmers 


EMBURY 


AIR 
PILOT 


LANTERN 

















ALL DRESSED UP 


AND ""GOING PLACES" 


The sealed edge GOLDEN FLEECE 
POT CLEANER and Scour Cloth 


Now packaged in an attractive new, orange 
and blue counter-display carton holding 3 
dozen, GOLDEN FLEECE sells still faster. 
A permanent year-round household neces- 
sity, this non-metallic pot cleaner has 
proved itself to be a profitable rapid turn- 
over item. 

Here's why! It does not rust or scratch. 
Has no metal splinters to fester fingers. 
Rinses sweet and clean. Works faster— 
more effectively. 

To attract more customers to your 
housewares section feature Sealed Edge 
GOLDEN FLEECE. Consumer satisfaction 
guaranteed or her money back. For earliest 
delivery order at once, as increased de- 
mand is causing delays in shipment. 








DOWNY PRODUCTS cs , 
COMPANY 
ORANGE, NEW JERSEY <a 
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FINE TOOLS 
INVITE SALES 


--. and repeat business 


Vaughan Quality and Relia- 
bility invite inspection, and 
quick sales. More than that, 
Vaughan Fine Tools bring 
repeat business—the kind 
that paves the way 

for the sale of 

many other 

hardware items. 


No. 700 ASSORTMENT 
shown above is specially 
designed for counter and 
store window display. These 
assorted tools sell on sight— 
the result of 75 years of 
quality reputation. 


It always pays 
to buy a EA tool 


VAUGHAN & BUSHNELL 


Manufacturing Company 
CHICAGO 
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Den-Nex 
Cleansing Cream 


Designed for removing paint, lacquer, 
enamel, and resin solution from hands. 
Den-Nex is used after work and is 


merely worked into the skin like soap 
until absorbent substances are loosened, 
then. rinsed off with water. Free of abra- 
sive, scouring or clogging, substances, 
it leaves the pores open and the skin 
soft because of its lanolin base says the 
maker. Removes other tenacious sub- 
stances such as varnish, synthetic ad- 
hesives, inks and eyes, and airplane 
dopes. It is used by aircraft, automo- 
tive, ordnance and ship manufacturers. 
Dennis Chemical Co., 2701 Papin St., 
St. Louis 3, Mo. 


Booklet on Using 
Duck Decoys 


The Animal Trap Co., of Mississippi, 
Pascagoula, Miss., subsidiary of the 
Animal Trap Co. of America, Lititz, 
Pa., has issued a pamphlet by Ray E. 
Benson, entitled, “How To Use Duck 
Decoys Successfully.” Tells of the 
two general classifications of ducks, the 
diving ducks, which feed mainly on the 
bottom foods, and the marsh ducks, 
which feed by tipping up. Beginner at 
decoying should use only diving duck 
decoys for that species and marsh duck 
decoys for the puddlers. Booklet states 
that the smaller the water area, the 
fewer decoys needed, and the larger the 
bay or lake, the greater the need for 
more decoys to attract flocks from a 
distance. Explains the weighting cf 
the decoys on the bottom so they will 
not turn bottom-up in rough water, 
how to string up the decoys, method 
used in preserving anchor lines, and 
the correct placing of the blind. 


Safety Glove 
Made of Cowhide 


Safety glove made from high grade 
chrome-tanned cowhide is ideal for 
welding and other heavy-duty opera- 
tions. Produced by the American Opti- 
cal Co., Southerbridge, Mass., this 
glove is made with a one-piece back 
construction, with no seams. For added 
protection and durability al] vulnerable 
seams are welted. 
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KITCHENEERING ACHIEVEMENTS 


MANUFACTURING COMPANY 
KANSAS CITY MISSOURI 
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“Expensive Leather Look” 






GIVES that— 





ASCO 


LEATHER and SADDLE SOAP 


FAST SELLER 
25¢ 506 


Preserves 
Cleans 
Softens 
Polishes 
All leather 
except 
suede 





Ask your jobber or write te 
ASCO CHEMICAL CO. 





641 Lexington Ave., B’klyn, WN. Y. 





FOLDING 
CHAIRS 


Upholstered and 
Pielea. Meny styles 
PROMPT SHIPMENT 


CHAIR COMPANY 
1142 BROADWAY 
WEW YORK 1. ©. Y. 
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KEY BLANKS 


OF EVERY DESCRIPTION 
3 
GRAHAM MFG.°CO. 


Derby, Conn., U. S. A 
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WHATS NEW 





Cory Glass Coffee 
Two-Piece Display 
The Cory Glass Coffee Brewer Co.. 





221 N. La Salle St., Chicago 1, Ill., has 
released to dealers a versatile three- 


| 











dimensional two-piece display for win- 
dow or counter use. Main section of 
the display, 18 by 26% in., features an 
enlarged full-color reproduction of one 
of the four-color pictures used in the 
company’s national advertising, a living 
room scene showing after dinner coffee 
served in a Cory glass coffee-brewer. 
Copy emphasizes the Cory glass filter 
rod. Separate wing-piece, 7% by 8% 
in., is a die-cut reproduction of a Cory 
glass coffee-brewer, giving sizes and 
prices. Pieces can be used together in 
a window, together on a counter, or the 
large piece can be used in a window 
and the smaller piece as a counter re- 


, 


minder. 


Modern Maintenance 
Methods in Color Film 


The R. M. Hollingshead Corp., 840 
Cooper St., Camden, N. J., has released 
a new sound-color film, entitled “Main- 
taining the American Standard.” Film 
highlights the part played by the main- 
tenance men and women in guarding 
the health of America and maintaining 
American standards of cleanliness and 
sanitation. Features a trip through the 
company’s factories where more than 
50 Whiz chemical maintenance prod- 
ucts are made. Shows technicians at 
work and examples of intensive re- 
search carried on to assure continuing 
improvement in present maintenance 
products. Housekeepers, janitors and 
other maintenance men and women ask 
questions about their work, which are 
answered by the technicians. The lat- 
ter also demonstrates how Whiz prod- 





ucts are being used. 


pro 
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1633 N. 2nd Street Philadeiphia, Poa 








Alste! TRUCK 





HANDEES CO., 


@ Immediate Delivery 
@ Rubber Tired Wheels 


Cap. Full size, first qual- 

ity. » tire Nose 

Width, 14”. Streamlined, 

wt. on 28 sibs. 

truck buy in a/2 years. Lets of 3, 
Guaranteed. Shipped im- $11.95 
mediately. 1% 10 days. 

aca firms cash with order. 
-0.B. 





nag Sl 


Dept. 4585, Bloomington, Ill. 








METAL DUST PANS 


RED ENAMEL FINISH 
HALF-COVERED 
AVAILABLE JUNE 1ST 


V. H. Worman Associates 
1584 Merchandise Mart, Chicage 54, Illinois 
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FUE GARB cheoms Giles. tape smd dies quichiy omd 
Boren 


TROY FILE WORKS 


Troy. Est. 1831 N.Y. 








Remember When It's 


STOVES— 


Oil—Gas— Wood—or Coal 
Brushese—Paint—Rope 
Kitchen—Farm or— 


Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Saitimere 2, Meryland 
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OF THIS! 


Here’s a wholly new 
conception of windmill 


3 power — a full-fledged 
3 running water system 
= fully as modern as an 
2 electric system. 


You can sell a Sky Pow- 
er Windmill now as the 
first step in this system. 
Automatic controls, 
gauges and pneumatic 
tank can be attached 
when they are available. 
* This system fulfills 
the farmer’s dream 
of more comfort- 
= able, more profit- 
able farm living. It 
is made to order for 
the 3 million farms 
without electricity. 


WITH THE 3 VITAL 
STORM SAFETY FEATURES 


1. New PULL-IN Control of No. 
4000-W windmill prevents mill from 
flying into gear, relieves storm strain 
on cable control. 

2. Storm-safe V-brake locks wheel, an- 
chors it safely in high winds. 

3. Wind-governing gives constant 

pumping speed in variable 

winds, prevents racing 
out of control. 












* BRANCHES + 


BAKER MFG. CO. Minneapolis. Mina. 
Madison, Wis.: Fort Dodge. la; Cedar 
Rapids, Ia.: Omaha Neb.; Kansas City. 
Mo.; Enid, Okla; Hutchinson. Kansas 
BAKER MFG. LTD., Winnipeg. 

AXTELL CO.: Fort Worth. Tex.; Amarillo, 
Tex.: Lubbock, Tex.; San Angelo, Tex, 





BAKER MANUFACTURING CO. 


EVANSVILLE, WIS. 





| 
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Tappan Stove Portfolio 


Entitled, “Meet the Challenge,” this 
28-page portfolio illustrates some of the 
competitive factors as “challenges” the 
manufacturer and dealer will face in 
the merchandising of Tappan gas 
ranges, when the green light for ci- 
vilian production in volume, is given. 
Constructive steps that are being made 
to meet these “challenges” are outlined 
as “answers.” Among these are plant 
expansion, new product development, 
store floor planning and other things 
to maintain the value of the Tappan 
dealer franchise. Tappan Stove Co., 
250 Wayne St., Mansfield, Ohio. 





American Optical 
Welder Reference Chart 


Chart which points out the proper 
shades of filter lenses to wear for dif- 
ferent types of welding operations. As 
in oxyacetylene torch cutting and weld- 
ing, the shades of filter lenses are classi- 
fied according to whether the cutting or 
welding is light, medium or heavy. 
Chart is designed to simplify and speed 
up the welders work, and to guard his 
eyesight. Shades for electric welding 
are classified according to the different 
diameters of the welding rods, and con- 
sideration has also been given to the 
use of carbon, helium and atomic hydro- 
gen arcs. When possible, a choice of 
shades is given because of each indi- 
vidual’s varying sensitiveness to light. 
Chart is printed on substantial light- 
weight cardboard. American Optical 
Co., Southbridge, Mass. 





New Package for 
Cleaning Fluid 


The Safeway Chemical Co., 6911 
Lorain Ave., Cleveland, Ohio, has de- 
signed a new package with a red, white 
and blue label for its brush type spot 
remover, with a vacutop, which pre- 
vents spillage, if upset. Top also pre- 
vents evaporation while the spot re- 
mover is on the shelf. Metal sleeve 
cap is slipped over the brush top to 
keep it clean. Product itself is a dry 
cleaning fluid for removing grease 
spots, tar and chewing gum. New 
package contains 4 oz. 





Call Ryerson when 
you need steel — any kind, shape, 
or size. Large stocks are available 


at ten convenient plants. Ask for 
a Ryerson Stock List —your guide 


to quick shipment of steel. 


Principal Products Include: 


Bare « Shapes « Siructurals « Plates « Sheets 

Pleer Plates «+ Alloy Steels « Stainless Steel 

Shefting + Screw Stock « Wire « Mechanical 

Tubing « Boiler Tubes « Reinforcing Steels 

Teel Steels « Babbitt » Nuts « Belts « Rivets 
Welding Rod « Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 














I New 


BETTER BRAND 
trap 








see the 


HOME GUARD 


wood trigger 
mouse trap 


McGILL METAL PRODUCTS CO. 
Marengo, Iiinois 

















{NU-TOP STOVE PADS 


We Hope to be in Production on this 
Popular Line in the Near Future! 











THE METALOID CO. 


5815 Kinsman Rd. Cleveland 4, Ohio 
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WHEELBARROWS — LAWN ROLLERS — CON- 

CRETE CARTS —SALAMANDERS — DRAG 

SCRAPERS — MORTAR MIXING BOXES — 
MORTAR BOXES 











DEPENDABLE SERVICE—Always 


Long experience—extending back over a period of 
sixty-eight years—proves that Jackson products can 
be depended on for design and construction which 
result in their meeting the most exacting needs of 
your customers for utility, convenience and long life. 


There is a Jackson Wholesaler near you to render 
prompt service. Ask us for details. 
. 








Est. 1876 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 








CHICK FOUNT 


HEAVY GALVANIZED 
BOTTOM PAN 


Complete one gallon 
fountain. Transparent 
jar with 434” diameter 
mouth for easy clean- 
ing. Threads solidly 
into galvanized pan. 
Cannot tip and user 
can always see the 
water supply. The pan 
is 8%” in diameter 
and 114” deep. Many 
chicks can use it at 
one time. The finest 
and fastest selling 
baby chick fountain 
on the market. 


B-132 IMMEDIATE 
1 GAL. CAPACITY DELIVERY 








THE NATIONAL IDEAL CO. 


906 N. SUMMIT ST., TOLEDO, OHLO 




















a 


YEAR-ROUND PROFIT LEADERS 


from the Fast-Selling 
Time-Tested NOTT Line 


Nott Products work—for your 
customer and for you—12 
months of the year. There's 
asure kill for every seasonal 
pest—be sure you have the 
RAT-N complete line. 
Wilelttya Nesta | Nott Products offer you 
: easy and profitable sales— 
MOLE- NoTS Alla iiss an eco- 
nomical, easy-to-use, and 
PASTE efficient exterminator. 
-NOTS Check your stock, and 
One order NOW—don't lose this 
ANT- x chance to make easy profits. 





Their Last Meal 


oTs 


RAT-Nor- 


We ny Ap nally ed Write for latest Catalog Sheet, ; 


‘oer STOP your customers. . Dealer and Jobber Discounts. 


NOTT MANUFACTURING COMPANY 


MT. VERNON, N. Y. 
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Doe coat of Cres-Lite SYNCHROME 
f completely covers most surfaces with 
a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This high hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum. 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and equipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 
ent laboratory tests show that it suc- 
cessfully resists heat up to 600° 
Fahrenheit). 


SCENT 


116 W. Illinois St., Chicago 10, Il. 
1841 S. Flower St., Los Angeles 15, Cal. 


































offer you a 
READY MADE MARKET 


Kitchen Maid Cabinets — backed by 23 years of extensive national 


_ advertising — offer progressive dealers unlimited sales and profit 


potentialities ... Available in single “package” units or combined 

bli pletely finished, ready for use . . . The unequalled 
knowledge and experience of the Kitchen Maid distributor organ- 
ization— over 23 years of “know how”—is available to dealers in 
planned assemblies for both new and old homes... Some dealer- 
ships are open. If interested, write — The Kitchen Maid Corp., 256 
Snowden Street, Andrews, Indiana. 


— cc 
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THE FIRST MOLERN KITCHEN 




















pRO-TEX pans 


. .. will shortly be available in larger quantities. 
Victory in Europe will, we believe, soon make it 
possible for us to give better deliveries on 
PRO-TEX Stove Top and Table Pads and 





PRO-TEX Burner Pads. In the meantime we 
are doing everything in our power to satisfy the 
demand for these popular houseware items. 






This is the 2-color 
PRO-TEX Stove Top 
and Table Pad. Com- 
bines beauty with util- 
ity. Priced for quick 
turn-over. 


BALLONOFF METAL PRODUCTS CO. 


820 EAS 4 OHIO 
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Fabric Cement 


DEE" 


now on the market, is used for repairing all 


fabric and canvas goods including clo s 
It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 

Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee” Products 
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Teo——os 


No. 399 


TWO POPULAR 
STEVENS’ LEVELS 


Stevens No. 399 Torpedo Level, Black walnut, 
highly polished, one level, one plumb, one 45° 
vial. Plated steel top plate. Weight each 3 ozs. 
Weight per doz. 24 lbs. List price, each: 75 
cents. 


Stevens No. 400 Torpedo Level. Beautifully 
finished in natural cherry. One level, one 
plumb. Plated steel top plate. Weight each 
2% ozs. Weight per doz. 24% lbs. List price, 
each: 50 cents. 



























When victory is won we expect to present a 
complete line of “precision built” levels, made 
of wood and the various metals. Keep 


STEVENS in mind. 


E. A. STEVENS LEVEL CO. 


NEWTON FALLS, OHIO 


No. 400 











War Work Limits Supplying All Demands for 


CHICAGO LOCKS 


e000 Gibco ee 


We Look Forward to the Day When We Can 
Again Fully Supply All Our Customers 


In the meanwhile, please re- 


There's a “CHICAGO” 
Lock for Many Needs 
Padlocks, ‘‘Ace’’ Locks, Oy!- 


Locks, 5 
Bitted Locks for Burglar 
Alarms and Airplanes. 





Drewer Leck No. 1970 
Shown Helf Size 











2024 NN. RACINE AVE 
CoO. CHICACO. ItLt 










DANIEL BOONE 
HICKORY HANDLES 


MASTER OF 
TOUGH JOBS 














Made from the fin- 
est second growth 
hickory in the whole 
world, Daniel Boone 
Handles are 37% above 
average strength—proven 
by scientific tests in lead- 
ing universities. 


They are uniform in grade, 
perfect in pattern and accu- 
rately sized—specified by lead- 
ing tool manufacturers for their 
top quality tools. Sell them as re- 
placement handles for tough jobs 
—that’s where their quality and 
economy shows up best. Your jobber 
can furnish them. 


TURNER, DAY AND WOOLWORTH HANDLE CO., INC 
LOUISVILLE, KENTUCKY 


FOR OVER 90 YEARS— WORLD S LARGEST HICKORY. HANDLE MANUFACTURER 











One Down... 
One To Go! 


It will take hard work and 
hard fighting to win the 
final victory in the Pacific. 
We're doing everything we 


can to help! 


* 


ARCADE MFG. CO. 


1201 SHAWNEE ST. 
FREEPORT, ILL. 














HARDWARE & TOOLS 


HARDWARE AGE 
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7 OF EVERY 10 


CUSTOMERS are Potential Prospects 4 


for RAYFLEX Lawn Mower Blades! 


Every lawn mower, of the general removable 
bed-knife type, now in use will push with the 
greatest of ease, shave the grass cleaner, and 
promote healthier growth of turf, IF IT IS 
EQUIPPED WITH A RAYFLEX BLADE 
é . EVERSHARP, EFFICIENT, FLEX- 
IBLE, AND UNBREAKABLE. 

National and Sectional Advertising is 
building an immense consumer demand, and 
gratified customers are promoting a wide- 
spread sales volume. 





WITH 
A 


EVERSHARP — 
FLEXIBLE — UNBREAKABL 


A LAWN MOWER WILL . . 


* Push 100% Easier 


* Give a Uniform, be 


* Promote Healthier 
* Stay Ever Sharp, a, 





RAYFLEX BLADE 


EFFICIENT . 
. e 


h of Turf 
Frexibie Blade Action 


— | 





FLASH 


The RAYFLEX Message 


FREE: Electrical Flash-On Display and at- 
tractive Advertising Literature—almost for 
the asking. For an order of 3 Dozen Blades 
Only, our Electrical Flash-On Display, with 
Literature, will be sent to you, without charge. 


Colorful, Startling, Arresting, our display 
will bring new customers to your store— 
and every RAYFLEX customer brings three 
new RAYFLEX customers. 

Write us today, and ask about the Display. 
Prices, Liberal Discounts, and Literature. 


FLEX-BLADE WORKS, Dept. H 
324 West 70th St., New York 23, N. Y. 











This Really 
Gets Rid of 


% You can recommend 
it 100%—for QUICK- 
DEATH, with its for- 
tified Red Squill for- 
mula, 
fast. 
dealers are finding it 
pays them well to place 
two or three of these 
eye-catching self mer- 
oe QUIC Ks 

DEATH displays 
in good locations 
throughout 
stores. Each card 
is a hustling si- 
lent salesman that 
puts $1.80 net prof- 


it in your cash 
register. Order 
half a dozen 


QUICK - DEATH 
cards from your 
jobber today. 


does the work 
More and more 


their 


















“Df Made by Quick— Tt Does the Work"’ | 


Quirk's Mouse Jinx 
wirk's Liquid Rat Poison 
uirk's Moth Killer 


Quirk's Dog Repel 
Quirk's Soot Remover 
Quirk's Lacquer Thinner 


Order Now from Your Jobber, or Write for Literature | 


THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 
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Nearly 
55 Million 
National 
Advertise- 
ments this 
Spring! 


It pays you to 


hold them with 
Ebonettes. Order 


Over 25 
Los Angeles - 





gloves Women are praising 


Even women who wouldn't wear old style 
rubber gloves are enthusiastic about new 
Ebonettes. That means new customers 
for you—and more old ones. They like 
the amazingly easy-on, without talc; 
short fingers fitting every hand snug to 
the tips, no floppy ends; extra comfort of 
curved fingers and roomier palm; non- 
slip finish that holds better than bare 
hands. You win more profitable sales and 


supply increasing. 
THE PIONEER RUBBER COMPANY 


oe ee 
New Housekeeping Gloves that pull right on 





EASILY 
as a cotton glove 









sell these improved 


Advantages 
for you, too 


Full profit—only 3 
sizes to stock 
(small, medium, 
large, fit all hands). 
Dozen size assort- 
ments that sell out 
— in display cartons. 


these unusdal new 
from your Jobber— 


years of Quality Glove Making 


306 Tiffin Road, Willard, Ohio + New York 





wa 


"available in limited. quantities .. but be assed that when victory is 


ours, we will be better Renae to meet your onery need. 


eo eae ee 


IMPERIAL 


1945 


BiT 


& 


RACINE, WIS. 
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CLASSIFIED 


WHOLESALE SEED HOUSE HAS OPEN. 
ING Salesman. Resident of Boston Area, 
pot Pe 40 years old. Free to trayel New Erg 
land States. Prefer man with knowledge of secd 
business or following in hardware trade. Salary 
and expenses to right man. Statement of avail 
ability required. Address Box K-137, care of 
om Ace, 100 East 42nd St.. New York 


WHOLESALER WANTS SALESMAN to 
Call on Retail Hardware Trade. Experience and 
knowledge of hardware. electrical and houseware 
desirable, character and personality of great im- 





Dortance. Applicant must be veteran of World 
War II, and resident of New England. Address 
Box K-140, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 





WANTED: RETAIL HARDWARE STORE 
in Town of About Eight or Ten Thousand Popu- 
lation. State condition and amount of stock, also 
give details as to location and necessary invest- 
ment. Address Box K-141, care of Harpwarr 
Ace, 100 East 42nd St.. New York 17, N. Y. 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by Experienced 
Sales Boston Showroom and 
Warehouse . Dun and Bradstreet rated . 

Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 


WILL BUY A GOING HARDWARE BUSI- 
NESS in Town over 5,000 Population in Middle 
West with Annual Volume of $35,000 and up. 
Cash deal. Give complete details. Write Box 
K-150, care of Hanpware Acer, 100 East 42nd 
St., New York 17, N. Y. 


MANUFACTURERS’ REPRESENTATIVE 
REGULARLY COVERING NEW ENGLAND 
for eighteen years on Hardware, Paint, Depart- 











ment and Stores wants Additional line. 
Plan for Post-War. Address Box K-131, care 
New York 


of Hanpwaare Ace, 100 East 42nd St., 
- 17, N. Y. 


EXPORT ~ SALES — -- /MANUFACTURER’S 
AGENT CALLING ON EXPORTERS Located 
in New York Area, Seeks Additional Lines, 
hardware, sporting goods, kitchen appliances, 
restaurant supplies, glass and chinaware. Ad- 
dress Box K-149, care of Harnpware Ace, 100 
East 42nd St., New York 17, N. ¥ 








BUYERS 
ADVERTISING MANAGER 
With Jobber, Chain Store or Department Store ex- 
Derience in Hardware. Housewares, Farm and Agri- 
cultural Supplies. Must be thoroughly seasoned with 
broad experience. Give complete details as to age, 
experience, present and previous empinyers and lines 
Durchased. Starting salary. Strictly confidential 
‘ Hep ~ UNLIMITED 
ddress K-28, care of yt! 
100 East 42nd St.. New York | = 
Statement of availability omnaed 














ESTABLISHED EXPORT CONCERN 


With Special Department fer Tardware and 
Honsebold Goods and World-Wide Sales Con- 
tacts is looking for Some Additional Lines. All 


paymentea are made in New York 


Address Box K-130, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y 





SALESMAN AND DISPLAY EXPERT— 
10 years’ experience selling an@ display in large 
Hardware Store. Bought, sold, hardware, power 
tools, builders’ hardware, electrical supplies, 
housefurnishings and paint. A-1 references. In- 
terested Metropolitan New York Employment. 
Looking for post war opportunities with a good 
chance for advancement. Address Box K-151, 
ore of Harpware Aceg, 100 East 42nd St.. 

York 17, N. Y. 


New 





MANUFACTURER'S REPRESENTATIVE 
COVERING SIX NEW ENGLAND STATES 
calling on Hardware House-Furnishing Jobbers 
and Retailers Desires Outstanding Line, A-1 


references. Address Box K-147, care of Harp- 
nee Ace, 100 East 42nd St., New York 17, 





OHIO AND WESTERN NEW YORK 
STATE Representative now calling en Hardware 


and Appliance Jobbers, Furniture — Hardware 
Dealers ag on one Additional Line op 
commission basis. Excellent pees and sales 


record. Address Box K-121, care of Hanpware 
Ace, 100 East 42nd St.. New York 17. N. Y 

HARDWARE SALESMEN WANTED. UN- 
USUAL OPPORTUNITY, Present and Post 
War. for High Calibre Men selling to Retailers 
in Massachusetts and Greater Boston for promi- 
nent New York wholesaler of hardware and 
allied lines. Salary and expenses. Please write, 
giving full particulars. Your letter will be held 
in strict confidence, R. H. Langsam, Vice Presi- 
dent, Masback Hardware Company, Inc., 330 
Hudson Street, New York 13, N. Y. Statement 


of availability required. 

EXPERIENCED SALESMAN AVAILABLE 
FOR SOUTHEASTERN STATES—Well ac- 
quainted with hardware jobbers. buyers and sales 
organizations in this section. Experienced hard- 
ware man trained in sales promotion and mer- 
chandising. Have represented national corpora- 
tion in this territory for many years. Prefer 
established manufacturer’s line sold through hard- 
ware jobbers. Address Box K-115, care of Harn- 
WARE ware AGz, 100 East 42nd St.. New York 17. N.Y. 


~ SALES REPRESENTATIVES WANTED:-— 
SALESMEN now Selling Hardware Trade to 
open accounts with retailers on_a big line of 
10c Items. Widely advertised. Liberal commis- 
sion on a vefy attractive deal with steady re- 
peats. Statement of availability required. Ad- 
dress Box K-143, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y 














Texas—-New Mexico-Arizona—Mexico—Centra! America 
“PATTERSON SALES COMPANY" 
Factory Representatives 
First National Building 
P. 0. Box 1623, El Paso, Texas 
17 years operating in Southwest United States 
and Latin America. Calling om Hardware 
Trade, Jobbers and Industrial Plants. Wili 
consider three additional lines—no more—Must 

be reputable American Manufacturer. 


BAMBOO PLANT STAKES 


Complete Range of Sizes 
Ready for Prompt Delivery 
Write for Price List 


McHUTCHISON & CO. 
95 Chambers Street, New York 7, N. Y. 














FOR SALE 


MILL SUPPLY BUSINESS 
LONG ESTABLISHED 


doing over $100,000 a year, in Hudson County, N. J., 
close to New York. Customers include Many Na- 
—_ Known Firms. Can be greatly expanded, if 
jes L 


Address Box K-144, care of ere 
100 East 42nd St., New York 17, “S - 





VETERAN OF WORLD WAR II 


An (id Established Manufacturer in the Hardware 


Industry Wants to Employ a Young Veteran to 
Cover North East on Salary and Commission. Write 
business ex- 


giving complete details of education, 
perience and military record. 


Address Box K-146, care of paper ent AGE 
#00 East 42nd St., New York 17, N. Y. 








OPPOBTUNITIES 


- ECTION 

DWARE WHOLESALER WANTS 
TUNIOR EXECUTIVE. Experience in account- 
ing. purchasing, office management, and sales 
management are all desirable qualifications. Must 
be veteran of World War II. Work in Boston 
Area. State experience and salary desired. Ad- 
dress Box K-139, care of Harpware Ace, 100 
East 42nd Sr., New York 17, N, >» * 


SALES REPRESENTATIVE WANTED 
COMMISSION BASIS covering Middle West 
calling on Hardware and Agricultural Implement, 
Shoe Finding and Luggage Trade to Sell 
Leather Belting, Round Belting, Supplies, ¢tc., 
as side line or full representation. State- 
ment of availability required. Address Box 
K-133, care of Hanpware Acer, 100 East 42nd 
St., New York 17, N. Y. L 


WHAT HAVE YOU FOR “HARD HITTING 
SALES MANAGER well known in New England 
by jobbers, mill suppliers and hardware dealers. 
Presently has time available in Massachusetts. 
Adequate facilities to warehouse or job. I[mmedi- 
ate and post war lines for excellent New England 
coverage being considered. Mr. White, Box 523, 
Lynn, Massachusetts. _ 


SALESMEN—CALLING | ‘ON - HARDW. ARE 
—LUMBER and PAINT DEALERS to carry 
Small Profitable Item in demand. Statement of 
availability required. Denver Floor & Safety 
Supply, 140 East 20th Ave., Denver, Colo. 


WANTED: LINES ANY ITEM that is 
Salable, to Hardware, General & Electric Stores. 
We _ _ have a live going Organization 
with experience selling and distributing. 
c& Seles “Conan. 817 Poydras Street, New 
Orleans 13, Louisiana. 


MANUFACTURERS’ AGENT, _ESTAB- 
LISHED SEVEN YEARS, Selling to Hardware 
and Electrical J Desires to Contact Estab- 
lished Factories Manufacturing Quality Merchan- 
dise who want Distribution in Northern Cali- 
fornia, Southern Oregon and Nevada. Will per- 
sonally visit Factory before accepting any line. 
Address Box K-132, care of Harpware AGz, 
100 East 42nd St., New York 17, N. Y. 


POSITION WANTED—BUYER AVAIL- 
ABLE IMMEDIATELY. Experienced in w hole- 
sale hardware plant equipment, electro-mechanical 
and aircraft industries. Thorough knowledge 
Federal specifications. New York City and Vicin- 
ity only. Salary $5,000 to $7,500 a year. Ad- 
dress Box K-138, care of Harpware AGE, 150 
East 42nd St.. New York 17, N. Y. 


“ATTENTION MANUFACTURERS” 
GET CANADIAN REPRESENTATION AND TAKE 
FULL ADVANTAGE OF CANADA’S LARGE AND 
EVER GROWING MARKET 
Well established, reliable Canadian Sales Organiza- 
tion, covering the whole of Canada, are interested in 
securing Hardware Lines on a sole Canadian Repre- 
sentation basis. Immediate or Post War. Tools, house- 
hold appliances and General Hardware. Write at once. 
Aap. a — K-148, care of HARDWARE AGE 

ast 42nd St., New York 17, N. Y. 

















MANUFACTURERS WANTING 
HIGH GRADE REPRESENTATION 
By a Concern Which Knows How to Get 
the Business Will Do Well to Write Us. 

ALAN P. CLINE AND ASSOCIATES 

25 Years in the Trade 


116 New Montgomery St., San Franeisee 5, Calif. 
Offices in Les Angeles, Portland. Sesttie 








WHOLESALE REPRESENTATION 


Well Known and Reliable Wholesaler covering 
Saguenay District wants U.S.A. Line of Hard- 
ware, Building Material, Industrial Supplies. 
Heating Specialties. Electrical Material and 
Appliances, Tools, Cutlery, Utensils, Plumbing, 


Glassware, etc. 
COTE BOIVIN & CIE., INC. 
Box 128, Chicoutimi, Que., Canada 








BUY knives, lighters, toys, games, hobby/ 


model goods, fountain pens, novelties, 
leather goods. school supplies, other 
quick-selling goods, where America’s top 
hardware stores buy —from RIOLEM 
COMPANY. Large stocks, powerfully ad- 
vertised, bring good business to you. 


Write us today! 


RIOLEM COMPANY 
Riclem Building, New Rochelle, N. Y. 


WANTED 

EXPERIENCED BUILDERS HARDWARE MAN 

capable of taking off and figuring all types of jobs 
and selling to Architects and Contractors. Repr 

one of the “Big Four’ Brands. Agegressive Concern 
well established in the builders hardware business. 
Located in Large Southeastern City in center of im- 
Good future for the 


ant post-war development. 
Reply treated 


Dort. 
right man. Give age and experience. 


red confidential. 
reply te Box K-23, eare of menewans 
“100 East 42nd St., New York 17, 


Addre: 
AGE, 
t of availability +, 3. 











Distribution—Present and Postwar 
ee meee 


Anco CORPORATION. Pittsburgh, Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Chicago - Cleveland - Louisville 
Covering sll classes of jobbers. We will carry the 
sccounts or you can bill direct. 











Write fer further information and references. 





MANUFACTURER’S REPRESENTATIVE 


Progressive Crganization with Established Clientele 
in the New York Market desires Additional Repre- 
sentation in following field—Plumbing, Hardware and 
Housefurnishings. Prefer items having Repeat Sales. 
Statement of availability required. 


Address Box K-42, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 














WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., nm, N.Y. 








Tel. Evergreen 8-2547, 8-1729 





WANTED—SALESMEN, MANU FACTURER’S REP- 
RESENTATIVE Calling on Dealers of ee 
Paint, Contract 


. jor, Plumbing, Roofing 
lery Supplies. Sell Quality Line of Hand Tools 


Chand 
of Old Established Eastern M 
tion with your Other Lines. Comestecion basis on 


y required. 
Reply fully, Box K-145, cafe of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 





Sebeili 
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SELECTED FROM THE HAGN MERCHANDISER 


AS A CURRENT VALUE LEADER 
BROWN or BLACK leather, embossed grain. Semi-stitchless 
type construction. (No exposed stitching to deteriorate.) 
bd4ll divider, 2 utility pockets, replaceable 8 window pass 
holder. Sample, $1.50; No. 412L155 Dos. $11.96; 3 dozen lots, 


per dozen, $16.95. 
Send For The Hogn Merchandisas 
JOSEPH HAGN CO. 


WHOLESALE DISTRIBUTORS SINCE 1951 
217-225 W. MADISON STREET « CHICAGO 6 


HOLD-E-ZEE 
AUTOMATIC GRIP 
_SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers are used. 
Gripper instantly released by spring action, slid- 
ing up ovt of way when not in use. Highest 
quality materials thoughout. Order through 
your jobber. 










WORK 
IN LESS 
TIME 












& mitt Kad 


suse VI T i are the TRAPS 
bec that trappers know! 


CA ¥. ITZ 


JUNE 21, 1945 


we're working 100% for Uncle Sam. But . . our engineer- 
ing department is constantly experimenting with new 
ideas and materials to assure GEP’s post-war line being 
first with the best and latest . . as usual. 


GEPHART MFG. CO. 
1020 West Adams Street + Chicago, Ill. 


Specialists in Steel Fishing Rods for 
BAIT CASTING *» FLY FISHING « SALT WATER FISHING 














If you’re a city fel- 
ler you don’t know 
how a leech sticks 
— but if you’ve ever 
been to the “ole 
swimmin’ hole’”’— 
you know how a 


leech sticks. 





REG. U. S. PATENT OFFICE 1932 
We believe Leech Cements, including a special Model 


Builder’s Cement, have more all around uses than any 
other cement on the market. Attractively packed and 
carded in sales-compelling displays—carries good mar- 
gin for both retailer and jobber. You can add it to 
your line at a profit. Drop us a postcard for prices. 


LEECH PRODUCTS CO. Box 243-C Hutchinson Ks. 








Working full-tilt on ‘war contracts, 
Columbian is nevertheless able to 
produce limited quantities of rope 
for civilian use, from the best pas- 
sible fibre authorized by the 
United States Government. In 
war, as in peacetime, it pays to 

use Columbian. 
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Vhey ne Cash Register Humbers/ 


SLAYMAKER dele: COMPANY 
SINCE 1888 © LANCASTER, PENNA 




















Maydole Hammers have been the world’s standard and carpen- F 
ters’ choice for over 100 years. Made in a complete line o styles and 
sizes. Other Mayhew products include quality Screw Drivers, Nail 
Sets, Knurled and Octagon Punches, Cold Chisels, Burring Reamers, 

“All Steel” Wood Chisels, Star Drills, Taps, Adjustable Dies, and 
Screw Plates. Ask your Jobber or write for literature and 
information to 


MAYHEW STEEL PRODUCTS, Inc. 


Shelburne Falis, Mass. 





(7 rutin DOMES?’s 





SLIDE SIILENTLY - SOFTLY SMOOTHLY @ 


4#0c SET - 10c SET -10c SET SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Leok for nome 
“Domes of Silence” 















Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 
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HOME LOCKER 


COMPARE HARDER- 
FREEZ and see why 
experts say it will out- 
sell any other unit of 
its kind! 12 cubic-foot 
capacity. Temperature 
control. 25% more insu- 
lation. OKAY Plate Coil. 
Modern design. Avail- 
able this year. 
TYLER FIXTURE CORPORATION ; 
Dept. H-6, Niles, Michigaa. ; 
Rush data on HARDER? rees. 
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Hand Saws Cresscut Saws Circular Saws 
Hacksaws Keyhole Saws All Other Types 





* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 








THE BEST MADE || SPRING FEATURE! 


% Columbian Vises 


are the standard for u 
oe ww fp KEES SCREEN DOOR GUARDS = ‘Aijestab'e 


strength, workman- 
ship and depend- Yes, Kees Screen Door Guards are a universally popular seller 
every spring. They protect screen cloth against pushing, bagging 


ability. Columbian 
Vises offer your cus- out, and pulling loose. — to fit deers up to sai wide. 


tomers the greatest 

















value in_ efficient Write for 
and economical vise KEES 
Catalog 


equipment. All types 
for all work. See 
your distributor. 


THE COLUMBIAN VISE & MFG. CO. 


9017 Bessemer Ave. Cleveland 4, O. 





2 Today ui] 
(y v4 F. D. KEES MANUFACTURING CO. 
Box K-8 Beatrice, Nebraska 


Distributed Through Wholesale Hardware Trade 
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Catalog No. 1199 BIT GUIDE SET. Furnished complete with 15/16” Bit and Rose and Escutcheon Guide. 


Forward looking dealers know that 
even in these days of easy sales 
it’s good business to keep in prac- 
tice with alert sales ideas. 


Here's an idea with proven results. 
As you discuss Dexter-Tubular 
Locks and Latches with your next 
hardware customer, offer to lend 
the Dexter Bit Guide. You will find 
that the idea of allowing your cus- 
tomer to borrow the Guide does 
wonders for sales. Though Dexter- 
Tubular Locks and Latches are 
easily installed without the use of 
the Guide, the job is done faster 
and better by using it. 


Dexter Bit Guides go hand in hand 
with the selling of Dexter-Tubular 


Locks and Latches — emphasize 
that carpenters can complete a 
Dexter-Tubular installation in about 
/, the time it takes to install 
ordinary mortise locks — a saving 
of both time and money. 


The Dexter Bit Guide is a tool that 
clamps on the door and guides 
the boring straight and true. Just 

lace at height desired, insert Bit, 
Baie in, and the job is done. Try 
out this sales making idea on your 
contractor customers and learn 
how they welcome ways to cut 
costs. 


Limited quantity of the Dexter Bit 
Guides are available to established 
Dexter dealers. Mail your order 
direct to the factory. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


tatives in NEW YORK 
DETROIT PORTLAND, Ore. 
PHILADELPHIA 


Sales 
TAMPA 
CHICAGO 


BOSTON 
ST. Louis 


CABINET, 


COLUMBUS, Ohio 
FORT WORTH 
KNOXVILLE 


MILWAUKEE 
BALTIMORE 
LOS ANGELES 


INSTALLATION. Composite shape and form 
of wood removed in preparing the door for 
installation. er represents wood removed 
from spot ‘‘AA” “ge from we” “BB”, etc. 


SCREEN DOOR AND SHELF HARDWARE 








SOLID FORGED WING NUTS 


by “National” Offer Every Advantage... 


STRENGTH +© ACCURACY OF THREAD 
SMOOTH FINISH + GOOD APPEARANCE 


Solid forged for Smooth wings, free 
strength and fine from sharp edges 
finish or pits in metal 


Accurate, strong 
and ample thread 


No unsightly 


: Properly dimen- 
sioned for service depressions from 
and appearance forming operations 


. 


There’s a big difference in Wing Nuts. Ours are forged from solid 
steel or brass. They are smooth and free from sharp edges, recesses 
or unsightly depressions from forming opérations. 

Threads are accurate and strong. The design is thoroughly engi- 
neered so that the nuts are properly dimensioned for easy turning 
and ample “torquing”’, yet spacesaving. 

Stocked in standard sizes from No. 6 to 1% 


” tapping, fine and 


coarse thread series. 
The extra quality found in “National” Wing Nuts is typical of our 


complete line of headed and threaded products. 





THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, Q. 
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